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APPY NEW YEAR! I HOPE
everyone had a wonderful
holiday. Can you believe 2018
is here? And with a New Year comes
New Year’s resolutions. So for a short
time (or maybe for some of us a little
longer) we will be exercising more
and looking at the calories and carbs
we put in our body.
I believe 2018 will be the year of
Hard Sparkling Seltzers, offering us
lower calories and carbs than most
alcoholic beverages. Hard Sparkling
Seltzers were just getting started
last year and I believe this summer
will bring tremendous growth to this
section, maybe as much as a 100%
increase. This segment caters to
the consumer desire for a healthier

“A balanced line up and offering
new and exciting products are the
keys for success in 2018.”
lifestyle – much like light beers did over the last 15-20 years. As you’re thinking
about changing your selection for 2018, please make sure you are giving
enough space for Hard Sparkling Seltzers. I think you’ll find this to be a popular
– and lucrative – category for you.
Finley has a great selection of Hard Sparkling Seltzers: Truly from Boston
Beer, White Claw from Mike’s Hard Lemonade, Smirnoff Spiked Sparkling, and
Henry’s Hard Sparkling from MillerCoors. Variety packs and cans seem to be the
packages of choice for the consumer, and all these brands come in both cans
and 12-pack variety packs. Please don’t miss out on the opportunity for high
margins and great sales this spring and summer. Work with your Route Mangers
for all the choices.
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Finley has many new items in this issue of Heady Times; take some time to look
at many of the new products and packages rolling out in this year. A balanced
line up and offering new and exciting products are the keys for success in 2018.
I wish all of you, our valued customers, a very successful year!!
As always thank you for all your support of Finley Distributing.
Cheers!

Dennis Shields
President

Heady Times is published four times a year, courtesy
of Finley Distributing Co., LLC.

DeliveringTHE TASTE OF EXCELLENCE
Find Out More About Finley’s Employees
Phil Apo

On Premise Assistant Sales Manager
How long have you been with Finley Distributing? Altogether 24 years (split
into two terms).
What areas do you service (parts of town)? All parts, but I only call on our On
Premise accounts – restaurants, bars, etc.
What’s your philosophy on customer service? Customer service is my #1
priority. I always tell my team to treat your customers like they’re your best friend.
You can’t always go in with a sales pitch. You have to take your time, get to know
them. If the first 15 minutes of your sales call is doing nothing but listening to the
client – then that’s what you do. And always say “Hello” to every employee in every
account – you never know when a server or bartender at one account is going to
turn up as a manager at another account.
What’s your favorite Finley brand to enjoy? Coors Light
What do you do when you’re not working? I enjoy working hard on my
property – even if I’m beat up the next day, I like working on the land around
my house.
Tell us a little about your family (spouse, children, grandchildren, pets,
etc.). I’ve been married for 24 years to a crazy Puerto Rican from Brooklyn, my

wife, Raquel (who I succeeded in
converting into a Dodgers fan). And
I have 3 kids: Kayla Renee, 22, is
the oldest and getting ready to go
into the Air Force; Philip Jr. is 19
and also going into the Air Force;
and my youngest, Keana Raquel
is 16. Plus I have a few dogs:
Dogmeat and Lucifer are my inside
dogs (German Shepherd twins),
and my 2 outside dogs are boxers
– Max and Angel.

Ruben Campuzano Ortega
Keg Driver

How long have you been with Finley Distributing? Fifteen years as of this
past December
What areas do you service (parts of town)? North Tucson
What’s your philosophy on customer service? For me, providing the best
service to my accounts is communicating. If I see a problem with a product I’m
delivering, or a situation in the walk-in cooler, or even the best time for delivery I
address them personally.
What’s your favorite Finley brand to enjoy? When I do drink, I like Miller Lite
on draft or Miller aluminum bottles.
What do you do when you’re not working? When not working I go to the gym
– and I’m a family man, watching movies with my kids and helping out a lot on
school projects. And with my loving wife we either do a work-out together, or find
a late night snack and watch movies (we’re currently binge watching Shameless).

