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AS YOU’VE PROBABLY JUDGED 
by the cover of this issue of 
Heady Times, Mexican imports 

continue to light the beer industry 
on fire. Imports on their own were 
up 7% in 2016, but it’s Mexican 
imports that lead the way – up 14%. 
Two brands in particular that we’re 
especially proud of – Dos Equis Lager 
and Modelo – showed gains of 12.5% 
and 17.3% respectively.

Another category showing promise 
is session beers. As drinkers’ tastes 
change we’re starting to see a swing 
back to easier-drinking styles. Not 
to sound like a broken record, but 
Mexican imports tend to fall into 
this category, probably impacting the 
overall trends.

With summer almost here, the popularity of session beers is sure to increase. 
And with all the different options available to consumers, “session” could mean 
anything from the already popular Mexican imports, to flavored IPAs and even 
hard sodas.

We encourage you to check with your Route Manager for sessionable, easy-
drinking beers to add to your selection. With Finley’s extensive portfolio, we’ve 
got something for every consumer and every occasion.

As always, thank you for your business. Cheers! 

Dennis Shields 
President
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Letter toTHE TRADE

Heady Times is published four times a year, courtesy 
of Finley Distributing Co., LLC.

“With summer almost here, the popularity 
of session beers is sure to increase.”



Find Out More About Finley’s Employees
DeliveringTHE TASTE OF EXCELLENCE

Marcos Cordova
Driver 

How long have you been with Finley Distributing?  
14 years this year.

What areas do you service (parts of town)?  
I’m mostly on the east side.

How do you provide the best customer service?  
I always approach my customers with respect – I do my best to make  
them feel comfortable. 

What’s your favorite Finley brand to enjoy?  
Dos Equis Lager.

What do you do when you’re not working?  
I like to hang out with my family. 

Tell us a little about your family:  
My wife, Sylvia and I have a 4-year old boy named Junior.

Dave Hyatt
Business Development Manager

How long have you been with Finley Distributing?  
30 Years in August.

What is your philosophy on customer service?  
We should all do what we can to make the customer happy – within the 
confines of the law.

What’s your favorite Finley brand to enjoy?  
More often than not it’s Miller Lite. 

What do you do when you’re not working?  
Bowling, golf, hunting and motorsports take up a lot of my time.

Tell us a little about your family:  
I’ve been married almost 29 years to a wonderful woman and I have 2 
great kids: a 27-year-old son and a 24-year-old daughter.

 www.finleybeer.com  HeadyTimes v.22 1



High-end imports Corona and Modelo Especial, 
distributed in the U.S. by Constellation, are synonymous 
with Cinco de Mayo festivities. But did you know that 

these brands – which post double-digit gains year after year 
– are growing faster than craft beer and spirits?

“No matter which channel your business competes in, job one for any 
retailer is increasing traffic and boosting the bottom line,” says Jesus 
“Chuy” Gonzalez, Finley Brand Manager of the Constellation portfolio 
of beer. “From what I see, the best way to do that in these challenging 
times – restaurant traffic is down and craft beer sales aren’t what they 
used to be – is to strategically promote brands that are driving growth 
and profit. Corona Extra, Corona Light and Modelo Especial are the 
fastest growing, high-end brands in the country. The demand is 
there and it is accelerating. To get job one done, why wouldn’t you 
make the most of Cinco and these best-selling, high-end beers?”

Cinco de Mayo has grown into one of America’s most popular beer-
drinking holidays – with revelers consuming more beer on this day than 
on the Super Bowl or St. Patrick’s Day. Cinco, which falls on a Friday this 
year, is a bona fide occasion that consumers want to celebrate. It kicks 
off Corona’s “120 Days of Summer” and gives people a reason, or even 
permission, to socialize with friends and family over a couple of beers. 
And when they do, they want authentic, sessionable Mexican beers like 
Corona Extra, Corona Light and Modelo Especial. 

The proof is in the numbers…

Last year according to Nielsen, Americans bought more than $735 million 
worth of beer during Cinco. Eighty percent of all the Mexican beer sold 
during that time frame was from the Corona and Modelo Brand Families.

These brands are on fire and here’s why…

“Six of the top eight, fastest growing imports are Constellation brands, 
that means they don’t just sell during Cinco,” explains Gonzalez. “Yes, 
they are Mexican beers, but that’s not the only reason why they are 
the fastest growing, high-end brands, and by high-end I’m talking 

It Pays to Celebrate Cinco with Corona and Modelo
about anything that sells for at least 
$25 per case. These beers are exactly 
what millennial drinkers are looking for. 
They want authenticity, more flavor and 
something they can drink more than one 
of. And sessionability is key. I can’t tell you 
how many times I see LDA consumers start 
the party with a higher octane craft beer 
and then switch to a Corona or Modelo for 
the rest of the night. Plus, these consumers 
don’t want the cheapest thing out there. 
They want quality and they don’t mind 
paying for it. And, they think these beers 
are cool – worthy of a post on Instagram.” 

More beer is sold on 
Cinco de Mayo  

than on the Super Bowl 
or St. Patrick’s Day.

These days it’s hard to predict with 
any certainty what consumers want to 
purchase. Fifty to seventy percent of all 
buying decisions are made at retail, after 
the customer walks through the door. There 
is tremendous opportunity to influence what 
they purchase. Why not get them to ‘trade-
up’ to Constellation’s high-end beers? The 
demand is already there. Why wouldn’t 
you feature these beers prominently? Why 

CoverSTORY
It Pays to Celebrate Cinco with Corona and Modelo
CoverSTORY
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High End & Growing

Corona Extra  5.4%

Modelo Especial  18.4%

Corona Light  5.4%

Modelo Negra  9.9%

Pacifico  17.6%

Victoria  2.0%

Modelo Especial has posted 
double-digit growth for 31 

years and Thrillist says it’s the 
“New King of Hipster Beer”.

The number one 
imported beer continues 
to gain market share.

New summer 
graphics reinforce the 
“vacation” imagery.

devote tap handles or shelf space to brands 
that don’t move quickly?

“There hasn’t been a ton of good news 
lately about beer or restaurant activity,” 
says Finley Sales Manager for the 
on-premise Jason Marcone. “Craft beer 
sales have slowed dramatically and 
National Restaurant News [a magazine 
devoted to all things important to that 
channel] published an article in February 
titled ‘Restaurant Traffic Won’t Improve 
in 2017’. The one bright spot I see is 
imported beer – make that Constellation 
beers, imported from Mexico.”

Let Cinco de Mayo be your green light to 
stock up and feature Corona Extra, Corona 
Light and Modelo Especial. It’s an easy way 
to get “job one” done.

Pacifico, a discovery brand, is growing at 17.6%. It’s now available  
in draught.

