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WE’RE IN THE HOME STRETCH 
of 2017 and the weather 
is finally turning towards 

some cooler temperatures. There’s a 
lot going on in town from University 
of Arizona Football and Basketball 
to the second season of the Tucson 
Roadrunners. Finley Distributing is 
thrilled to continue our partnership 
with University of Arizona Athletics 
and Coors Light AND to start a new 
partnership with the Roadrunners.

In industry news, super premium 
products are still going strong, 
experiencing growth and leading the 
category. Along those same lines, 
flavored malt beverages (FMBs) and 
spiked seltzers are maintaining their 
market share and won’t be going 

anywhere anytime soon. By providing consumers with a flavor lineup that is 
constantly evolving, these products could really break out by the time next 
summer comes around.

The other industry trend that’s starting to gain steam is a streamlined approach 
to product line-up. Brands and retailers are shifting focus back to core brands 
– products that have a more universal appeal. Consumers have been inundated 
with new product after new product, and we’re starting to see them come back 
to brands and products they’re familiar with.

As we end the year and start planning a new one, take a look at your offerings. 
Your Route Manager can provide you with sales data that could help you 
determine which products are serving you well, and which you may want to 
phase out. Your Route Manager is meant to be a resource for you – please 
take advantage!

On behalf of Finley Distributing, thank you for your business. We look forward to 
partnering with you as we close at 2017 and kick off 2018.

Cheers!

Dennis Shields 
President
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Letter toTHE TRADE

Heady Times is published four times a year, courtesy 
of Finley Distributing Co., LLC.

“Your Route Manager is  
meant to be a resource for you –  

please take advantage!”



DeliveringTHE TASTE OF EXCELLENCE

Paul Carter
Off Premise Sales Manager

How long have you been with Finley Distributing: 15 years with Finley 
– 40 years in Tucson working for a beer wholesaler.

What areas do you service (parts of town)? As the Off Premise Sales 
Manager, I handle Finley’s entire geographic footprint in southern Arizona. 

How do you provide the best customer service? I think the most 
important thing you can do is follow through. If you promise something, 
make sure you deliver. It’s follow up to your commitments that set you 
apart from the competition. 

What are your favorite Finley brands to enjoy? Coors Light and Pacifico. 

What do you do when you’re not working? Lots of yard work (I have 
an acre and a half). I enjoy working on classic hot rods and I’m heavily 
involved with the Tucson Rodeo. 

Tell us a little about your family: I’ve been married to my wife, Camille, for 
38 years. I have a daughter, Jennifer (36), son J.W. (32) and two grandsons, 
A.J. (13) and J.T. (2½). I also have a horse, Dillon and 2 dogs, Rocco and Diva. 

Anthony Blancarte
Chase Crew

How long have you been with Finley Distributing: 13 years. 

What areas (parts of town) do you service? Right now I’m mostly on the 
south and east sides, but I’ve covered most of Tucson at one point or another.

How do you provide the best customer service? I started here when 
I was pretty young so I kinda grew up here. I learned a lot from (retired 
driver) Kevin Klassen – I have a lot of respect and admiration for him – and 
he taught me a lot about customer service. The bottom line is to just make 
sure you take care of the customer and always maintain a positive and 
helpful attitude. I learned from my brother, Paul, who was a supervisor; I’ve 
always wanted to do a good job and make him proud. 

What’s your favorite Finley brand to enjoy? Miller Lite through and 
through – it’s been my favorite for years.

What do you do when you’re not working? I love hanging out with my 
nephews (Gabriel also worked here). Other than that I like to play music, 
mostly guitar – although I don’t get to do it as much as I used to.
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CoverSTORY

YOU MAY THINK OF SAN DIEGO-BASED BALLAST POINT BREWING 
as the “Sculpin brewery,” and you’d have good reason. Sculpin – 
and Grapefruit Sculpin, Pineapple Sculpin, Habanero Sculpin 

and new Unfiltered Sculpin – blew up big in the past three years. People 
grabbed it in bottles and cans, drank it on draught, and talked about it all 
the time. People who were brand new to craft beer suddenly thought they 
knew everything about it. The only thing they really knew was that they 
liked Sculpin. They didn’t know anything about Ballast Point.

And that makes sense. Sculpin was the breakout beer for Ballast Point, 
the one that transformed them from a great local brewery to one whose 
beers were in demand across the country. It’s a great story, and one 
you can tell your customers to get them hooked on the big fish – Ballast 
Point’s entire portfolio. 

The Ballast Point Story

Most craft brewers began as homebrewers. But the company that 
became Ballast Point, has its roots in the homebrewing business. 
The brewery’s founders launched Home Brew Mart, a retail operation 
selling ingredients and equipment to homebrewers. It was a way they 
could make money to support their homebrewing “habit”. The store 
just celebrated its 25th year in September 2017. The brewery came 
four years later... and eight years later, in 2004, two Home Brew Mart 
employees helped their homebrew club win the Club Of The Year award 
in the National Homebrew Competition. 

Those two employees, Doug Duffield and George Cataulin, brewed gold 
medal-winning beers, both in the IPA category, and when they looked at 
each other’s recipes, realized that they were strikingly similar. In 2005, 
Ballast Point specialty brewer Colby Chandler worked with them to meld 
the two recipes into one beer, one of the very first “juicy” IPAs, where 
the fruity notes of Simcoe and Amarillo hops came out over the typically 
bitter and piney hops of the West Coast style. Chandler created Sculpin 
as we know it today. It blew up, and everyone wanted it. 

Ballast Point 2.0

That’s a good story in itself, but there are two very important additional 
pieces to it. First, it reminds us about what kind of brewery this is. It’s 
no secret that the folks at Constellation Brands, importers of Corona and 
other Mexican beers, spent big money to acquire Ballast Point. There 
was a willing buyer and willing sellers, who after more than 20 years in 
the business decided the time was right to move on.

“Hey, it’s the American dream,” Colby 
Chandler reminded an Australian 
journalist during a recent trip to the 
land down under. “Constellation wants 
to get great liquid to consumers. That 
helps the industry as a whole. As a 
brewer, that’s my goal, too.” 

It’s worth reminding your customers 
that the brewery hasn’t really 
changed. Ballast Point is still 
experimenting with flavors, in a very 

Ballast Point: So Much More Than Sculpin
By Lew Bryson

balanced and culinary way, and they still 
do small-scale, draught-only beers in their 
southern California facilities. 

And Chandler is still brewing beer. He 
makes two or three different brews every 
week at Ballast’s ‘R&D’ restaurant in San 
Diego’s Little Italy. The company may have 
been purchased, but it continues to stay 
fresh and open to new ideas. 

Beyond Sculpin:  
The Victory at Sea Series

Which brings up the second point: it’s a lot 
more than just Sculpin! Ballast Point has 
always had a full range of beers, from easy-
drinking session types like their Bonito 
Blonde and Even Keel Session IPA to 
IPAs like Sculpin and Manta Ray and big 
beers like Victory At Sea Imperial Porter. 
Your approach with the customer could 
mirror the brewery’s approach to a new 
account: lead with Sculpin, establish the 
quality of the beer, and then follow up with 
beers for different occasions. 