Tell us a little about your family
(spouse, children, grandchildren,
pets, etc.). I’ve been with my wife
for 9 years – officially married 2
years this past December. We have
two kids: 14-year-old Leilani and
12-year-old Isaac.
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CoverSTORY
Blue Moon A-Rising
In 2017, sales of Blue Moon Belgian White, the country’s largest craft brand, were up 9% according to I.R.I.
Now, as the brand’s newest release Blue Moon Mango Wheat begins its ascent, some say it has the star power
to “eclipse” the original.

C

HOOSING WHICH BEERS WILL DELIGHT YOUR CUSTOMERS AND
drive sales can be a difficult and confusing task nowadays. Beer
styles and releases have never been more varied or outrageous.
Beer drinkers are more adventurous and more finicky than ever before.
And there is an endless stream of new beers and breweries popping up
every day. With our business changing at breakneck speed, it’s hard to
remember how this all got started – not to mention the trailblazing beers
that were there at the beginning and continue to drive volume today.
Once in a Blue Moon
One such beer appeared in 1995. After receiving his PhD in brewing
at a prestigious Belgian school, master brewer Keith Villa returned to
Denver’s Sandlot Brewery located in Coors Field, home of the Colorado
Rockies, and dreamed up the Belgian-style wheat ale that would end
up taking America by storm: Blue Moon. “At that time, drinkers weren’t
necessarily used to seeing a hazy beer, much less one garnished with an
orange,” explains Cris Rivera, Blue Moon’s National Craft Director. “But,
once they tried it and realized it was not only refreshing, but sessionable
and delicious, people became more open-minded to trying other unique
styles of beer.”
By today’s standards, Villa’s Blue Moon Belgian White is thought of as
a “gateway beer” – one that helps drinkers transition from approachable
domestics like Coors Light to the world of craft, where IBUs and exotic
hops reign supreme. But at the time, this craft brewer’s recipe was truly
revolutionary. “Blue Moon opened American drinkers’ minds to what was
possible when it came to great tasting beer, allowing them to accept
twists to what was, up to that point, considered ‘normal’,” says Rivera.
More than 20 years later, the creative brewers at Blue Moon continue to
deliver on their mission to brew interesting, sessionable, American wheat
beers, like Mango Wheat and Cinnamon Horchata.
Blue Moon Mango Wheat Lands a GABF Silver Medal
After experimenting with limited releases and seasonal offerings for
several years (Cappuccino Stout, Belgian Table Pils, White IPA) the folks
at Blue Moon decided to focus on what they do best… making flat-out
stellar wheat beers. And wouldn’t you know it? They hit a homerun. “Our
Mango Wheat earned a silver medal at the Great American Beer Festival
and was a huge hit at the brewery,” says Rivera. “So we knew our fans
across the country would love it too.”
Following the success of Mango
Wheat, now available year-round,
the team at Blue Moon conjured
up another outstanding beer: their
new winter seasonal, Blue Moon
Pacific Apricot Wheat.
As with his original recipe, Villa got
the inspiration for this new beer while
traveling abroad. Rivera explains,
“He got the idea for this refreshing,
2
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aromatic beer, while vacationing in
Scandinavia. One day as he passed by an
artisanal bakery, the smell of freshly baked
bread with cardamom filled the air. That
scent inspired Keith to brew a beer with
fresh apricots and a touch of cardamom.”
This winter seasonal has already proved
to be a perfect alternative to heavy stouts
and porters.
New Year, New Look
A good brewery doesn’t just innovate by
brewing new beers, a good brewery looks at
every aspect of their business with an eye
for reinvention – and that’s exactly what
Blue Moon did for its packaging in 2018.
“Packaging evolutions allow Blue Moon to
play in more occasions and offer additional
value to our drinkers,” says Rivera. Cans
have become the format of choice for
younger drinkers. So this year, Blue Moon
will replace the 12-pack can package
with a 15-pack. “We’ll be launching the
15-pack cans just in time for summertime
get‑togethers.”
Reaching a Diverse Audience
Blue Moon is also well positioned to combat
a growing concern in the beer industry –
younger drinkers veering away from beer
as their number one beverage of choice.
Villa and his team will leverage their light,
refreshing wheat beer portfolio to bring those
drinkers back to beer. “We’re excited to reach
spirits drinkers with a new and inventive
mixology program,” says Rivera. “Nationally,
we’ll be introducing four Blue Moon cocktail
recipes to get people thinking a little
differently about our beer and cocktails.”