CoverSTORYCoverSTORY
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Our Liquors

MIKE AND JOEY HALIM TOOK OVER OUR LIQUORS ON SAINT 
Mary’s Road, just west of I-10, in August of 2012. The 
entrepreneurial couple, who hail from Shreveport, Louisiana, 

always knew they wanted to move west and run their own business. 
A couple of years ago, on a serendipitous road trip to California, they 
stopped in Tucson to take a well-deserved driving break. They quickly fell 
in love with the friendly locals and the dry heat. Soon after, they packed 
their bags, purchased Our Liquors, and haven’t looked back since. 

HT: How long has Our Liquors been open?

Mike Halim (MH): It’s been open since 1961.

Joey Halim (JH): So that would be 56 years, so that’s pretty amazing.

MH: It started out as an adobe house – just a regular house. And obviously 
the owner of the house got smart and decided to open a liquor store.

JH: There’s actually a couple of liquor stores in the area, but I think the 
fact that we’re up on the main road helps our business quite a bit. 

HT: Did either of you have previous experience running a liquor 
store when you took over the business?

JH: I have ten years of liquor experience working in nightclubs, bars, 
things like that. He’s had retail experience in convenience stores. So with 
my liquor experience and his retail experience, we make a good team. 
You can’t go wrong with that, right?

HT: What made you decide to take over this particular liquor store?

MH: We came and visited a few times here in Tucson. We always knew 
we wanted to go somewhere west. 

JH: What actually happened was that we were driving down to California 
and we stopped and got a room right here off of Grant. We thought 
everyone here was so nice. This is right off the 10 and it goes right into 
Louisiana, so this is our stopping point. That’s how that whole Tucson 
thing came about. There were a couple more liquor stores for sale 
elsewhere, because we were thinking about relocating to the Carolinas 
where some friends of ours had started a restaurant chain. But we 
decided we didn’t want to go into the restaurant business and we really 
like the west. 

HT: Talk to us about your beer selection. How do you decide what 
beers to carry? 

JH: The people that live in this neighborhood, they’re loyal when it comes 
to brand. I’d say 90% of our store traffic comes from people that live in 
the neighborhood. So basically it’s based on the clientele. 

MH: We sell mostly domestic and import, but we do have a decent 
selection of craft. Right now we’re working with Finley to try and expand 
our selection. 60-65% of our sales come from beer alone.

JH: There are people that come in who drink craft and IPAs, and if they 
become regulars and they request the beers they like, we’ll bring it in for 
them. So there are certain beers that we do carry that we bring in for 
specific customers. 

Off-PremiseSPOTLIGHT

HT: What sets Our Liquors apart from 
other liquor stores in the area?

JH: The two drive thru windows.

MH: It’s grandfather claused in. No one can 
even get one drive thru window these days, 
much less two. So that makes us stand 
out. We are very unique. We try to treat this 
place like a bar. Everything here is behind 
the counter. So when you come in, you can 
ask for anything you want. You don’t have 
to walk around aimlessly trying to decide. 
We like to have contact with the customer. 
We’re constantly talking to the customer, 
trying to make them feel comfortable. We 
interact with the customer 100% from the 
minute they walk in.

1116 W St. Mary’s Rd., Tucson, AZ • (520) 903-3111
Hours: Sunday – Thursday: 9:00am – 12:00pm • Friday – Saturday: 9:00am – 2:00am

Owners of Our Liquors, Mike and Joey Halim
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Rusty’s Family Restaurant  
and Sports Grille

RUSTY FREEDLANDER WAS WORKING AS A FIFTH GRADE TEACHER 
when he first started making his way into Tucson’s restaurant 
business back in ’78. The parents of one of his students, impressed 

by his charisma and energy, offered him a position managing the now 
defunct Putney’s Street Pub at Park Place Mall. From there, he went on 
to open his own Putney’s on north Oracle Road before finally launching 
his namesake restaurant, Rusty’s Family Restaurant and Sports Grille, 
on Grant Road just west of I-10. Rusty passed away suddenly in 2004, 
leaving his business in the capable hands of his widow, Anita Freedlander. 

HT: When Rusty passed away, why did you decide to keep the 
restaurant open?

AF: You know, we were married for 28 years before he passed – and so I 
do it for him, and I’ve been doing it ever since. And Rusty’s has been open 
for sixteen years. We just celebrated our sixteenth anniversary in November. 

HT: Rusty’s seems to draw in a pretty heavy crowd of regulars. 
Why do you think that is?

AF: We do. I would say probably 85% of my customers are regulars. 
Obviously most of our customers are west-siders. But we do have 
people that drive all the way from the east side for our food, especially 
our wings. People say they’re the best wings in town. Our menu is 
basically the menu we had at Putney’s. After my husband passed away 
I expanded “Rusty’s Favorites” section, which is the dinner selection. All 
the crazy, crazy names of burgers, those were all made up by Rusty (The 
Blue Boy, The Shroomer).

HT: Do most people come in for the food or is it the beer and 
happy hour that gets them?

AF: It’s both, but I would probably say it leans more towards the food. I 
sell 65% food. My food carries me because our food is high-quality and 
it’s all homemade. And then of course we have our bar people that come 
every single day. It’s like “Cheers” here. If somebody doesn’t show up, we 
call to see if they’re ok. We keep track of everybody. We’re like a big family 
and therefore I retain employees for a long time because we’re close-knit. 

HT: How do you decide what beers to keep in stock?

AF: Actually, I rely pretty heavily on my distributors to tell me what’s 
popular and what’s out there. And of course customers will ask for 
certain beers. I like to try and keep a nice variety. We have 21 handles 
on now. It’s a lot. 

HT: How would you describe Rusty’s to someone who has never 
been here?

AF: I would describe Rusty’s as a neighborhood restaurant and bar 
with homemade cookin’. I just think people like a place where they’re 
recognized and they feel comfortable. When someone walks in they feel 
just like they’re at home or a family member’s house. I love what I do and 
everybody knows I love what I do. My customers are like my family and I 
feel very blessed that I have the opportunity to own and run this place.