That’s why one beer from Ballast Point 
should be of particular interest to you right 
now. One you probably already know: Victory 
At Sea (VAS) Imperial Porter. This hugely 
flavorful and light-denying dark beer accents 
the roasted coffee notes of dark malts with 
a cold-brewed addition of San Diego’s own 
Caffè Calabria coffee, and smooths it off with 
a hint of vanilla. It’s big, but like all Ballast 
Point beers, it’s balanced. The brewery 
suggests pushing this opaquely black beer 
hard at the Winter Solstice, December 21st, 
the “Darkest Day of the Year.” VAS may not 
be on your average customer’s radar, but if 
they like Sculpin, that’s a great intro to this 
huge glass of black thunder.
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CoverSTORY

The Discovery Series 

Sculpin and VAS might be too much for 
some customers. As in too much flavor 
or maybe just too expensive. That’s why 
Ballast Point has a new Discovery series 
that includes beers from 4-6% ABV, with 
a more approachable flavor profile and a 
more affordable price point. These beers 
introduce customers to the brewery (or 
even to the craft category). There are 
familiar brands in the series, like Mango 
Even Keel, Bonito Blonde, and Longfin 
Lager, but there’s a new one, too: 
Fathom IPA. 

Fathom is the kind of beer even you might 
find yourselves going back to: a solid IPA. 
Not a flavored IPA, or a “juicy” IPA, not a 
double or a session IPA and not a cloudy 
“New England” IPA, Fathom is the kind 
of IPA the West Coast brewers built their 
identity on: bitter with a malt backbone, 
enveloped in a cloud of citrus and pine 
hops aroma. Classic stuff your customers 
may have yet to discover.

It’s All About the Beer

Who owns a brewery should not be more 
important than who makes the beer, and 
how it tastes. It’s time to focus on the 
liquid. That’s where Ballast Point shines. 
The brewery started with people who were 
all about making great beer and they still 
think that way. They still run the Home 
Brew Mart and are very much connected 
to homebrewing. Colby Chandler’s work is 
proof of that. 

BTW – Complete with “Tasting Room & 
Kitchen”, Ballast Point’s new Daleville, 
Virginia brewery lets foodies and beer lovers 
experience the San Diego craft beer scene in 
the beautiful Blue Ridge Mountains.

Ballast Point: Selling the Portfolio
Take your customers on a journey through the 
Ballast Point lineup. Begin with the Discovery series, 
then watch them trade up to the Flagship and 
Explorer series.

DISCOVERY

Anchored by Fathom IPA and Bonito 
Blonde, these flavorful, lower ABV, 
attractively priced beers will “hook” 
customers on Ballast Point.

• Fathom IPA

• Bonito Blonde

• Mango Even Keel Session IPA

• Longfin Lager

• Rotating Seasonals

• Ballast Point Variety Pack

FLAGSHIP

Signature beers like Sculpin IPA epitomize 
craft beer at its best. And Ballast Point 
aficionados don’t mind spending a bit 
more for high quality brews. 

• Sculpin IPA

• Grapefruit Sculpin IPA

• Unfiltered Sculpin IPA

• Manta Ray Double IPA

• Rotating Seasonals

• Sculpin Variety Pack

EXPLORER

For those who dare to journey 
beyond IPAs, these beers are the 
brewery’s most innovative barrel-
aged and sour offerings.

• Sour Wench (year-round)

Four Rotating Packages

• Red Velvet Jan-Mar

• Watermelon Dorado Apr-Jun

• Pumpkin Down Jul-Oct

• Victory at Sea Nov-Dec

www.finleybeer.com  HeadyTimes v.24 3



Park Deli & Liquor

PARK DELI & LIQUOR, ON THE SOUTHWEST CORNER OF 
Park Avenue and Ajo Way, is one of South Tucson’s favorite 
independently-run businesses. Part deli, part liquor shop, and part 

convenience store, Park Deli & Liquor has something to offer everyone. 
Heady Times sits down with owner Bill Sahota to talk shop, discussing 
expansion, sandwiches, and most importantly, beer.

Heady Times (HT): How long has Park Deli & Liquor been open?

Bill Sahota (BS): It’s been open for almost four years. It used to be a 
7-Eleven, which I also used to run. I’ve been at this location in one way or 
another for the past seventeen years. I actually used to work up at 7-Eleven 
in Phoenix and somebody suggested that I try opening my own store. After 
that I just kept thinking that I would be successful running my own store. 

HT: Why did you decide to settle down in Tucson?

BS: Phoenix at that time was just too expensive. It’s still expensive. I 
didn’t have the money to afford it at the time, so I moved to Tucson and 
ended up finding this great location. Plus Phoenix is too crowded. When 
I first opened, we went through some hard times. It took about two years 
for business to pick up and for repeat customers to become regulars. At 
first people thought we only sold liquor because the word liquor in the 
store title. But now we’re doing very well.

HT: Tell me about your customer base. What do they look for when 
they come in?

BS: I’d say that about half of the people that come in on a daily basis are 
regulars. We see a lot of the same people. As far as beer sales go, about 
twenty-six percent of what we sell is beer and most of that is premium and 
budget. Our best-selling Finley brand is Milwaukee’s Best Ice. I probably go 
through thirty cases a week of the thirty-packs. We also have a good selection 
of craft beer, and in this area of town, people don’t carry a lot of craft beer.

HT: Based on the online reviews for Park Deli & Liquor, it looks like 
your sandwiches have somewhat of a local cult following. 

BS: Yes, that’s right. I do like twenty-five percent of my business with 
just the sandwiches. Right now we average about seven-hundred dollars 
a day with that. So sales break down to roughly twenty-six percent beer 
and twenty-five percent sandwiches. When someone comes in, there’s a 
good chance they’re either looking for beer or a sandwich. People come 
in on their way home and they can grab liquor, beer, sandwiches, pizza. 
It’s one-stop shopping. We have anything they could want. And that was 
the plan I had when I first opened. I’m thinking that when I do finally 
open a second location, I will expand the kitchen and the menu because 
everyone seems to enjoy the food we offer. 

HT: You have plans to expand Park Deli & Liquor?

BS: Yeah, if I find a good location, I’d be happy to open another one. I 
like owning my own store. Right now I also run three 7-Elevens in addition 

Off-PremiseSPOTLIGHT

to this store. With 7-Eleven, I have to follow 
corporate directions – but here it’s all up 
to me. I like coming to work and seeing 
all the different people that stop by. It’s 
my passion, you know? I enjoy talking with 
people and having that customer contact.

HT: What keeps people coming back to 
Park Deli & Liquor?

BS: Cleanliness and customer service. I 
think those are the most important parts 
of running a business. We also have good 
food, so that doesn’t hurt either. I try to 
give excellent customer service because 
that’s what people want. There are a lot 
of places that carry the same stuff that we 
do, but our customer service is what sets 
us apart. People come in for the customer 
service, clean store, and the selection. 

Address: 3780 S Park Avenue, Tucson, AZ 
85713

Hours of Operation:  
Sunday-Thursday: 7:00am-12:00am   
Friday: 5:00am-2:00am   
Saturday: 7:00am-2:00am
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No Anchovies

NO ANCHOVIES, NESTLED IN THE HEART OF UNIVERSITY 
Boulevard, has long made a name for itself as Tucson’s favorite 
pizza joint and watering hole. For nearly two decades, this fast-

casual restaurant and bar has managed to carve a distinctive place for 
itself in Tucson’s ever-evolving culinary and nightlife landscape. Heady 
Times sits down with owner Nelson Seamans to discuss the recent 
remodel and subsequent reinvention of No Anchovies.