CoverSTORY
Blue Moon: Selling the Portfolio
Like any dynamic brewery, Blue Moon’s portfolio is
always in flux – new beers, new packages and new
additions to their core lineup. Check out what’s on
the docket for 2018.

Year-round Releases
And as luck would have it, 2018 will also
provide a once-in-a-blue-moon marketing
opportunity. “Believe it or not, in 2018
there will be not one, but two blue moons
in one calendar year, which is extremely
rare,” says Rivera. With the first happening
January 31st and the second in late March,
Blue Moon will celebrate these lunar events
with a program called “Double Blue Moon”
featuring themed Snapchat filters and other
interactive elements still in development.

Belgian White
Mango Wheat
Cinnamon Horchata
Share Pack Variety

New Packages
Belgian White 24 oz. Cans
Belgian White 15-pack Cans

Remaining True To Their Craft Roots

Brewer’s Select Seasonals

While there is no doubt Blue Moon is a
global player in the beer game, they still
find ways to keep that crafty mindset that
led to their groundbreaking Belgian-style
wheat ale back in 1995. Just last year,
they opened a brand new brewery and
restaurant in Denver’s River North Art
District (also known as RiNo). “We like to
say that our RiNo brewery is our dedicated
canvas for creating, testing and enjoying
new Blue Moon beers,” adds Rivera.

Summer Honey Wheat

The new brewpub harkens back to the
scrappy, innovative attitude that put Blue
Moon on the map. This 20-barrel brewhouse
is where Blue Moon develops their
experimental, super-limited batches you won’t
find anywhere else – well, unless it happens to
be a huge hit with the locals. “Mango Wheat
got its start at RiNo,” Rivera says. “People
loved it, so we released it nationally. Our new
brewery is a great place for us to allow fans
to sample new beers and determine what
specialties we might offer nationally.”
With more than 24 one-of-a-kind beers
rotating on and off their RiNo taps at any
given time, and with runaway hits like
Mango Wheat and Pacific Apricot Wheat,
you can bet that Blue Moon will have more
surprises in store for their fans down the
line. “Over the years, we’ve delivered on our
mission to innovate and brew the absolute
best wheat beers for our fans, and there’s
still so much more we’re excited to explore.”

Harvest Pumpkin Wheat
Pacific Apricot Wheat

Blue Moon Mango Wheat
on Draught
Blue Moon Mango Wheat draught will
debut on March 1st, in time for the 2nd
actual Blue Moon of 2018 that will
occur on March 31st.

Did You Know?
First brewed at the Sandlot Brewery in Coors Field
Baseball Stadium, Blue Moon Belgian White’s
original name was Belly Slide Belgian White.
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BrewerHIGHLIGHT
Guinness Celebrates Another Historic Milestone and
Breaks New Ground Stateside

I

N OCTOBER OF 1817, EIGHT HOGSHEADS OF PORTER (A HOGSHEAD
is roughly 62 U.S. gallons of beer, or 2 modern barrels of beer) were
exported from Dublin to Charleston, South Carolina – and beer in
America was never quite the same. “It’s an understatement to say
that we’re incredibly excited to celebrate 200 years in the U.S.,” says
Guinness Brewery Ambassador Chris McClellan. “We’re grateful to see so
many Guinness fans out there, 200 years after that first shipment.”
While the name Guinness conjures an image of a creamy, dark stout
fresh off the tap, McClellan explains why his brewery is so much more
than that – “The term ‘innovation’ is used a lot these days, and I don’t
want it to get too watered down. Innovation can certainly come from
producing interesting new beers, but we’re focused on pushing the
needle in other ways as well, and this has really helped shape our legacy
and heritage.”
Thankfully, Guinness’ legacy and heritage will be tied to America for
centuries to come! Its new, state-of-the-art brewery in Maryland will be a
hub of innovation here in the states. “Guinness has been in America for
so long, it only makes sense for us to have an actual, physical home for
our brewery stateside,” says McClellan.