On-PremiseSPOTLIGHT

Rustystucson.com • 2075 W Grant Rd., Tucson, AZ • (520) 623-3363
Hours: Sun – Wednesday: 11:00am – 10:00pm • Thursday – Saturday: 11:00am – 12:00am
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NewPRODUCTS

Redd’s Apple Ale 4/6 Pack  
16 oz. Aluminum Pints 

Redd’s Apple Ale is now available in 16 oz. 
aluminum pints! In the crowded landscape of 
flavored beer, FMBs and ciders, the unique 
aluminum pint package will allow Redd’s 
to stand apart from other flavored offerings 
and provide a point of differentiation for 
consumers. Availability: Now, year-round

Blue Moon 4/6 Pack  
16 oz. Aluminum Pints
Blue Moon Belgian White Belgian Style Wheat 
Ale is the first craft beer available in 16 oz. 
aluminum pints! Availability: Now, year-round

Amstel XLight
Introducing Amstel Xlight – a new 
great-tasting light beer, with only 
90 calories and 2 grams of carbs 
that won’t weigh you down, so 
there’s no compromising your 
active lifestyle. ABV: 4.2% 
Packages: Bottles and Cans 
Availability: Now, year-round

Keystone Light 15 Pack Cans
Previously available in 2/12 and 30 
packs, Keystone Light 12 oz. cans 
are now available in 15 packs as 
well! Availability: Now, year-round 

Cervezas Clásicas Variety Pack
Experience the authentic cervezas of Mexico in the 
Cervezas Clásicas Variety Pack. This exciting, new mix 
pack includes: Corona Extra, refreshing and smooth, 
the #1 selling import beer in America has a fruit-honey 
malt aroma and a crisp, balanced flavor; Corona Light, 
a thirst-quenching lager known for its great taste and 
easy-drinking profile at only 99 calories; Victoria, a 
rich amber-colored, 
Vienna-style lager with 
a slight malt sweetness 
& a crisp, smooth finish 
and Pacifico, a rich, 
golden lager that is 
hearty, crisp and clean. 
Availability: Now, 
year-round

Strongbow Orange Blossom
The newest addition to the Strongbow family 
of ciders, Orange Blossom has a spring-like 
fresh orange blossom aroma with a touch of 
sweetness and a juicy apple finish. 
ABV: 4.5% Package: Bottles 
only Availability: Now, 
year-round

Califresca Red Sangria
A delicious combination of red wine, berry, 
grape and citrus notes combined with a 
sparkling mouthfeel, brings this sangria flavor 
to life. ABV: 4.5% Packages: Bottles only 
Availability: Year-round, beginning in April

Guinness Irish Wheat
A new generation of Guinness brewers were 
inspired by the pioneering, entrepreneurial 
spirit of Arthur for their twist on the classic 
wheat style beer. Full-bodied, with refreshing, 
bitter citrus notes give it an abundant flavor 
and character. Rich and vibrant gold colors 
burst through this cloudy, unfiltered beer 
with subtle clove and spiciness and locally 
sourced Irish wheat. A clean, crisp wheat beer 
with a zesty citrus twist. Perfectly balanced, 
uniquely Guinness. ABV: 5.3% Package: Bottles only 
Availability: Now!

Califresca White Sangria 
A crisp blend of orchard fruits, blood orange, and 
champagne flavors with a touch of bubbly, makes 
for a light and crisp sangria flavor. ABV: 4.5% 
Packages: Bottles only Availability: Year-round, 
beginning in April
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NewPRODUCTS

Not Your Mom’s Apple Pie
The color of a crisp, ripe, golden 
apple. The nose is an immersion into 
apple sauce, light cinnamon, light 
cloves and light biscuit. On the second 
sip, you’ll swear you can taste the 
crust. ABV: 5.5% Package: Bottles 
only Availability: Now!

Not Your Mom’s  
Strawberry Rhubarb

This beer is the 
perfect balance of 
sweet and tart, 
made with real 
strawberry and 

rhubarb juices. If 
this doesn’t remind you 

of your mom’s Strawberry Rhubarb pie, nothing will. 
ABV: 5.9% Package: Bottles only Availability: Now!

Not Your Mom’s  
Iced Tea
Another classic flavor, Iced Tea serves 
up the comfort of home with a twist. 
Made with real lemon juice, this brew 
is perfectly balanced and refreshing. 
ABV: 5.2% Packages: Bottles and 
Cans Availability: Now!

Mike’s  
Flavors of America Party Pack
Mike’s Flavors of America Party 
Pack has a new addition! Mike’s 
Hard Blood Orange joins Hard 
Lemonade, Hard Black Cherry 
Lemonade and Hard Peach 
Lemonade. Availability: Now, 
year-round

Mike’s  
My Party Picks 
There’s a new addition to Mike’s 
My Party Picks Variety! Hard 
Watermelon Lemonade joins Hard 
Lemonade, Hard Black Cherry 
Lemonade and Hard Strawberry 
Lemonade in this 12 pack variety. 
Availability: Now, year-round

Palm Breeze Variety Pack
Palm Breeze Key 
Lime Cherry joins 
Pineapple Mandarin 
Orange, Ruby Red 
Grapefruit and 
Strawberry Pineapple 
in the new Palm 
Breeze 12 pack variety. 
Availability: Now, 
year-round

A New Look for  
Samuel Adams Rebels 

The Samuel Adams Rebel family has some new 
duds! Rebel IPA, Rebel Rouser IPA and Rebel 
Grapefruit IPA all have new label graphics. And 
the look isn’t all that’s changed for Rebel IPA, 
which now features a new recipe as well! 

Rebel IPA is now brewed with two new hop 
varietals, HBC 566 and HBC 682. HBC 566 
is a proprietary and exclusive hop variety to 
Sam Adams that has been in development 
since 2013, and adds a touch of lemon/lime, 
orange and eucalyptus flavor. HBC 
682 is used solely as a bittering hop 
in this beer to impart a pleasant 
bitterness with a strong and earthy 
aroma. The new Rebel IPA offers 
an intense, juicy, tropical and citrus 
flavor, supported by a leaner body 
and a crisp, clean finish to optimize 
the hop character. ABV: 6.5% 
Packages: Bottles, Cans and Draft 
Availability: Now, year-round

White Claw Hard Seltzer Variety
There’s a new White Claw in town! Raspberry Hard 
Seltzer joins Natural Lime, Ruby Grapefruit and 
Black Cherry in the White Claw 12 pack Variety. 
Availability: Now, year-round
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NewPRODUCTS
Hop Valley Citrus Mistress

Munich malt, 4 different hops 
and grapefruit peel combine 
to create this IPA featuring a 
classic burnt orange color with 
a bouquet of citrus, peach, 
and tropical fruits. ABV: 6.5% 
Packages: Cans and Bottles 
Availability: Now, year-round

Hop Valley Alphadelic IPA
A true Northwest IPA. Two 
Row and Munich malts 
lay the groundwork for a 
simple, medium bodied malt 
profile, while a combination 
of Northwest hops, and 
Southern Hemisphere hops 
add a tropical, citrus bouquet. 