Heady Times (HT): How did you first get into the pizza business?

Nelson Seamans (NS): Well, I was living in New Jersey and I wanted 
to move back to Tucson because I grew up here. I moved away for 
probably seven or eight years and wanted to come back. I found this old 
building—this old house really—coming up for lease. I ended up signing 
a lease on the house to open up a gourmet pizza place. No one was 
putting chicken or broccoli or anything different on pizza back in the day, 
so I knew there was a market out there for that.

HT: Why did you choose this location to set up shop?

NS: I wanted to get close to the University. So I ended up back here, 
leased the building in October of ’97, and then a few years later I added 
a liquor license. A couple years after that, I was able to buy the building 
and build a bar to go with the liquor license. From there it’s kept growing 
into this version you see now. It just keeps getting bigger and bigger. 

HT: What do you enjoy most about the business?

NS: The kids. The atmosphere. I love being all around the energy. It’s 
nice to be around people who don’t have mortgages or car payments. 
Coming in to work is just refreshing. 

HT: No Anchovies just went through some major renovations. Tell 
me a little bit about what’s changed.

NS: The whole concept of No Anchovies has changed, and that change was a 
big risk. We’re a super busy, fast-casual restaurant that someone had the balls 
to throw a nightclub on top of. We’ve never seen it before and I don’t think 
anyone has had success with it, especially on the level we’re on. It’s driven our 
food sales up and it has definitely driven our bar sales up. I tried to put effort 
into the nightlife side of it, paralleling to the top nightclubs in Arizona. We’re 
running a nightclub as a fast-casual restaurant and the people are eating it up. 
The new concept drives so much foot traffic through the door. The risk paid off.

HT: Did your customers respond positively to the renovations?

NS: The response has been amazing. I’m sure there are people that miss 
the quiet, dive bar feel we had when we originally opened, but the numbers 
showed that was a dying concept. I saw that it 
wasn’t going to last, and so rather than wait, we 
made a change. We were still a successful bar, 
so it was very odd to decide to make this big of a 
change on a bar that was already considered one 
of the most successful in town, but it was definitely 
the right decision. We’re on a new path now where 
we can grow. It’s a whole new concept, and it’s 
working. Though the pizza is still the same and all 
six members of my management team are still 
with us.

On-PremiseSPOTLIGHT

HT: What do you want No Anchovies to 
be known for?

NS: We provide a space for you to relax 
and have a good time. You come in at night 
and it’s going to be loud and crazy or you 
can come in during the day and do your 
homework. I feel like we’ve built a space 
outside of the campus that’s universally 
enjoyed. There’s no niche. I’m not trying to 
reinvent the wheel here. I want to create a 
space that’s fun and not pretentious. There’s 
a huge demographic involved with the 
university that loves coming here. There’s still 
fifty-year-old professors as well as eighteen-
year-old freshman. They all have a place 
here. We just tried to build something that 
was for everyone. 

Address: 870 E University Blvd, Tucson, AZ 
85719

Hours of Operation:  
Every Day: 11:00am-2:00am
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NewPRODUCTS
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Smirnoff Spiked Sparkling Seltzer 
12 Pack Cube 
The Smirnoff Spiked Sparkling Seltzer 12 Pack has been 
redesigned in a new cube pack, which now includes 4 
flavors: Orange Mango, Cranberry Lime, Watermelon 
and new Berry Lemonade. All flavors have zero sugar, 
1 gram of carbs, 90 calories and are crafted to remove 
gluten. Availability: Now, year-round

Guinness Draught Stout   
New Packaging

Legendary head, creamy mouth 
feel & balanced flavor. The taste 

is characterized by a perfect 
mix of malty sweetness, hop 
bitterness and notes of dark 
coffee and chocolate. Keep an 
eye out for the new packaging! 
ABV: 4.2% Package: Bottles 
– New Packaging! 
Availability: Now, year-round

Huss Copper State IPA
Huss Brewing’s flagship IPA. Copper State 
IPA is a celebration of Arizona! Citra, 
Amarillo, and Simcoe hops provide a 
juicy, yet dry tropical fruit flavor with great 
bitterness for a truly balanced and enjoyable 

IPA! ABV: 6.5% Packages: Cans and Draft 
Availability: Now, year-round

Mike’s HARDER Brand Refresh
New look, same HARDER – the #1 FMB single just 
became more awesome! This fall, all of Mike’s HARDER 
16 oz. and 23.5 oz. cans got new packaging to go along 
with the brand’s new campaign and largest media spend 
to date. Changes include: bolder, high energy graphics 
that appeal to millennial male consumers, an enhanced 
flavor callout for shoppability and improved branding with 
a larger, diagonal logo to increase on-shelf visibility. 

Green Flash GFB  
19.2 oz. Cans 
Previously available in 12 oz. bottle 
and draft, GFB will soon be available in 
19.2 oz. single-serve cans as well! What 
is GFB? Sometimes, you just want a great 
beer. And that’s what GFB is. This blonde 
ale is light, refreshing and crushable. GFB 
has an approachable flavor with hints of 
honey and orange peel complemented by 

a mellow malt character. At 4.8%, it is expertly crafted 
to enhance any occasion. ABV: 4.8% Availability: Now, 
year-round

Ballast Point Fathom IPA
Fathom IPA highlights the brewery’s 
favorite characteristics of the West 
Coast IPA style. This crisp and clean 
brew features a touch of malt on the 
surface with an ocean of zesty orange 
and piney hops below. The result is a 
refreshing, easy-drinking IPA with just 
the right amount of depth. ABV: 6% 

Package: Cans only Availability: Year-round, beginning 
in October

Ballast Point Sour Wench  
Now Year‑round!

This pretty lady will make you pucker. Sour 
Wench Blackberry Ale is a fruity Berliner Weisse-
style beer bursting with Oregon blackberry flavor 
and aroma. The fruit addition adds a beautiful 
violet hue, and the taste has an approachable 
soft tartness from kettle souring. This artful 
gypsy will surely lure you into the world of sour 
beers. ABV: 7% Packages: Bottles and Draft 
Availability: Now, year-round



SeasonalSELECTIONS
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Leinenkugel’s Explorer Pack
Toast with four beers perfect for the season in 
Leinenkugel’s Explorer Pack: Pomegranate Shandy, 
Creamy Dark, Snowdrift Vanilla Porter and, back 
for a limited time exclusively for this Explorer Pack, 
Northwoods Lager. Originally introduced in 
1986, Leinenkugel’s Northwoods 
Lager quickly became a fan 
favorite across the country. 
From a blend of four different 
barley malts and American 
hops, this balanced American 
lager has a smooth flavor 
and a touch of citrus and 
floral notes for a clean finish. 
Availability: November

Leinenkugel’s  
Pomegranate Shandy 
Pomegranate Shandy is a refreshing 
combination of flavors that’s perfect for the 
colder months. Take a sip and taste the 
juicy, fruity, slightly citrus character of a ripe 
pomegranate, balanced with the maltiness 
of traditional Weiss beer. ABV: 4.2% 
Package: Bottles only Availability: Now!