So what else is on the docket for Guinness in 2018?
It’s going to be an exciting year, and McClellan gave
Heady Times an exclusive peek behind the curtain.
1. T he new Maryland brewery will be called the Guinness Open Gate
Brewery & Barrel House. The facility will offer a full consumer
experience. As a production brewery, it will be the home of Guinness
Blonde American Lager.
2. T he brewery is investing $70 million into the project, which will create
at least 70 new jobs.
3. T he Guinness brewers at Open Gate will work closely with the
Maryland brewing community, showcasing some unique collaborations
in the near future.
4. G
 uinness has already assembled a world-class brewing team for their
new facility. “We’ve hired Hollie Stephenson (formerly of Highland
Brewing in Asheville, NC) who will take up the mantle of Head Brewer
and Peter Wiens (a former Brewmaster at Stone’s Richmond brewery)
as our Brewmaster,” says McClellan.
5. L ast year Guinness donated $100,000 to hurricane relief in Houston
through their Give A ’Stache Campaign, which will be returning in 2018.
6. S
 peaking of that famous Guinness ’stache, “A good foam ’stache
means you’re drinking your pint correctly,” says McClellan. “You
have to drink underneath the foam to get the proper ratio of creamy,
delicious stout and aromatic, bitter foam.”
7. “ We were one of the first breweries, if not the first, to successfully
export beer to most of the globe,” says McClellan. They were also one
of the first companies in the world to offer their employees healthcare,
lodging and continuing education.
4
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Guinness Brewery Ambassador Chris McClellan

8. T heir new Maryland-based Open Gate
Brewery is not their first facility in
America. McClellan says, “We actually
opened our first facility in the U.S. in the
late 1940s in Long Island City, Queens,
NY. Most people don’t know that. That
facility shut down by 1955, but Maryland
will be our triumphant return.”
9. S
 t. Patrick’s Day 2018 promises to
be the biggest yet! “We’re going to
have as much fun as possible! And of
course, we’ll be doing it responsibly,”
says McClellan. “We’ll be including more
events, POS and a healthy amount of
media coverage. It will be hard to top last
year’s efforts, but I think we can do it.”
10. T he Maryland brewery is still under
construction, but the test taproom is now
open. McClellan encourages Guinness
fans to, “make sure to stop by if you’re
in the Baltimore area. While we’re always
focused on our core portfolio of stouts,
there will be some big surprises coming
out of the new tasting room.”

Off-PremiseSPOTLIGHT
RP Food Store

L

OCATED ON THE NORTHWEST CORNER OF MIRACLE MILE AND
Fairview, RP Food Store has long been considered a neighborhood
staple by locals. Well over a decade ago, owner Krishna Pal
Singh set up shop in what was once a Circle K to try his hand at the
convenience store business. His commitment to excellent customer
service and dedication to offering customers quality products at the most
competitive price possible is what keeps patrons coming back for more.
Heady Times sits down with RP Food Store to discuss their successes.
Heady Times (HT): What do you enjoy most about working here?
RP Food Store (RP): We get a ton of customers in every day and
they’re all really friendly. You feel like you’re part of a big family here. You
get people that come in and ask how your day is going or if you have
any plans for the holidays, and that makes you feel good. It’s just a nice
place to work.
HT: Do you get a lot of regulars that come into the store?
RP: Oh yeah. We get a lot of people that come in from around the
neighborhood. We’re definitely a neighborhood market now. Plus we’re
right off of the freeway, so we get quite a bit of people stopping in on
their way home from work.
HT: What sort of beer do your customers tend to buy; do they lean
more towards big name domestics, imports, or craft?
RP: We sell a lot of Milwaukee’s Best, Miller High Life, and Corona.
Those are the highest volume beers we carry. Most of what we sell are
larger cases like 30-packs. A lot of the customers that come in for beer
are really looking to buy in bulk because they know they’ll always walk
out getting a great deal.
HT: How does RP Food Store decide what beers to stock?
RP: It’s usually just restocking what we already know sells the best.
Though if a regular comes in asking for a specific beer we don’t already
have, we’ll do our best to bring it in for them. Customers’ tastes change,
so we try to keep them happy.
HT: Speaking of keeping customers happy, RP Food store gets a
lot of positive customer service reviews online. How important is
customer service in driving business?
RP: Very. Everyone that works here is very friendly. It’s our goal to make
sure that everyone that steps foot in the store has a really good

experience when they come in. Plus I think
the low prices help. It’s a place where you
can buy everything cheaper. Everything.
Groceries, beer, drinks, propane. Everything
is cheaper and we are really friendly over
here. Customers who stop in always come
back for more.
RP Food Store is located at 902 West
Miracle Mile in Tucson, and is open
Monday-Sunday, 9am-9pm.
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On-PremiseSPOTLIGHT
Wings Over Broadway