ABV: 6.7% Packages: Bottles, Cans and Draft 
Availability: Now, year-round

Hop Valley Alpha Centauri
Big flavor, intense pine and 
citrus aroma. They keep the 
malt profile clean in this Imperial 
IPA to let the love lights shine 
on the fine Northwest hops. 
ABV: 9% Package: Bottles only 
Availability: Now, year-round

Ballast Point Bonito Blonde Ale
An approachable beer, with 
some substance. Ballast Point’s 
Bonito blonde ale is inspired by 
their perma-sunny days. This 
brew draws you in with its golden 
color and soft malt character, 
while the light mouthfeel and 
dry finish keeps you coming 
back. And what would set 

a San Diego blonde apart? A subtle hint of hops, 
naturally. ABV: 4.5% Packages: Bottles and Draft 
Availability: Now, year-round

Ballast Point  
Manta Ray Double IPA

This new IPA rises above the rest. 
Ballast Point has developed many 
IPA recipes in their R&D program, 
but right from the tank, Manta 
Ray Double IPA was a winner. 
Aromas of fresh, citrusy tangerine, 
melon and light pine leap from 
the beer and linger over a smooth 
finish. Like its namesake, this 

brew can sneak up on you – a big ABV without a bite. 
ABV: 8.5% Package: Bottles Only Availability: Now, 
year-round

Ballast Point Sea Rose
A crisp wheat ale with a tart 
cherry twist. Sea Rose tart cherry 
wheat ale is a fresh take on 
fruit beers. Originally conceived 
during an employee-led R&D 
brew, it’s one of Ballast Point’s 
most imaginative recipes yet. 
The American wheat style is light 
and clean, while fresh cherry 

juice adds a soft coral color and fruity nose that gives 
way to a dry, slightly tart finish. It’s approachable, yet 
unexpected—exactly what they love to brew. ABV: 4% 
Packages: Bottles and Draft Availability: Now, 
year-round

Green Flash  
GFB 12 oz. Bottles
Previously available in draught only, 
GFB will soon be available in 12 oz. 
bottles as well! This blonde ale is light, 
refreshing and crushable. GFB has an 
approachable flavor with hints of honey 
and orange peel, complemented by 
a mellow malt character. It is expertly 
crafted to enhance any occasion. 
ABV: 4.8% Availability: Year-round, 
beginning in April

New Belgium Tartastic 
Brace yourself for a refreshingly 
tart snap. Tartastic’s lacto 
sour profile and fruity, spicy 
undertones enliven the 
taste buds with each bright, 
sessionable sip. ABV: 4.5% 
Packages: Bottles and Draft 
Availability: Now, year-round
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When Demand Exceeds Supply
Many of our craft seasonal and specialty releases are 
available in limited or extremely limited quantities. 
Breweries only produce a certain amount of their specialty 
beers and Finley does all they can to get as much product 
as possible. In addition, this publication is compiled 
months prior to the decision made by the brewery to 
allocate their products to the wholesaler. Variations in 
production for some of these limited release offerings will 
fluctuate, resulting in lower quantities than anticipated.

Please feel free to discuss seasonal selections with your 
Route Manager. If an item is out of stock, they will be 
able to offer similar suggestions.

Shiner Ruby Redbird
Popping the top on this freshly rebranded 
brew is like slicing into a ripe Texas Ruby Red 
Grapefruit. A bold kick of ginger combines with 
the citrus for a tart, refreshing lager. The look 
may have changed, but the beer stayed the 
same! ABV: 4% Package: Bottles 
only Availability: Now!

Blue Moon  
Summer Honey Wheat
Summer Honey Wheat’s subtle flavors of clover 
honey and orange peel pair well with grilled 
summer fare such as marinated chicken or 
pork with a honey mustard sauce. ABV: 5.2% 
Packages: Bottles Only (also available in the 
Blue Moon Summer Brewmaster Sampler) 
Availability: Now!

Blue Moon  
Summer Brewmaster Sampler 
Perfect for the spring and summer seasons, the Blue 
Moon Summer Brewmaster Sampler features a lineup 
of beers for the transition from winter to warm weather. 
The variety includes: Blue Moon Belgian White 
Belgian-Style Wheat Ale, White IPA, Summer Honey 
Wheat and new Mango Wheat Brewmaster’s Select, 
created with mango and a hint of honey 
for a mild sweetness, with 
a bright yellow-orange color 
and cloudy wheat haze. 
Mango Wheat is exclusive 
to this sampler pack. 
Availability: March

Coors Light Cooler Bags
Who doesn’t want more for their 
money? This summer, Coors 
Light brings back its popular 
cooler bag design. With a 
sharp new look for summer, 
this package will fly off 
displays as the weather warms 
and consumers head to outdoor 
parties, BBQs and the shore. 
Package: 12 oz. 36 pack cans 
only Availability: April 

Smirnoff Ice Red, White & Berry
Just in time for the warmer months 
comes a flavored malt beverage 
with an amazingly cooling taste 
of blue raspberry, cherry and 
citrus flavors, all combined 
for a blast of summer fun. 
ABV: 4.5% Package: Bottles only 
Availability: April

Smirnoff Ice  
Seasonal Variety Pack
Smirnoff Ice has 
combined the season’s 
best flavors into one 
festive pack. The 
America-themed variety 
includes: Smirnoff Ice 
Original, Strawberry 
and limited edition Red, 
White & Berry, a cool 
mix of blue raspberry, 
cherry and citrus flavor. 
Availability: April
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Abita Strawberry Lager
The juice of red, ripe Louisiana strawberries, 
harvested at the peak of the season, gives 
this crisp lager its strawberry flavor, aroma 
and haze. Made with pilsner and wheat 
malts and Vanguard hops, Strawberry Lager 
is wonderful with desserts and light fare. 
ABV: 4.2% Packages: Bottles and 
Draft Availability: Now!

Mike’s Harder Watermelon
The new Summer 2017 HARDER Limited 
Edition is Watermelon! Hold on for an 
intensely refreshing blend of ripe, juicy 
watermelon and tart lemonade. The 
liquid is dark pink in color and the aroma 
is of classic squeezed, freshly cut ripe 
watermelons. Unlike the overly sweet, 
candy-like profile of other watermelon 
beverages, HARDER Watermelon delivers 
an authentic, mouth-watering watermelon 
taste before finishing clean with no lingering 
sweetness. HARDER Limited Edition Watermelon is 
here for a good time, not for a long time, so get it 
before it’s gone! ABV: 8% Packages: Bottles and Cans 
Availability: April

Dogfish Head  
Seaquench Ale Session Sour
A super-refreshing mash-up of three famously 
sessionable beer styles combined in sequence: Kolsch, 
Gose and Berlinerweiss. 
This hybrid sour quencher 
is brewed with lime 
peel, black limes and 
sea salt. ABV: 4.9% 
Packages: Cans and Draft 
Availability: April

Samuel Adams Summer Ale
Sam Summer is a golden, hazy, thirst-
quenching wheat ale that is perfect on any 
summer day. It balances bright, citrus Noble 
hops and the peppery spice of Grains 
of Paradise for a lively brew. ABV: 4.1% 
Packages: Bottles and Draft (also available in 
the Samuel Adams American Summer Variety 
Pack and Beers of Summer Can Variety Pack) 
Availability: May 