Miller Lite Steinie
This holiday season, Lite reintroduces the 
limited edition Steinie bottle (in a display-
ready case) to pilsner lovers everywhere. The 
original Steinie first debuted in 1975. Toast to 
a true original. ABV: 4.2% Package: Bottles 
only Availability: November

Leinenkugel’s  
Snowdrift Vanilla Porter
Drift into winter with Snowdrift Vanilla Porter, 
back by popular demand. A fuller-bodied 
brew with hints of cocoa, coffee and caramel 
brought out by roasted malts and aged on real 
vanilla, the Snowdrift Vanilla Porter is smooth 
and creamy, making it perfect for warming up 
winter. ABV: 6% Packages: Bottles and Draft 
Availability: November

New Belgium Accumulation
Accumulation was inspired by the white beauty that falls 
each winter from the Colorado sky. Flurries of Mosaic 
and Amarillo hops bring soft fruit and citrus flavor 
followed by a touch of bitterness. 
Accumulation pours unfiltered white 
and gold as a snowy head drifts 
atop. Mosaic and Amarillo hops 
bring tropical aromas along 
with citrus flavor. ABV: 6.2% 
Packages: Bottles and Draft 
Availability: October

Pilsner Urquell 175th Anniversary 
Limited Edition Cans and Tins 
Due to its previous success, Pilsner Urquell is putting their 
heritage front and center with unique, collectible cans 
and tins to commemorate their 175th anniversary as the 
world’s original golden pilsner. With four tins to choose 
from, each one holds four limited-edition cans featuring 
designs found in the brewery’s 175-year-old historical 
archives. ABV: 4.4% Package: 16 oz. anniversary cans in 
limited-edition tins Availability: October

When Demand Exceeds Supply
Many of our craft seasonal and specialty releases are 
available in limited or extremely limited quantities. 
Breweries only produce a certain amount of their specialty 
beers and Finley does all they can to get as much product 
as possible. In addition, this publication is compiled 
months prior to the decision made by the brewery to 
allocate their products to the wholesaler. Variations in 
production for some of these limited release offerings will 
fluctuate, resulting in lower quantities than anticipated.

Please feel free to discuss seasonal selections with your 
Route Manager. If an item is out of stock, they will be 
able to offer similar suggestions.

Blue Moon Pacific Apricot Wheat
Golden and hazy with a luscious aroma, 
this light and refreshing wheat beer has a 
fresh, ripe apricot flavor followed by a hint 
of cardamom and a malty-sweet finish. 

ABV: 5.6% Packages: Bottles and 
Draft Availability: November



SeasonalSELECTIONS
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Lagunitas Sucks  
Seasonal 12 Pack
Consumers can bring home 
Sucks for the holidaze in this 
seasonal 12 pack, complete 
with To/From gift tag. This cereal 
medley of barley, rye, wheat and 
oats is full of “complexishness” 
from the four grains, then joyously 
dry-hopped for that big aroma and resinous 
flavor. ABV: 8% Availability: Mid-October

Mike’s Hard  
Blackberry Pear Lemonade

Mike’s newest seasonal, Blackberry Pear, 
features a classic mix of Bosc pear, blackberries 
and lemonade. Refreshing, juicy and full of 
flavor, the natural, crisp Bosc pear taste comes 

through, followed by hints of juicy blackberries 
and refreshing lemon notes, for a nice, clean 
finish with just the right 
balance of sweetness 
and citrus. ABV: 5% 
Package: Bottles only 
Availability: October

Lagunitas Olde GnarlyWine
Since 1996, Lagunitas Olde GnarlyWine has 
satisfied thirst, enhanced pleasure and even 
encouraged romance. The first sip is for 
thirst, the second one for pleasure. The third 
sip is for knowing and the fourth for pure 
madness. ABV: 10.8% Package: Bottles only 
Availability: November

Lagunitas  
Willettized Coffee Stout

This rich and malty Imperial stout 
is vintage-ized in Willett whiskey barrels. 
It’s a chocolaty, coffee-y, smoky, bourbon-y 

beast of a barrel-aged thing. Word. 
ABV: TBD Packages: Bottles and Draft 
Availability: November

Samuel Adams Winter Lager 
Winter Lager’s rich malt 
notes and accents of 
cinnamon, ginger and 
orange peel are just 
the right companion 
for decking the halls, 
the holiday table, 
your fridge, your 
hand… you get the 

picture. ABV: 5.6% Packages: Bottles, Cans and 
Draft Availability: November

Samuel Adams White Christmas
Hazy, crisp and bright, 
this unfiltered white 
ale has a unique 
and festive twist. 
Its crisp wheat 
character combines 
with warming 
holiday spices like 
cinnamon, nutmeg 

and orange peel for a flavorful yet refreshing 
brew that’s perfect for the season. ABV: 5.8% 
Packages: Bottles and Draft Availability: November

Samuel Adams Winter Classics
This year’s Winter Classics 
variety pack features: 
Sam Adams Boston 
Lager, Winter Lager, 
Old Fezziwig, Oatmeal 
Stout, Chocolate Bock 
and Amber Bock. 
Availability: November

Mike’s Harder  
Passion Orange Guava

HARDER’S new limited edition Passion 
Orange Guava draws its inspiration from 
Hawaii and features a classic tropical mix 
of guava, passionfruit and orange juice. The 
taste is refreshing, juicy and full of flavor but 
extremely sessionable. Fresh guava comes 
through initially followed by the passionfruit 
with hints of orange and tropical notes 
with just the right amount of tanginess. 
HARDER Limited Edition Passion Orange 

Guava is here for a good time, not for a long time…so 
get it before it’s gone! ABV: 8% Package: Cans only 
Availability: November
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SanTan Sex Panther  
Double Chocolate Porter 
A Double Chocolate Porter that’s sensually crafted with 
Colonial Rosewood Cocoa, chocolate malt and lots of 
love. The addition of White Wheat gives Sex Panther 
a smooth, creamy head. Pairs perfectly with smoked 
meats and sweet treats! Winner of the Bronze Medal at 
the U.S. Open Championship, Sex Panther also earned 
91 points from The Beer Connoisseur. ABV: 6.9% 
Packages: Cans and Draft Availability: October

Huss “The Husstler” Milk Stout
The Husstler Milk Stout, winner of a 
bronze medal at the 2015 Great American 
Beer Festival and a silver medal at the 
2016 American Canned Craft 
Beer Championship, quickly has 
become a favorite among craft 
beer fans. The sweet milk stout 
pours dark brown, setting off a 
roasted aroma, then offering hints 
of chocolate and a smooth, creamy 
finish. A perfect, silky smooth 
experience highlights the roasted malts, flaked oats, 
and milk sugars. ABV: 5.5% Packages: Cans and Draft 
Availability: October

Huss Rice Pudding Porter
Rice Pudding Porter is a 
robust American spiced 
porter brewed with vanilla 
beans, brown rice syrup, 
cinnamon, nutmeg and 
cloves. Classic holiday 
spice notes are prevalent 
while chocolate, coffee and dark fruit linger with a 
smooth finish for your holiday enjoyment! ABV: 5.1% 
Package: Draft only Availability: October

Oskar Blues Death By Coconut
Intense pure liquid cacao flavors swirl with 
popping coconut aromas, all supported by a 
semi-sweet porter made from loads of dark 
chocolate and extra dark caramel malt. This 
limited release specialty comes around once 
a year to satisfy that sweet tooth, so get ’em 
while you can before they disappear. At 
25 IBUs, this choconut goodness 
will have you yellin’ “Pass. 
Dash. Hit.” all winter long. 
ABV: 6.5% Packages: Cans 
and Draft Availability: October

Oskar Blues Ten Fidy
This titanic, immensely viscous stout is loaded 
with inimitable flavors of chocolate-covered 
caramel and coffee and hides a hefty 65 
IBUs underneath the smooth blanket of malt. 
Ten FIDY is made with enormous amounts 
of two-row malt, chocolate malt, roasted 
barley, flaked oats and hops. Ten FIDY is 
the ultimate celebration of dark malts and boundary-
stretching beer. ABV: 10.5% Packages: Cans and Draft 
Availability: Now!