W

ITH FIVE “BEST WINGS IN TUCSON” WINS UNDER ITS BELT,
Wings Over Broadway has long been considered the best place
in town to score a hot plate of wings and an ice cold beer. Now
with two locations up and running on the east side, there’s little chance
of any competitors usurping the famed restaurant’s title. Heady Times
sits down with J.J. Esquibel, the man behind the wings, to talk shop and
discuss WOB’s newest location.
Heady Times (HT): What made you decide to get into the
restaurant business?
J.J. Esquibel (JE): You know, it was a situation where I had done a
similar job at Costco. I was the deli manager, so there’s a lot of the
same principles involved with both businesses like food safety, ordering,
inventory, and employees. It was just a situation where I had
the experience but I always felt like I wanted to work for
myself as opposed to someone else.
HT: What do you enjoy most about owning your own
restaurant?
JE: As an owner, you can explore your creativity. You can
do different things and try different things. Not everything
is going to work, but when something does work it’s a lot
more satisfying because you know you helped create something new.
HT: Why wings?
JE: In all honesty, it was just a business opportunity. We (myself and
my ex-business partner) had always come to Wings Over Broadway and
we liked the product and we liked the quality. At a certain point, they
were smaller and they were looking to sell and we saw potential in this
restaurant. Clearly it was the right choice because we’ve been voted the
Best Wings in Tucson the past five years and we’ve been featured in
multiple publications. Things have been good.
HT: Let’s talk about your customer base. Do you get a lot of
regulars coming in?
JE: Yes, a lot of regulars. We know a lot of people by name. We even
know people’s orders at times. I think that’s the best part because at that
point they’re not just customers. They’re like friends that come in. You
start building relationships with the customers and that’s a nice aspect of
this business. I think one of the reasons we’ve been pretty successful is
because we’ve really worked to build those relationships. We even have
groups that come in for birthdays or family gatherings. It’s nice that when
people have that type of event, we’re one of the places they think of.
HT: What types of beer do you carry?
JE: We have twenty-four different beers on tap. We have a good mix
of local and name brand beers. We try to keep a little something for
everybody because, just like wings, everybody has different tastes. With
beers, there’s so many different types and flavors that you have to have
something for everybody. We’re getting more and more people coming in
for the craft stuff, especially from local breweries. We like to have a good
selection of the local beers because if our philosophy is “support local
business,” we also have to support local breweries. I think it just goes
hand-in-hand. We want to keep the community strong.
6
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HT: What made you decide to open a
second location?
JE: The area near the original location is going
to be redeveloped, so I chose to be proactive
and start looking for an additional location that
suited our needs and really felt like a good
fit. The thing is, you want to make sure that
no matter how many locations you have,
you want them all to be doing the same
thing. You have to have that consistency
where people can travel to any of the
locations and know they’re getting the same
thing that they liked originally. We needed
something that would work well with our
customer base and what we want to do with
the business. This seemed like a good fit.
HT: What sets Wings Over Broadway
apart from other restaurants in Tucson?
JE: I think a lot of it has to do with the fact
that we’re involved in the community. We’re
a locally owned and operated business. On
any given day you can speak to me as the
owner and know that I’m here and here
because I care about the business and I
care how we do things.
Wings Over Broadway has two locations:
5004 East Broadway Boulevard, and a new
location at 8838 East Broadway Boulevard.
WOB at 5004 East Broadway is open
Wednesday-Saturday 11am-10pm, Sunday
11am-8pm. WOB at 8838 East Broadway
is open Monday-Saturday 11am-10pm,
Sunday 11am-9pm.

NewPRODUCTS
Two Hats

Henry’s Hard Lemon-Lime Soda

What do you get when you add a hint of
fruit flavor to crisp, light beer? You get
good, cheap beer. Wait, what? You actually
get new Two Hats beer in two tasty flavors –
pineapple and lime.