Samuel Adams  
American Summer Variety Pack
Sam Adams American Summer Variety Pack includes: 
Boston Lager, a perfectly balanced and complex 
lager made with the finest hand-selected ingredients; 
Summer Ale, a golden, hazy, thirst-quenching wheat 
ale; Hefeweizen, a hazy, golden-amber brew filled with 
smooth wheat character; Berliner Weisse, a slightly 
tart and highly effervescent beer with bright flavor and 
a light, bubbly body; Tropic of Yuzu, a distinctive brew 
that gets a citrusy punch 
from yuzu, a Japanese 
fruit with juicy hints of 
orange & grapefruit and 
Golden Hour, a light, 
golden lager with a dose 
of complexity from spicy, 
floral German Noble hops. 
Availability: May

Angry Orchard Summer Honey 
Summer Honey is light and refreshing 
with a fruit-forward apple taste. 
Made with a touch of wildflower 
honey, this seasonal cider is 
bright and not overly sweet. 
ABV: 5% Package: Bottles only 
Availability: May

Angry Orchard 
Summer Sampler 

Great for any drinking 
occasion, the AO Summer 
Sampler includes six different 
Angry Orchard styles: Crisp 
Apple, Easy Apple, Green 
Apple, Stone Dry, Summer 
Honey and Elderflower. 
Availability: May

Oskar Blues Hotbox Coffee IPA
An odd coupling can make for an incredibly 
unique taste. Take this brew for example – It’s 
a Simcoe-hopped IPA (pine, citrus and mango 
flavors) with an infusion of Hotbox Roasters’ 
cold brew extract made from Ethiopian beans, 
poppin’ with creamy blueberry and cacao 
notes. ABV: 7.2% Packages: Cans and Draft 
Availability: Now!
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SanTan LimeLeaf 
Kaffir lime leaves are added 
to this traditional Cream Ale 
and provide a citrusy, herbal 
aroma. This refreshing brew 
is fermented at a colder 
temperature than a typical 
ale, giving a smooth flavor 
and clean finish. ABV: 4.9% 
Packages: Cans and Draft 
Availability: April

Grand Canyon Pokemon Gose
A tart and salty unfiltered beer, Pokemon Gose is 
brewed with the juice of fresh blood oranges resulting 
in a pink colored full body flavor that’s perfectly 

balanced between sour and sweet. 
ABV: 4.5% Package: Draft 

only Availability: Limited 
quantities in April

Grand Canyon  
Wittier Than Thou
A traditional Belgian Wit 
made with coriander, fresh 
orange zest, and a hint of 

chamomile. This is an unfiltered, 
delicate wheat beer with fresh spring 

spice flavor and light floral notes. It’s perfect for spring 
time sipping over gentlemanly banter. ABV: 5.2% 
Package: Draft only Availability: May

Lagunitas Lucky 13
An ultra-mega-mondo Red Ale first made in 
2006 to celebrate thirteen years of brewing 

ultra-hoppy mega-mondo 
Red Ales. ABV: 8.8% 
Packages: Bottles and 
Draft Availability: April

Lagunitas 
DoppelWeizen
It’s a new twist on an old tradition! 
This Bavarian-styled Doppel Weizen drinks 
smooth … with some banana and clove-
y-ishness flavors from the yeast, then 
balanced out with some hoppy goodness. 
Prost! ABV: 8.5% Packages: Bottles and 
Draft Availability: March

Dragoon Sarcosuchus
Hailing from the Early Cretaceous and 
weighing in at 10% ABV, this beer is 
a ferocious beast of an Imperial IPA. 
Sarcosuchus is named after the legendary 
Supercroc--the undisputed champion of all 
hypothetical animal battles (e.g. Supercroc vs. Unicorn)-
-and like its namesake, it is perfectly capable of ripping 
your palate (and quite possibly your brain) to shreds. 
ABV: 10% Package: Draft only Availability: May

Dragoon Ojo Blanco
A traditional Belgian-style wit bier, 
Dragoon’s version is light bodied, 
finishes dry, and features a spicy clove-
banana flavor and aroma profile. It is 
brewed with a touch of spice (coriander, 
lime and cumin) for complexity and is 
unfiltered, which leaves it beautifully hazy. ABV: 5.6% 
Package: Draft only Availability: May

Ballast Point Unfiltered Sculpin
Ballast Point’s trophy beer, extra-
hopped and unfiltered. Unfiltered 
Sculpin IPA packs extra hops into 
every sip, enhancing the classic 
Sculpin notes of fresh apricot, peach, 
mango and lemon with a slight haze 
and less bitterness. Freshness is 
key to every beer, but especially 
true for this extra-hopped IPA – 
store cold and drink soon. ABV: 7% 
Packages: Bottles, Cans and Draft Availability: April

Borderlands Apricot Pale Ale
Light in color, with citrusy hop character 
balanced by pleasant apricot notes, 
Borderlands Apricot Pale Ale is the perfect 
choice for a hot summer day. Sessionable, 
crushable even, this beer is the easy choice 
for any customers looking for a light-bodied 
thirst-quencher. ABV: 5% Package: Draft 
only Availability: May

Woodchuck Summer Time
Woodchuck Summer Time delivers a crisp pear 

cider bursting with fresh ginger for a taste 
that refreshes like a cool jump in your favorite 
swimming hole. ABV: 5% Package: Bottles 
only Availability: May
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Anderson Valley Ee Tah! IPA
Anderson Valley’s Ee Tah! IPA pours to a 
bright, golden yellow color with aromas of 
rich tropical fruit, passion fruit with a hint 
of citrus. Pale, pilsner, and midnight wheat 
malts give it a solid malt character while 
Chinook, Citra, and Amarillo hops impart 
flavors of ripe tropical fruit, peach and apricot 
leading to a clean hoppy finish. ABV: 7.5% 
Packages: Cans and Draft Availability: Now!

Anderson Valley G&T Gose
Reminiscent of a classic cocktail, Anderson 
Valley’s G&T Gose showcases botanical 
flavors and aromas of lemon peel, juniper, 
lemongrass, and grains of paradise. With 
a juicy lemon-lime tartness and slightly 
peppery finish, they’ve given the gose style a 
unique spin you’re sure to enjoy. ABV: 4.2% 
Packages: Cans and Draft Availability: Now!

Anderson Valley  
Summer Solstice

Smooth. Anderson Valley’s Summer Solstice 
Seasonal Ale is a slightly sweet, malty 
session beer with a creamy mouth feel 
and clean finish. With hints of caramel 
in the nose and a touch of spice, it’s 
become affectionately known as “cream 
soda for adults”. The unique flavors and 
superior drinkability make for the ultimate 
refreshment on a hot summer day. ABV: 5% 
Packages: Cans and Draft Availability: April

New Belgium  
Juicy Watermelon Lime Ale

Beat back the heat with 
this exceptionally refreshing 
summer seasonal, built to 
keep your brow cool and 
your taste buds satisfied. 
Combining classic summer 
flavors of watermelon and 
lime, Juicy Watermelon 
Ale bursts with bright fruity 
flavor and wraps up with 
a thirst-quenching finish. 
ABV: 5% Package: Bottles 
Only Availability: Now!