Firestone Walker Mocha Merlin
With an infusion of dark coffee, a dash of 

cocoa nibs and a touch of seasonal 
wizardry, the brewery’s Velvet 
Merlin oatmeal stout has been 
transformed into Mocha Merlin – a 
roasty, chocolaty brew that will warm 
your soul on a chilly winter’s eve. 
ABV: 5.5% Packages: Cans and Draft 

Availability: October

Firestone Walker  
XXI Anniversary Ale
Since Firestone Walker’s founding in 
1996, they have specialized in the rare 
art of brewing beer in oak barrels. In 
the fall of 2006, they released a limited 
edition, oak-aged strong ale called 10 
to commemorate their 10th anniversary. 
Firestone Walker now presents XXI, 

their 12th release in what has become 
an annual rite at the brewery. XXI Anniversary Ale is 

a blend of Velvet Merkin, Parabola, Stickee Monkee, 
Bravo and Helldorado aged in rum barrels. ABV: 11.5% 
Packages: Bottles and Draft Availability: Limited 
quantities in November
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Left Hand Fade to Black, Vol. 1
4X Medal Winner at the Great American Beer 
Festival in the Foreign Stout category.

That time of year when the day seems 
to fade away. Drifting further into the 
darkness with each passing day. 
Volume 1 – Foreign Stout – Pours 
black with licorice, espresso bean, 
molasses, and black cardamom 

notes that give way to a feeling of 
self-loathing, burnt opportunities and 
smoked relationships. ABV: 8.5% 
Packages: Cans and Draft 
Availability: October 

Left Hand Wake Up Dead Nitro
Good Morning. You’ve woken up dead. You’re in ruins. 
But don’t be discouraged. Here’s a black ale to brighten 

your day. Wake Up Dead lurks in the Left Hand 
Brewing cellars for over 4 months before being 
unleashed. Hints of raisins, black licorice, coffee 
and dark chocolate are followed by earthy, herbal 

hop notes. Any apprehensions about 
the rest of your day are quickly 
forgotten, for whatever the mind 
expects, it finds. The addition of 
Nitrogen gives way to much smaller 
bubbles, creating a smoother, 
creamier experience making Wake Up 
Dead Nitro a super smooth trifecta of 
cocoa, dried fruit and licorice notes. 
ABV: 10.2% Package: Bottles only 
Availability: October 

Dogfish Head  
Liquid Truth Serum IPA
Dogfish Head has 
been experimenting 
with tradition-bucking 
hop schedules for 
years & now they have 
liberated a new truth 
by exclusively adding 
every single hop to 
this IPA after the boil 
is complete. Three 
different hop additions added in the whirlpool make 
this beer truthfully hoppy without being deceptively 
bitter. The unique process involving pelletized powdered, 
leaf & liquefied hops that are all added post boil 
makes the beer intensely aromatic with soft & fruity 
hop notes throughout & no lingering bitterness. 
ABV: 6.8% Packages: Bottles and limited Draft 
Availability: November

Dogfish Head  
IPAs for the Holidays 
Don’t miss this variety 12-pack available only during the 
holiday season. Available in November and December 
it includes 4 varieties of IPA goodness: 60 Minute IPA, 
90 Minute IPA, Indian Brown Dark IPA and Sixty-
One, a marriage of the best-selling 60 Minute and 
Syrah grape must. Availability: November

Borderlands  
German Chocolate Cake Porter

Borderlands Brewing Company’s most 
popular seasonal brand is back... and 
in cans for the first time! This decadent 
porter is infused with praline pecan, 
cocoa nib, and coconut. Winner - Tucson 
Born and Brewed - People’s Choice 
Award 2016. It’s German Chocolate Cake 
season!! ABV: 7.3% Packages: Cans and 
Draft Availability: Now!

Alpine Pure Hoppiness 
Given a score of 100 on Ratebeer.com, Alpine’s 
double IPA is mega-hopped in true West Coast style. 
To make this beer, brewers use hops in the boil, 
more hops in the hop-back and an absurd amount of 
dry-hopping to achieve the beer’s signature, cutting-
edge “hop bite.” Resinous, with a pale golden hue 
and a bright white beer foam, the aroma presents 
pine notes that are dominated by sweet citrus with 
some perfume-like qualities. 
The bold hop character 
is balanced perfectly by 
the caramel malt 
sweetness. ABV: 8% 
Packages: Bottles 
and Draft 
Availability: November
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Anderson Valley  
Winter Solstice
Winter Solstice® is Anderson Valley’s take 
on the classic style of “winter warmer.” 

Boasting a deep amber hue and rich 
mouthfeel, its creamy finish will lift your 
spirits. Hints of toffee, spice, and caramel 
tease the senses making this the perfect 
ale to share with friends and family during 
the cold days and long nights of winter. 
ABV: 6.9% Packages: Bottles and Draft 
Availability: November

Ballast Point Victory at Sea
Victory at Sea Imperial Porter is a bold, smooth 
brew with just the right amount of sweetness. 
This robust porter is infused with vanilla and 
San Diego’s own Caffè Calabria coffee 
beans. The subtle roasted notes 
and minimal acidity of the cold 
brewed coffee balances perfectly with 
the sweet caramel undertones of the malt, 
creating a winning combination 
for your palate. ABV: 10% 
Packages: Bottles and Draft 
Availability: November

Woodchuck Winter Chill 
The chill of winter sends some running 
for the mountains, while others 

prefer to stay cozy in the 
comfort of the 
great indoors. 

Whichever way 
you enjoy winter, 

this cider is built to get 
you through. Aged 
in premium French 
and traditional 
American oak, 
Winter Chill brings 

a rich depth of apple 
flavor with hints of vanilla and oak 

throughout. ABV: 5% Packages: Bottles and Draft 
Availability: November

Abita Christmas Ale
Every year Abita crafts a special 
dark ale for the holiday season. The 
recipe changes each year so that Abita 
Christmas Ale is always the 
perfect gift. ABV: 6.1% 
Packages: Bottles and Draft 
Availability: November

Shiner Holiday Cheer
This holiday dunkelweizen practically 
unwraps itself with hints of Texas 
peaches and pecans. Caramelized 
malts give it a uniquely rich, 
malt body that’s perfect for 
the holidays. ABV: 5.4% 

Packages: Bottles, 
Cans and Draft 

Availability: October

Shiner 777 
7 hop varieties, 70 IBUs 
and 7% alcohol by volume, 

Shiner’s latest Brewer’s 
Pride small batch 
brew is aged with 

southern oak and 
brewed with Crystal, Cascade, 
Nugget, Sterling, Mt. Hood, 
Golding and Willamette hops. This golden brew has a 
flavor as big as Texas. ABV: 7% Package: Draft only 
Availability: October