Two Hats Pineapple
Well-balanced, with the hint of all-natural
pineapple complementing the malt notes, Two
Hats Pineapple has a crisp, clean and refreshing
finish. ABV: 4.2% Package: Cans only
Availability: Year‑round, beginning in February

Two Hats Lime
Light-bodied and smooth, Two Hats Lime is
well-balanced, with the hint of all-natural
lime that easily complements the malt notes
in the beer. ABV: 4.2% Package: Cans only
Availability: Year‑round, beginning in February

Redd’s Wicked Watermelon
Redd’s Wicked is adding a new, year‑round
flavor to its Wicked family. Infusing watermelon
with crisp apple for an intensity that starts
strong and finishes smooth, new Wicked
Watermelon is the ultimate refreshment
for anyone looking to get a little wicked.
ABV: 8.0% Packages: Bottles and Cans
Availability: Year‑round, beginning in March

Henry’s Hard Sparkling
Water Gets a New Look
Henry’s Hard Sparkling is popping back
onto shelves with a bright and bubbly
new look of its own – in slim cans. Now
that this spiked water
has a new shape, it’s
ready to mingle with all the devoted
sparkling water drinkers out there.
ABV: 4.2% Package: Cans only
Availability: Year‑round, beginning in
March

Henry’s Hard Sparkling
Water Variety Pack
This mix pack includes 3 flavors
of Henry’s Hard Sparkling in
12 oz. cans: Lemon Lime,
Passion Fruit and Strawberry
Kiwi. Availability: Year‑round,
beginning in March

Henry’s is once again treating its drinkers
to a taste of times gone by. Launching in
2018, Henry’s Hard Lemon-Lime Soda has
a refreshing lemon-lime, tart taste balanced
by a moderate confectionary sweetness.
ABV: 4.2% Package: Bottles only
Availability: Year‑round, beginning
in January

Crispin Rosé
New Crispin Rosé Hard Cider is debuting its
delicious blend of cider, rose petal and hibiscus
this January. With brilliant clarity, light cherry,
tender rhubarb tastes and notes of fresh
strawberries and honeydew melon, Crispin
Rosé Cider is the perfect pairing for every
occasion. ABV: 5.0% Package: Bottles only
Availability: Year‑round, beginning in January

Arnold Palmer
Spiked Half & Half
Inspired by the classic Arnold Palmer
blend of half-iced tea and half lemonade,
MillerCoors, in partnership with AriZona
Beverages, is bringing Arnold Palmer
Spiked to consumers (and select golf
courses) in 2018. With notes of real
lemon and subtle herbal tea, this
spiked beverage is perfectly balanced
with a hint of tartness and a refreshing
finish. ABV: 5.0% Package: Cans only
Availability: Year‑round, beginning
in February

Steel Reserve Alloy Series
Spiked Blue Razz
Introducing Spiked Blue Razz — the newest
offering from Steel Reserve’s Alloy Series.
Tastes of bold berry with hints of lemon
leave a lingering, sweet finish; this highoctane electric blue liquid is sure to shock
taste buds. ABV: 8.0% Package: Cans only
Availability: Now, year‑round
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NewPRODUCTS
Samuel Adams Sam ’76

Angry Orchard Rosé Hard Cider

This totally new beer style from the
independent, American craft brewer
Samuel Adams is brewed with a single goal
in mind: to give you a beer that’s uniquely
drinkable, flavorful and aromatic. The final
recipe, made with ale and lager yeast, is
the perfect balance of a light-bodied, smooth beer with a
slightly juicy flavor and tropical & citrus aroma. ABV: 4.7%
Packages: Cans and Draft Availability: Year‑round; cans
beginning in January, draft in April

Angry Orchard Rosé uses a combination of
hibiscus and fresh juice from rare, red-fleshed
apples sourced in France. This cider has a
floral aroma, is apple forward in taste and
complemented by refreshing, light tannins,
similar to semi-dry wine. ABV: 5.5%
Packages: Bottles and Draft
Availability: Year‑round,
beginning in February

Samuel Adams New England IPA
Unlike classic American IPAs, New England IPAs
are purposely unfiltered, providing a burst of fruited
hop aroma and a luscious mouth feel. Sam Adams’
version has a delightful, citrusy hop flavor that isn’t
overly bitter, with a clean, smooth finish that will
leave drinkers wanting another sip. ABV: 6.8%
Packages: Cans and Draft Availability: Year‑round;
draft beginning in February, cans in April