New Belgium Voodoo Series 
Juicy Mandarina IPA
You want big IPAs? Got ’em. Herbs? Yes. Wild 
yeasts, sure. Gimmicks? No way. Voodoo 
Ranger Special release recipes take the 
IPA out of the box, but only, big, bold and 
creative hops bombs are served here. 
Take a trip to the tropics with this smooth 
wheat IPA, brewed with a blend of exotic 
Mandarina Bavaria, Calypso and Galaxy hops. 
ABV: 6.5% Packages: Bottles and Draft 
Availability: April

New Belgium  
French Oak Saison Barrel 
Aged Sour Farmhouse Ale 

A Beer to Enjoy with Friends. This limited 
release from New Belgium Brewing Company 
is a goldenrod yellow Saison offering up 
pleasant lemon and white grape aromas 
and a bright mouthwatering sourness with a 
bright, clean, dry finish. A true blending of 
inspirations. ABV: 7.5% Packages: Bottles 
and Draft Availability: April 

The Husstler American Lager
Arizona based and family owned Huss Brewing is proud 
to unveil their new Seasonal Series called 
The Husstler Seasonal Series, launching 
in Tucson this May 2017 with the release 
of The Husstler American Lager! 
This delicious brew is Huss 
Brewers’ take on a classic 
American Lager! Lagers are 
difficult to make hence the lack 
of them found in the Arizona-
brewed craft beer scene. The 
Husstler American Lager boasts 
a brilliantly complex flavor profile 
with a clean, crisp traditional 
finish. The beer will be available in 6 pack cans in the 
Tucson area as well as on draft at bars, restaurants and 
resorts around the state. 

The Husstler American Lager is part of a 3 Part annual 
series, anchored by the award winning The Husstler Milk 
Stout (Fall/ Winter), followed by The Husstler Alt Amber 
(Spring) and then of course American Lager. Enjoy with 
friends and family! Drink Local Arizona!!! ABV: 4.7% 
Packages: Cans and Draft Availability: May
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Lagunitas PILS
Lagunitas’ only Lager, brewed with loads 
of imported Saaz hops and a bottom-
fermenting yeast strain that leaves it light 
and crisp and easy to slam, yet full of 
real flavor and all the things you yearn for. 
ABV: 6% Packages: Bottles and Draft 

SanTan Mr. Pineapple
A stylish wheat with a tropical personality, infused 
with fresh pineapple juice from Fair Trade Costa 
Rican farms, takes traditional wheat beer and 
adds some seriously cool character. ABV: 5% 
Packages: Cans and Draft

Magners Original Irish Cider
Magners Original Irish Cider is crafted 
in Clonmel, Co. Tipperary, Ireland using 
the fresh juice of 17 varieties of apples 
from their own 150 acres of orchards. 
Honouring William Magner’s original 
recipe perfected since 1935, Magners 
Original is a unique Irish style cider with 
a fruity, complex character. Fermented 
with native yeasts from the original 

wooden Magners vats packing the same 
fruity punch for 80 years. It’s ready when it’s ready 
– they take their time and vat mature for up to 18 
months, for a distinctive, well-rounded taste. ABV: 4.5% 
Package: Bottles only

Dog Tag Legacy Lager
Dog Tag’s “Legacy Lager” is brewed with premium 
quality 2-row pale and specialty malts, Magnum and 

Saaz hops, and is fermented with a 
timeless American lager yeast. 

100% of the proceeds are 
donated to the Dog Tag Brewing 
Foundation to partner with Gold 
Star Families on new or existing 
Legacy Building Initiatives in 
their community designed 
to carry on the memory of 
their loved one. ABV: 5% 
Package: Cans only

Anderson Valley  
Briney Melon Gose
Born from a passion for experimentation, Anderson 
Valley’s Briney Melon Gose boasts a thirst-quenching 
tartness that is perfectly balanced by subtle watermelon 

flavors and aromas. Gentle additions of 
sea salt create a refreshing harmony 
between the acidity and fruity sweetness 
leading to clean, dry finish. Available 
year-round in 22oz bottles, it is only 
available in 12oz bottles and cans 
during the summer months. ABV: 4.2% 
Packages: Bottles and Cans

Pacifico
Back in the early ’70s, SoCal surfers journeyed down to 
Baja, exploring the breaks along the way. They stopped 
in cantinas and came upon a beer called Pacifico, a 
rich golden lager born in Mazatlán and popular among 
the locals. They returned explorers, carrying cases of 
cerveza. Consumers are drawn to Pacifico because 
it holds a mystique, just like its place of origin, the 
Baja coastline. Pacifico is a frame of mind. It’s the 
unmistakable belief that life is best 
measured by discoveries. That 
boundless spirit has allowed 
Pacifico to expand beyond the Baja 
coastline to wherever adventure 
is found. This hearty, crisp, clean, 
refreshing lager, is perfect for 
the warmer months! ABV: 4.3% 
Packages: Bottles, Cans and Draft 

Available Year-Round PERFECT FOR THE SEASON
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Leinie Fridays
This on premise program is 
designed to drive traffic and 
extend the consumer’s stay 
– increasing check size and 
profitability. Leinie’s Friday 
program, combined with national 
“Longest Friday” celebrations, 
drive early, incremental traffic 
to the On Premise and extends 
the drinking occasion during 
the second highest spend/
consumption day of the week! 
Set up Leinie Fridays with your 
Finley Distributing Sales Rep!

Miller Lite Summer
This summer, Miller Lite is 
using food to help drive impulse 
purchases at grocery and sales. 
Miller Lite is the award-winning 
light beer of choice for summer 
backyard BBQs. It’s brewed for 
more taste with less calories, 
making it the perfect beer to 
pair with any food off the grill. 
Pre-shop content targeted to 
millennial consumers looking 
for easy-to-make and great-
tasting BBQ recipes will increase 
traffic, while beer and summer 
BBQ ingredients will increase 
basket ring.

Redd’s Light & Blue
Summer is America’s favorite season 
and full of patriotic holidays where 
beer is a big part of the celebration. 
To help consumers who are planning 
a summer get-together and want 
to have something for everyone, 
Redd’s Light & Blue will ease their 
tension by creating a one-stop-
shop for their beer needs during 
this “party stop” trip mission, which 
provides all the beer options they 
need for their summer celebration. 
Off-premise, eye-catching labels and 
special displays (available May 1st) 
help shoppers quickly zero in on 
potential options. 

Blue Moon  
Toast the Moon
Regardless of life’s ups and downs, 
you can trust that every night the 
moon will rise and every Blue Moon 
Belgian White will have the same 
refreshing taste as the day before. 
So, here’s a toast to a full glass and 
a full moon. On-premise, secure 
features for each phase of the moon. 
Build suspense leading up to the full 
moon which will commemorate with 
a celebration or “toast.” Utilize the 
Full Moon LED available to count 
down to the month’s full 
moon and celebrate 
each phase of the 
moon (ex. half off 
pitchers for the 
half-moon). 