Guinness Draught
Rich and creamy. Distinctively black. 
Velvety in its finish. This iconic beer 
is defined by harmony. Sip after sip, 
sweet counters bitter as the malt 
arrives on cue to compliment a 
base of roasted barley. Just as the 
unmistakable white head sits flush 
atop the dark beer, so do the flavors 
counter and combine perfectly. Truly 
unique. Perfectly balanced. Made of 
More™. ABV: 4.2% Packages: Bottles, 
Cans, and Draft

Lagunitas A Little Sumpin’
Way smooth and silky with a nice 
wheatly esque ishness. A truly 

unique style featuring a strong 
hop finish on a silky body. A 
hoppy pale wheat ale that 
is great for IPA fans but so 
smooth that the hefeweizen 
fans dig it too. ABV: 7.5% 
Packages: Bottles and Draft

Samuel Adams Cherry Wheat
Crisp and fruity with a hint of honey, this ale 
brewed with Michigan cherries is light 
on the palate, yet full of surprising 
depth and flavor. ABV: 5.3% 
Packages: Bottles and Draft

Dragoon IPA
This is a true West Coast IPA – deep gold in color, 
featuring a dank, herbal, citrusy hop aroma supported 
by a sparse malt backbone. It is appropriately bitter, 
with a relatively high alcohol content. Pair Dragoon IPA 
with spicy dishes (like chile verde or pho), but if spice 

isn’t your thing, 
you can’t go wrong 
with any aged sharp 
cheddar. ABV: 7.3% 
Packages: Cans 
and Draft

Ballast Point Sculpin
A trophy beer that’s a testament to 
homebrew roots. Sculpin IPA is a great 
example of what got Ballast Point 
into brewing in the first place. After 
years of experimenting, they knew 
hopping an ale at five separate 
stages would produce something 
special. The result ended up being 
this gold medal winning IPA, whose 
inspired use of hops creates hints 
of apricot, peach, mango and lemon 
flavors, but still packs a bit of a sting, just like a Sculpin 
fish. ABV: 7.0% Packages: Bottles, Cans and Draft

Great Divide Yeti 
Yeti Imperial Stout is an onslaught of the senses. It 
starts with big, roasty malt flavor that gives way to 
rich caramel and toffee notes. YETI gets its bold hop 
character from an enormous quantity of American 
hops. It weighs in at a hefty 75 IBUs. ABV: 9.5% 
Packages: Bottles and Cans

Peroni Nastro Azzurro
The original Italian lager. Peroni is the number 
one lager brand in Italy and has been for over 
one and a half centuries. This premium, clear, 
golden-yellow lager, with 4.7% ABV, is the result 
of the dedication to brewing of generations of 

the most qualified braumeisters. Brewed using 
the finest spring barley malts and hops, its 
taste is slightly bitter. A refreshing smooth 
lager, Peroni is suitable for all occasions and 
the perfect option to bring to that holiday 
get-together. ABV: 4.7% Packages: Bottles 
and Draft

Available Year-Round PERFECT FOR THE SEASON
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New Belgium 1554
Born of a flood and centuries old 
Belgian text, 1554 Black Lager beer 

uses a lager yeast strain and dark 
chocolaty malts to redefine what 
dark beer can be. In 1997, a Fort 
Collins flood destroyed the original 
recipe researcher, Phil Benstein, 
found in the library. So Phil and 
brewmaster, Peter Bouckaert, 
traveled to Belgium to retrieve 

this unique style lost to the ages. Their first challenge 
was deciphering antiquated script and outdated units 
of measurement, but trial and error (and many months 
of in house sampling) culminated in 1554, a highly 
quaffable dark beer with a moderate body and mouth 
feel. ABV: 5.6% Packages: Bottles and Draft

SanTan MoonJuice IPA and 
Grapefruit MoonJuice IPA

SanTan’s highly acclaimed MoonJuice 
IPA is now available year round! An 
out-of-this-world IPA crafted with tons 
of Galaxy and Nelson-Sauvin hops 
that transcends all Earthly pleasures, 
emitting an aroma of peach, apricot 
and tropical fruit. Or try Grapefruit 
MoonJuice featuring a splash of 
Arizona grown grapefruit juice on 
top for a delicious thirst quenching 
ale. Enjoy! ABV: 7.3% and 6.6%, 
respectively Package: Cans only

Available Year-Round PERFECT FOR THE SEASON

It’s Miller Lite  
Ugly Sweater Season
Miller Lite Ugly Sweater season is a true 
holiday tradition. And this year, it’s going to 
be even merrier! The 2017 Lite Ugly Sweater 
collection now includes knit caps, socks and 
beverage wraps. Get in the spirit and host 
your own Ugly Holiday Sweater Party.
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Celebrate 100 Years of the 
NHL with Molson Canadian 
In honor of the NHL Centennial Season, 
Molson Canadian is encouraging hockey fans 
to “celebrate the Original 6” teams of the NHL 
with a Molson Canadian in hand. Off-premise, 
consumers can pick up limited-edition cases 
featuring “Original 6” bottle designs of the iconic 
NHL teams in the brand-new 28-pack and 
12-pack, 12 oz. bottles. On-premise, guests can 
collect all “Original 6” team glassware, water 
bottles and socks. A must-have collection for 
every obsessed hockey fan! 

Hamm’s Offbeat Holidays
This refreshing beer is making a comeback 
at retail in a quirky, unconventional way. This 
November, Hamm’s is encouraging consumers to 
Save a Turkey, Drink a Hamm’s and celebrate the 
underappreciated, offbeat holidays through the 
year. Because we all know Hamm’s tastes better 
than turkey anyway.

Ring in the New Year with the  
Champagne of Beers 
The Champagne of Beers is living up to its name through a show-
stopping holiday display for the New Year. Retailers have the 
opportunity to build their own Champagne tower out of promotional 
packaging and top it with a metal tacker header card featuring 
a large High Life bottle. It’s simple. It’s eye-catching. And above 
all, classic.
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Nothing Captures Holiday Traditions Quite Like Casa Modelo
The holiday season is a time to 
celebrate with family and friends – to 
honor old traditions, while creating 
new ones along the way. Modelo 
Especial and Modelo Negra – with 
their premium-quality liquid, gold-foil-
topped bottles and authentic Mexican 
roots – pair perfectly with that holiday-
season nostalgia. 

At least, that’s what consumer 
purchase trends indicate. During the 
2016 holiday season, Modelo Especial 
posted some eye-popping numbers: It 
was the No. 2 growth driver, 12-pack 
bottles were the No. 1 growth package 
and of top 10 brands, Modelo Especial 
was the No. 2 share gainer. And that’s 
only naming a few accolades. 

In 2017, Casa Modelo will be upping 
its holiday season presence to further 
capitalize on its momentum. This 
year’s Casa Modelo bilingual POS 
will showcase the brand’s heritage 
with traditional, hand-painted artistry 

that’s common for Mexican holiday 
ornaments. The brands are even 
increasing their English/Spanish 
language TV weight by 9% this year 
in the three weeks leading into 
the Christmas holiday. 

Yes, Casa Modelo will be 
hard to miss this holiday 
season – and that’s good 
news for accounts across 
southern Arizona. Consumers 
view the holiday season 
as a quintessential “trade 
up” occasion, as shoppers 
choose to spend more to treat 
themselves and their loved ones 
with higher levels of taste and 
quality during their celebrations. 