Truly Spiked & Sparkling
Wild Berry
The more, the berrier with Truly
Wild Berry. A mix of strawberries
and raspberries from California,
with Marion blackberries, brings the
natural sweetness and juiciness of
fresh-picked berries to this refreshing
blend, complete with a bubbly mouth feel and clean
finish. ABV: 5% Package: Cans only (also available
in the Truly Berry Mix Pack) Availability: Year‑round,
beginning in February

Truly Spiked & Sparkling
Berry Mix Pack
Truly’s new Berry Mix Pack
includes a wonderful mix of
spiked & sparkling seltzers:
Wild Berry, Blueberry
& Acai, Raspberry &
Lime and Pomegranate.
Availability: Year‑round, beginning in February

VooDoo Ranger Juicy Haze
Packed with bright, tropical aromas and
brilliant citrusy flavors, this unfiltered IPA
wraps up with a pleasantly smooth finish.
ABV: 7.5% Packages: Bottles and Draft
Availability: Now, year‑round
8
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Less Calories for
White Claw Hard Seltzer
White Claw Seltzer Works will be reducing
the calorie count in White Claw Hard
Seltzer 12 oz. cans from 110 to 100
calories starting January 1st. This will be
done by reducing the amount of pure
cane sugar and increasing the natural
flavors. White Claw Hard Seltzer will
continue to contain only natural flavors and
no artificial sweeteners, but with less calories. White
Claw’s alcohol base will remain the same and is still
the cleanest, gluten-free alcohol base possible, with no
crystalline fructose, dietary fiber or preservatives added.

White Claw Hard Seltzer
19.2 oz. Cans
This winter, White Claw Black Cherry
and Ruby Grapefruit will be available
in 19.2 oz. cans. These 12 packs
are perfect for consumers looking
for smaller pack offerings and single
serve options. 73% of consumers say
packaging options that are portable
are important to them and millennials
who live active lifestyles are looking for
convenient packages. ABV: 5% Availability: Year‑round,
beginning in January

Mike’s HARDER Variety Pack
This exciting new variety pack features 16 oz. cans
of: Mike’s HARDER Lemonade, Strawberry, Blood
Orange and Purple Grape. The multipack offers the
opportunity to upsell
HARDER consumers
to a pantry-loading
purchase of 8 pack cans.
Availability: Year‑round,
beginning in January

NewPRODUCTS
Corona Premier
Corona Premier is a sophisticated
new choice for consumers who
are looking for an elevated light
beer experience. It’s a perfectly
balanced, sessionable, premium
light beer with an exceptionally
smooth taste. And with 2.6 grams
of carbs and 90 calories, Corona
Premier is ideal for consumers
who want refreshment, without being weighed
down. ABV: 4% Packages: Bottles and Cans
Availability: Year‑round, beginning in March

Corona Familiar 12 oz. Bottles
Previously available in 32 oz. bottles, Corona
Familiar will soon be available in 12 oz. bottles
as well. Roasted in authentic, rich heritage,
Corona Familiar is the flavorful, easy to drink
beer that creates meaningful and authentic
moments and experiences with those who
matter most. Consumers will enjoy the bright,
crisp taste Corona is known for with a slightly
fuller flavor and higher ABV. ABV: 4.8%
Availability: Year‑round, beginning in March

Smirnoff Ice Smash
As experts in flavorful, fun cocktails, Smirnoff Ice has
explored familiar flavors and dialed up their excitement
with packaging to match their top rated taste. Made
with delicious fresh-tasting fruit flavors and lightly
carbonated water – Smashed is the perfect pairing to
wind up for a party or wind down at the end of a day.
Mouth watering flavors that jump out of the cooler,
brought to you by the
most recognizable brand
in FMBs: Strawberry
Lemon, Lemon
Lime, and Cherry
Lime. ABV: 8.0%
Package: Cans only
Availability: Year‑round,
beginning in March

Smirnoff Spiked Sparkling
Seltzer: Berry Lemonade
An unsweetened and bubbly lemonade
combined with juicy strawberry and raspberry
notes, balanced with just a hint of refreshing
tartness. ABV: 4.5% Package: Cans only
Availability: Year‑round, beginning in March