In the off-premise, POS 
will showcase a promo 
code and website 
that allows consumers 
to redeem two, free, 
limited-edition 16 oz. 
Blue Moon glasses, 
designed by a Blue 
Moon artist.
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Dragoon Brewing 
Company 5th Anniversary
Dragoon Brewing Company is celebrating 
their 5th Anniversary in epic fashion. The 
guys who brought you Tucson’s #1 IPA are 
throwing a party Saturday, April 29th at the 
brewery. From noon until 10pm they’ll have 
food, music, commemorative merchandise 
and – of course – BEER! To take this party 
to the next level, Dragoon has collaborated 
with friends from other Arizona breweries to 
create not one, not two, but FIVE brews to 
be released at the event - and that’s not 
counting the release of The Seis, a Russian 
Imperial Stout. Mark your calendars and 
start prepping now! 

Pima County Fair
Finley Distributing is proud to 
be a part of 2017 Pima County 
Fair, April 20-30 at the Pima 
County Fairgrounds. While 
you’re out enjoying the food, 
rides, entertainment and fun, 
look for some of your favorite 
Finley products, from Miller Lite 
and Coors Light to Corona, Dos 
Equis, Mike’s Hard Lemonade 
and more.

Meet Me Downtown
One weekend, two great events. Make your plans for Memorial Day Weekend and 
be part of the 11th Annual TMC 5k Night Run & Inaugural Friday Night Festival of 
Miles. Known as MMD (#meetmedowntown5k), the race has become a city-wide 
block party, featuring discounts to local restaurants, a 
beneficiary and vendor expo, rock n’ roll bands, and 
an awesome after-party at iconic Hotel Congress. We 
are proud to host the Beer Garden and introduce the 
new Amstel XLight to Tucson.
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Raise the  
BARbeque with 
Guinness Blonde 
American Lager
Guinness offers consumers 
the opportunity to trade up to 
“better beers” and this spring/
summer Guinness will help 
consumers elevate their summer 
grilling occasions. Lager is the 
best-selling beer style in the 
U.S., especially during the 
warmer months. POS will feature 
Guinness Blonde American Lager 
to capitalize on the strength of 
lagers during the summer season 
and promote a sweepstakes for 
consumers to win the ultimate 
grill station and other premium 
grilling accessories. 

Guinness Half & Half’s
Beer cocktails continue to grow and pairing Guinness with other beers 
and beverages has long been a favorite among bartenders and beer 
enthusiasts. Guinness Half & Half’s is an ongoing program that provides 
tools and support to help drive more sales and profits by giving your 
customers delicious and great-looking combinations. Guinness reps will 
work with you and your bartenders to develop a menu of Half & Half’s 
based on partnering Guinness with Smithwicks, Harp and other beers. 
Utilize Guinness Half & Half tools to feature your custom Half & Half’s 
as specials and/or during happy hours. Encourage your guests to make 
suggestions and “co-create” Half & Half’s with your bartenders.
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Open Up Summer with Smirnoff Ice
This spring/summer, Smirnoff Ice will “Open Up Summer” by 
bringing more fun and flavor to more occasions. Beginning March 
1st, Smirnoff Ice will literally open up consumers’ weekends by 
giving away 20 weekend getaways. POS will direct consumers to a 
microsite where they will submit a photo showing how they “open up 
the weekend” with Smirnoff Ice. Prizes will include vouchers to cover 
a weekend getaway – $1,500 in total!

Open Up and Unwind 
with Smirnoff Spiked 
Sparkling Seltzer 
This spring/summer, Smirnoff Spiked 
Sparkling Seltzer will encourage 
consumers to “Open Up and Unwind” 
with crisp, bubbly flavor. At only 90 
calories and one gram of carbs per 
serving, Smirnoff Spiked Sparkling 
Seltzer shows people that they can 
have balance in their lifestyle. They 
don’t need to give up happy hour, 
they just need to #drinksmarter. 

Smirnoff Ice 
Supports Our 
Troops with iPads 
for Soldiers
Smirnoff Ice is proud to 
support and honor the soldiers 
and families who are giving 
the most to America. To show 
their appreciation, Smirnoff Ice 
is donating $50,000 to iPads 
for Soldiers, an organization 
dedicated to connecting 
those fighting overseas to 
their families back home, 
through technology.
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Heineken & Bruno Mars
In summer 2017, Heineken will 
launch the Bruno Mars Concert Series 
presented by the Heineken Cities Project. 
Consumers who donate to a local passion 
project via INDIEGOGO will receive 
concert tickets to the hottest tour of 
the summer starring Bruno Mars. This 
isn’t the same old song and dance. Get 
ready for a summer of sales and stardom 
with Heineken.

Give a Pschit  
Get a Pschorr

This April and 
May, Hacker-
Pschorr will 
challenge beer 
drinkers to Give 
a Pschit about 
their bier. The 
message will 
be driven home 
with two videos 
created by 

and advertised 
on The Onion 
and an online 
sweepstakes, in 
which consumers 
take a short quiz 
to prove they Give 
a Pschit and are 
entered to win 
Hacker-Pschorr 
merchandise. 
On-premise, 

signage and 
coasters 
promoting the 
sweepstakes 

will be available and off-premise, 
signage will promote a $5 discount 
on a Give a Pschit Get a Pschorr 
T-shirt, available for purchase at 
HackerPschorrGear.com.

It’s a long awaited evening when two fighters finally meet to decide 
who is truly the boldest in the building. And for those watching along, 
it’s an opportunity to experience the excitement without having to set 
foot in the ring. For a bout this bold, Tecate is giving consumers the 
chance to win every evening before the main event, because it’s… 
Fight Night Every Night. Tecate will be “upper-cutting” the excitement 
every night leading up to the May 6th fight by giving away a knockout 
lineup of prizes and a chance to score tickets for the big night.
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Left Hand Travelin’ Light 
Giveaway
The adventure starts here with Travelin’ Light 
and Yonder – the app for discovering incredible 
outdoor experiences. Inspiration is at your 
fingertips and in your hands with Yonder and a 
refreshing can of this classic golden ale. See 
how others explore and share your light spirit.

• Download the app

• Follow @LeftHandBrewing

• Share your tips and pics

• Live light

Traveler  
The Unofficial Beer of Outside

Traveler Beer Co. is celebrating summertime and 
the great outdoors with the Unofficial 

Beer of Outside program! Beginning 
May 1st, Traveler will be running 
an online sweepstakes as 
part of this exciting program. 
Consumers will enter at 

travelerbeer.com/unofficialoutside 
for the chance to win $500.00 

and the ultimate backyard party pack 
that includes: a cornhole set, a Traveler-

branded cooler, frisbees and koozies.
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Celebrate Cinco with Casa Modelo 
In 2017, Modelo Masterbrand will offer refreshed on and off-
premise POS featuring Mexican-inspired mosaic tiling that 
reinforces Modelo as the authentic beer choice in an otherwise 
inauthentic holiday. This 360 degree campaign includes social 
media support, as well as English and Spanish language TV 
and digital video campaigns, estimated to reach over 75 million 
impressions combined!