Casa Modelo’s on-premise 
guest check averages are 70% 
greater than premium lights 
and 34% greater than craft, 
according to Constellation 
Brands’ internal data. In the 

off-premise, shoppers spend $87.01 
per basket ring with Casa Modelo, 
which is 15% higher than major 
premium light brands. 

Corona Stays Hot Over the Holidays 
Think Corona’s red-hot growth is 
attributed solely to its summer season 
appeal? Think again. During the 2016 
holiday season, Corona was hotter than 
Tucson in July. Corona Extra was the 
No. 1 high-end brand, the No. 1 beer 
drunk by Hispanics over the holidays 
and the No. 3 growth driver of all 
beer brands – up nearly 7% from the 
previous year’s holiday promo period. 
Extra’s lower-calorie counterpart, 
Corona Light, also racked up some 
impressive gains – claiming the title as 
the No. 1 imported light beer brand. 

Inspired by Corona’s classic “O 
Tannenpalm” commercial, in 2017 the 
brand will launch its first-ever holiday 
promotion inviting consumers to its 
home for the holidays with a one-of-a-
kind visit to the Corona beach hut to 
keep driving holiday season success. 

With fully integrated marketing and 
POS materials all leveraging Corona’s 
classic Feliz Navidad campaign, 
General Market and Hispanic 

consumers alike will be 
reminded to embrace, share 
and celebrate the carefree spirit 
of the holidays with Corona 
this year. 

TV will serve as the base 
awareness driver for Corona 
this holiday season, as the 
longest-running beer ad – “O 
Tannenpalm” – will air from 
Thanksgiving through Christmas 
on networks such as ESPN, 
Telemundo, TBS, TNT, Univision 
and more. 

Be sure to complement that 
TV exposure with a host of on 
and off-premise POS offerings 
to encourage your customers 
to trade up over the holidays. 
Data shows they’re more than 
willing. A recent Constellation 
Brands holiday study shows that 64% 
of millennials say they’re willing to 
spend more on beer than usual during 
the holidays. 

So, it shouldn’t come as a surprise to 
know that high-end brands drove all 
of the dollar growth during the 2016 
season – with Corona alone making 
up 17% of that growth. 
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Celebrate the Holiday 
Season with Victoria 
Victoria’s activity is bustling this holiday 
season! The brand is presenting an all new 
Spanish language 2017 retail promotion that 
centers around the headline, “Navidad a la 
Mexicana” featuring brand new photography 
and a refreshed holiday wreath adorned with 
lights, poinsettias and authentic Mexican 
ornaments. A national Spanish language 
TV campaign and paid social media across 
Facebook and Instagram are also a part of 
the plan. The holiday season is a special time 
for making memories with loved ones – and 
Victoria helps to make those memories.

White Claw Pure Holiday 
Refreshment
White Claw Hard Seltzer is the perfect winter 
refreshment for an active lifestyle. For those 
who want to take care of themselves but still 
have fun, White Claw is only 110 calories, 
low carb and gluten free. Enjoy a crisp and 
refreshing White Claw this winter after a day 
on the slopes or at holiday get-togethers. And 
make sure to start logging fitness activity in 
MyFitnessPal starting January 1st for a chance 
to win amazing prizes to help start the New 
Year off strong.
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Mingle All the Way with Smirnoff Ice 
This holiday season, Smirnoff Ice is bringing simple solutions to consumers 
looking for the perfect addition to their holiday gatherings. The holidays are 
a time to gather with family and friends for some quality time. Who wants 
to waste that precious time preparing mixed drinks? Smirnoff Ice delivers 
the taste that party guests are looking for, without all the fuss. Smirnoff Ice 
gives consumers more reasons to Mingle All the Way!

Guinness 
Celebrates 200 
Years in America
Guinness will be celebrating the 
200th anniversary of the brand’s 
arrival in the United States 
throughout the holiday season. To 
commemorate this momentous 
occasion, the brand will celebrate 
its history, provenance and brewing 
credentials with a full suite of on 
and off-premise activations.

Spread Holiday Cheer  
with Guinness 
Grab a Guinness and “Spread the Cheer for the 200th 
Year!” In November and December, Guinness will help 
commemorate all of the special bonds and traditions 
this holiday season by encouraging friends and family 
to “cheers” with an iconic 200th Anniversary Guinness 
engraved pint glass to cherish or gift.



HeadyTimes v.24  www.finleybeer.com  18

Programs

Celebrate with Cider
Angry Orchard makes up 58.5% 
of total cider segment sales in the 
November/December time frame. And 
Angry Orchard loves to celebrate! A 
whole season of gathering with loved 
ones, indulging in a delicious array 
of food and toasting the holidays 
with a glass of Angry Orchard Hard 
Cider? Count us in. 69% of cider 
drinkers are willing to pay more for 
high quality food and drink items 
or experiences and hard cider 
drinkers are two times more likely 
to be considered “foodies” than the 
average consumer.

Light, naturally refreshing and gluten-
free, Angry Orchard is the perfect 
pairing to the hearty and rustic 

flavors of the season. No matter what 
you’re celebrating, ’tis the season to 
celebrate with cider.

Twisted Tea Heads Outdoors
From September 1st through October 31st Twisted Tea fans can enter 
to win a trip to spend a weekend in the Twisted Tea Cabin! Special 
camo-themed packages of Twisted Tea Original and Half & Half will offer 
consumers the code to text in to win!

Holiday Celebrations 
Get Decked Out with 
Sam Adams

From your holiday table 
to your hand, Sam 

Adams provides 
the beer that 
decks out any 
holiday occasion. 

With the #1 selling 
craft winter seasonal 
beer and #1 

seasonal variety pack, Sam Adams 
is as central to the holidays as 
decorations. The holidays are about 
decorating and celebrating, and this 
year’s festive packaging and POS 
double as decorations that elevate 
those occasions, whether you’re at 
home or at a bar. The “Get Decked 
Out” theme is festive through and 
through, with Sam Adams positioned 
as the beer to fill your glass 
throughout the holiday season.

Off-premise, position packages as 
the best gifts to give and receive. Gift 
boxes available as display enhancers 
will encourage shoppers to buy Sam 
Adams as a gift, while bright, festive 
POS, with a consistent message, 
stands out in stores.

On-premise, host a night of 
decoration and enlist drinkers and 
staff to deck out the bar with Sam 
Adams POS, while enjoying a Sam 
Adams brew. Hang coasters as 
ornaments, repurpose wall cards and 
posters as “holiday photo” backdrops 
and/or use tap handle lights to 
decorate glasses and tap handles.
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Survive the Holidays with PBR
Avoid classic family questions like “When are you getting married?” or 
“What are you going to do with your life?”...PBR is there for you with 
a chance to win a trip to escape your family for the holidays. Holiday-
themed point of sale will support this program while social media 
support will drive consumer engagement.

International Stout 
Day Is November 2nd

International Stout Day is a worldwide 
celebration of the iconic beer style, 
Stout. Taking place in homes, pubs, 
breweries and restaurants; it’s all 
about celebrating this beloved beer 
style, sharing your photos, tasting 
notes and events with the world. 
Guinness had been brewing porters 
since about 1780 and is famous for 
their Dry or Irish Stout. Fast forward 
to the modern day ‘beer revolution’ 
and you’ll find an amazing array of 
stouts. Not sure how to celebrate? 
Here are a few stouts in the Finley 
family: Guinness, Left Hand Milk 
Stout (also available in nitro), Huss 
Brewing’s Husstler Milk Stout, 
Great Divide Yeti Imperial Stout or 
Oskar Blues Ten Fidy Imperial Stout. 
Thirsty for more? Flip back to the 
“Seasonals” section for more options 
to try. 