The newest fad sweeping the nation – Fat Tire 
Fridays! Friday just wouldn’t be Friday without 
Fat Tire and friends. One of the original craft 

beers, Fat Tire is one of the 
most recognized brands 

in the market and the 
Fat Tire Friday program 
is designed to help 
on premise accounts 
take advantage of 
that brand familiarity. 
Talk to your Route 
Manager about POS 
and promotional 

events to support a 
Fat Tire Friday feature at 

your place!

PBR and  
The Greatest  
Beer Run Ever
This program was created to 
remember those who fought for 
our country and celebrate those 
who continue the fight. The 
Greatest Beer Run Ever is a short 
film about an American who flies 
to Vietnam to bring his buddies 
some PBR. For the entire month 
of May, Pabst will be donating 
$1 per case sold to charities 
benefiting Gold Star Families. For 
more info and other ways to give, 
go to PabstBlueRibbon.com. 



For many 
centuries and in 
many languages, 
we have raised 
a glass of beer 
and toasted to 
good health, 
always believing 

it to be wishful thinking. Recently, 
scientific study has provided some 
confirmation that a toast to good 
health may go beyond the fact that 
enjoyment, refreshment and good 
times with good friends can lead 
to a healthier life. There is growing 
evidence that moderate consumption 
of beer brings health benefits. While 
nothing is conclusive and certainly 
moderation is the key, there is good 
news, both on the nutrition and the 
health side.

There is evidence to suggest that 
light drinking reduces the risk of 
stroke and heart disease by as 

much as 20%, or more. Dr. Norman 
Kaplan, a researcher at University 
of Texas Southwest Medical Center 
conducted a study of 70,000 health 
nurses. He reported that those who 
consume one or two beers each day 
had a 30-40% lower rate of Coronary 
Heart diseases and a 20% lower rate 
of stroke than the control group who 
did not drink regularly. Healthcare 
giant Kaiser Permanente conducted a 
similar study using almost 130,000 
people with similar results. 

Studies have also shown that 
moderate alcohol consumption 
may help increase high density 
lipoprotein or HDL, also known 
as good cholesterol. Alcohol 
drinkers in general have statistically 
significant higher levels HDL or good 
cholesterol. They also have lower 
levels of fibrinogen, a protein that 
is associated with blood clots. Beer, 
specifically also contains higher levels 

of polyphenols which cut levels of 
LDL or bad cholesterol.

The ingredients in beer serve to 
increases anti-oxidants in blood 
stream. Barley and other grains, 
hops and yeast all contain anti-
oxidants which survive the brewing 
process and make it in to the 
consumer’s blood stream. Anti-
oxidants serve to protect the cells 
against the damaging properties of 
reactive oxygen, reducing oxidative 
stress. Oxidative stress has been 
shown to have a link to cancer, 
aging, atherosclerosis, and neuron-
degenerative diseases (Parkinson’s, 
Alzheimer’s). It doesn’t mean that 
beer prevents these diseases, but it 
can help to create an environment 
that supports resistance of them.

Besides the soothing experience 
of enjoying a beer, there is also 
scientific evidence to suggest 

beer can actually lower blood 
pressure. The alcohol we consume 
is ethanol, which is shown to have 
substantial antithrombotic effects, 
similar to aspirin. A daily aspiring is 
recommended by many doctors for 
their patients over 50, especially 
those at risk for hypertension or heart 
disease. Dr. Kaplan’s studies at the 
University of Texas also seemed to 
support this theory.

One of the biggest questions 
surrounding beer is does it have 
any nutritional value? It does…beer 
contains many essential vitamins 
and minerals. There is quite a variety 
of nutrients in beer. Richer beers, 
notably Belgians have long been 
considered liquid bread. For years 
monks in Trappist Orders throughout 
Europe have used rich beers to 
provide basic nutrients during times 
of fasting. Specifically, beer contains 
a substantial amount of B-complex 

vitamins which provide some very key 
health benefits. The most powerful 
of the B vitamins is B6 which lowers 
levels of Homocysteine which can 
increase the chance of heart disease. 
Beer also contains magnesium, 
selenium and dietary silicon which 
improves bone density and can 
postpone the onset of osteoporosis.

Beer not only stands up to wine, 
but in many ways surpasses it. 
Wine for years has touted the fact 
that the flavanoids found in it are 
healthy, and this is true. However, 
Beer on average contains the same 
amount of flavanoids as red wine, 
and 5 times as much as white. Dark 
beer contains substantially more 
than lighter beer, therefore much 
more than even red wine. Unfiltered 
beers contain even higher amounts 
of these good things. Beer also 
provides a 30% increase in B-6 into 
the blood plasma, as well as dietary 

silicon. Very few of the nutrients 
found in the raw products for wine 
survive fermentation and filtering, 
whereas virtually all of them do for 
beer. This means that even though 
wine appears to contain many health 
ingredients, as a finished product, 
beer contains substantially more.

It cannot be stressed enough that 
moderation is important. One to 
two beers per day is considered a 
reasonable amount. It certainly should 
go without saying that any information 
provided herein is not to be considered 
in lieu of a trained medical opinion. 
As with most medical studies, 
correlation does not necessarily equal 
causation. The evidence may just 
suggest that healthier people drink 
beer, rather than beer making people 
healthier. Regardless of the actual 
circumstances, it seems like one more 
good reason to consider a beer at the 
end of the day.
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The BeerGUY
Beer and Health
By Chuck Knoll

“It cannot be stressed enough that moderation is important.”



This Cinco de Mayo, Dos Equis is helping fans 
nationwide to spice up their celebrations. Whether 

you’re at the hottest Mexican cantina in the 
city, or throwing down in your own backyard, 
Dos Equis is going to give you exactly what 
you need for a Cinco to remember. Each day 
leading up to Cinco de Mayo, consumers can 
enter for the chance to win an exclusive Cinco 
Fiesta Kit packed with all the essentials for 

Cinco, plus a grand prize trip to Mexico!

2104 S. Euclid Ave.
Tucson, AZ 85713

Everyone’s favorite fiesta is right around the corner. 
Time to meet your amigos for some chips and guac, 
big laughs and of course, a few rounds of Corona. The 
#1 cerveza of Cinco de Mayo is once again dialing up 
the excitement and encouraging friends to get out and 
celebrate the fiesta together. Consumers will be invited 
to #Limedrop leading up to and during the Cinco 
festivities. This will be communicated via a robust 360 
degree campaign. Look for social media support on 
Facebook, Twitter and Snapchat as well as vibrant, 
thematic POS that will tie back to Corona’s Mexican 
roots with traditional Mexican textile work and brightly 
colored stucco cues.