Shiner Contributes Half a Million Dollars 
to Harvey Relief Funds 
In early September, the Spoetzl Brewery in Shiner, Texas contributed 
$500,000 to nonprofit organizations throughout Texas to support 
relief efforts for Hurricane Harvey. The contribution was diversified 
among several nonprofit organizations including the American Red 
Cross, Greater Houston Community Foundation, United Way of Greater 
Houston, Coastal Bend Community Foundation and more. Shiner’s 
brewery itself shut down production and temporarily closed on Friday, 
Aug. 25, to ensure the safety of its local employees. The brewery 
reopened the following Monday with minimal damage.
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Finley Distributing 
and the Tucson 
Roadrunners
Finley Distributing is proud to 
announce a new partnership with 
Tucson’s professional hockey 
team, the Tucson Roadrunners. 
The Roadrunners are the top 
affiliate of the NHL’s Arizona 
Coyotes and they play in the 
30-team American Hockey 
League. Close to 140,000 fans 
attended Roadrunners games 
during the 2016-2017 inaugural 
season, and we’re excited to be 
a part of the action. Talk to your 
Route Manager about potential 
retail cross promotions with 
featured brands Coors Light and 
Dos Equis.

New & Improved FinleyBeer.com
If you haven’t been to Finley Distributing’s website in a while, now 
is the perfect time to check it out. Recently redesigned, the new 
FinleyBeer.com includes information on current brand programming, 
Finley Distributing events and, of course, an updated beer database 
complete with the ability to search by name, brewer or even season. 
Next time you’re surfing the internet, head on over to FinleyBeer.com 
and take a look – on your desktop or mobile device!



Just like that, 
the holiday beer 
season is upon 
us again. We’ve 
had our share 
of great summer 
beers, and some 
truly wonderful 

Oktoberfest, Pumpkin and other 
fuller bodied autumn beers, and now 
comes winter. No matter how much 
we enjoy all the other beers there is 
something about the winter season 
that brings out the best in beer. 

Beer is an amazing beverage. To 
some extent it predates civilization 
itself, having been discovered during 
a period when man was nomadic 
hunter-gatherers. They moved from 
place to place taking advantage of 
whatever food was available in their 

new home, until it was gone, and 
then they moved on. Once they 
settled down, which may or may not 
have been because of beer…but 
that is a story for a different time, 
they learned the importance of social 
gatherings…celebrations. Throughout 
history, celebratory events have called 
for beer. Whether Saint Patrick’s Day, 
Cinco de Mayo, or the Honeymoon 
celebration of a newly married couple, 
beer and similar beverages have been 
at the forefront. Since the holiday 
season is a time for celebration, it 
only makes sense that special beers 
arise to help us enjoy the season.

Perhaps the most common style of 
winter beer is the “Winter Warmer.” 
This term comes from the British 
brewing tradition of producing a 
winter beer that was stronger than 
their regular beer, with a fuller flavor. 
Because the English serve their ales 
at cellar temperatures, rather than 
ice cold, they actually do serve to 
warm up a chilled consumer. This 

style has evolved and most people 
assign the term to any darker winter 
seasonal. Many brewers have taken 
to adding spices to their winter beers. 
Flavors derived from cinnamon, 
nutmeg, even spruce tips all serve to 
richen the flavor and add even more 
to the seasonality of the beer.

But there are plenty of ways to 
celebrate without the Winter Warmer. 
Many breweries release their year 
round beers in specialty packaging. 
It is a great time of year to give the 
gift of beer, so why not pick up a 
package of four beers with a couple 
of specialty glasses? How about a 
1.5 liter bottle of your recipient’s 
favorite Belgian, or be really daring 
and go for a 3 or even 6 liter 
container. Who knows, with either 
option, you’ve set yourself up to 

share some great beer, and get credit 
for being a great gift giver. 

Winter Warmers are not the only 
beers that brewers ratchet up this 
time of year. A lot of brewers look to 
be different by tackling an Imperial 
version of a style. Look for an 
increase in Imperial IPAs, Russian 
Imperial Stouts and Imperial Porters 
in the next two months. There are 
even several Imperial Pilsners and 
Wits out there. Barley Wines, Olde 
Ales and other big beers also come 
out to play during the holidays, and 
especially in January and February.

Which brings us to an interesting 
dilemma… what to name the 
special beer? There are so many 
great holiday themed names like 
Santa’s Little Helper or Mistletoe 
Bliss, or even the very plain and 
somewhat ubiquitous Christmas 
Ale. The problem is that most of 
the time, these beers stop selling 
on December 26th. So the key is to 

determine if sales should continue 
beyond Christmas or not. If so, 
perhaps a more general winter name 
is appropriate, such as Winter Ale, 
or even totally non-seasonal, like 
Rice Pudding Porter. Anything that 
keeps the beer alive on the shelf into 
February works and many breweries 
take that direction.

So, what’s the moral of this story? 
As usual, the moral is to enjoy great 
beer. But if you are looking for a 
deeper meaning, let’s give it a try. 
Winter beers are brewed to take 
advantage of the richer foods we 
tend to eat during the holidays. The 
bigger, bolder flavors match up nicely 
with the foods. The spices added 
to many of these beers also serve 
to enhance the holiday experience 
by providing smells and flavors 

associated with the season. Finally, 
they serve as a sort of rallying point 
for the celebrations that take place 
throughout the season. Because 
after all, it is the people that make 
the season, and whenever you can 
find a reason to enjoy a great beer 
with family, or close friends, or even 
casual acquaintances, it just makes 
it that much better. So go out and 
find your favorite seasonal beers this 
year… and enjoy them with others. It 
will make for a special season.
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Find your favorite seasonal beers this year…  
and enjoy them with others.



Spread Holiday Cheer  
with Heineken
The holidays are filled with memories both old 
and new, and celebrations with the ones we love. 
However, for many, it quickly becomes the most 
stressful time of year. Entertaining friends and 
family, cooking elaborate meals, traveling to visit 
relatives, last-minute shopping… it never seems to 
end! And as the season comes to a close, Heineken 
knows that everyone could use a holiday bonus. 
That’s why this year, Heineken is giving consumers 
a chance to win up to $5,000 and other great 
prizes! To stay in the holiday spirit, Heineken is 
also offering an exclusive, limited-edition 50.7 oz. 
magnum bottle to share with your loved ones. 
This season, let’s all raise our glasses and Spread 
Holiday Cheer!

Dos Equis  
College Football Playoff  
Champions Over Everything
From November through mid-January, Dos Equis 
will keep the momentum going into the College 
Football Playoff by celebrating the fans dedicated 
to following their favorite college teams. These fans 
will have a chance to text-to-win a VIP experience 
at the National Championship Game in Atlanta or 
other amazing prizes, including Bowl game tickets 
and Dos Equis gear. Throughout the playoff, Dos 
Equis will keep consumers engaged with on and off-
premise regionalized and generic point-of-sale and 
a national TV spot. With ongoing program support, 
saleables and the passion surrounding the college 
football playoff, Dos Equis ensures that you’ll finish 
the season strong, with even more sales.

2104 S. Euclid Ave.
Tucson, AZ 85713