Firestone Walker
Nitro Merlin Milk Stout
Firestone Walker’s Velvet Merlin stout has been
transformed into a mind-blowing mouthful
known as Nitro Merlin Milk Stout. The new
ingredient is lactose, a.k.a. milk sugar. When
Velvet Merlin is brewed with milk sugar to
create Nitro Merlin Milk Stout, the effect is
similar to adding cream to your dark roasted
coffee. The wizardry comes via “nitro,”
the brewing nickname for nitrogen gas. ABV: 5.5%
Packages: Cans and Draft Availability: Year‑round,
beginning in January

Firestone Walker Lager
Firestone Walker created their first Firestone
Lager in 2000, and it proved to be well
ahead of its time. Now it’s back, new and
improved, for those who finally want a
better lager. ABV: 4.5% Package: Cans
only Availability: Year‑round, beginning
in February

Not Your Father’s Fruit Punch
Fruit Punch was conceived by the
men working the ships of the
British East India Company in
the 17th century. As the weather
turned warm, the beer on board
became rancid and flat; they
turned to a mixture of rum, citrus
and spices to satisfy their thirst.
Fruit punch has been a classic
American cocktail ever since! Not
Your Father’s Fruit Punch delivers on the crafted notes
of exotic fruits and citrus notes in the bright red color
you’ll remember. ABV: 5.0% Packages: Bottles and
Cans Availability: Year‑round, beginning in March

Hop Valley Divine Shine
With a bright, hazy appearance, tropical
aromas and a velvety smooth finish,
this unfiltered hybrid ale packs a
punch of flavors while keeping
the drinkability of a blonde, the
creaminess of a Hefeweizen
and all the hop aroma of a
Northwest Pale. ABV: 4.5%
Packages: Bottles and Draft
Availability: Year‑round,
beginning in January
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NewPRODUCTS
Papago Orange Blossom
12 Pack Cans
An Arizona icon since 2005
is now available in 12-packs!
This light wheat ale starts out
with hints of bright citrus and
ends with a creamy vanilla
finish. Served tall with a fresh
orange slice, Orange Blossom
is the perfect relief from the
Arizona heat. ABV: 5.0% Packages: Cans and Draft
Availability: Now, year‑round

Oskar Blues Mama’s Little
Yella Pils – New Packaging!
Unlike other pilsners diluted with
corn and rice, Mama’s is built with
100% pale malt, specialty malts,
and Saaz hops. While it’s rich
with Czeched-out flavor, its gentle
hopping and low ABV make it a
luxurious but low-dose refresher.
And now it’s available in a 16-pack!
Look for the new packaging in a
store near you. ABV: 4.7% Packages: Cans and Draft
Availability: Year‑round, beginning in March

Dogfish Head
Wood-Aged Bitches Brew
DFH is bringing Bitches Brew back, but this time,
this bold, dark, Imperial stout is aged in their oak
& Palo tanks. Originally brewed in honor of the 40th
Anniversary of the release of Miles Davis’ 1970
landmark Jazz fusion record, Bitches Brew, is
a gustatory tribute to that analog masterpiece.
Like Jazz fusion, which blends different musical
styles, Bitches Brew is a fusion of three threads
of Imperial stout aged on oak and one thread of
Tej – a native African honey beer aged on Palo.
According to Dogfish founder and president, Sam
Calagione, this ale is best enjoyed “sipped cool, not
cold, from a snifter or red wine glass, while listening
to the Bitches Brew album.” ABV: 9% Package: Bottles
only Availability: Year‑round, beginning in January

Left Hand Juicy Goodness
Left Hand’s NEW perennial beer, Juicy Goodness
is a hazy golden ale that is dry-hopped with fruity
hops. Juicy Goodness bursts with tropical and
citrus flavors. ABV: 5.5% Package: Cans and Draft
Availability: Year‑round, beginning in January

Left Hand IPA
Left Hand’s NEW perennial beer, Left Hand IPA,
is an American IPA with light maltiness and a
hop profile of orange, passionfruit, peach and
lemon. ABV: 6.6% Package: Cans and Draft
Availability: Year‑round, beginning in January

Green Flash Remix IPA
Drawing on their legacy as an IPA
powerhouse, Green Flash introduces
Remix IPA – a new, single IPA
showcasing old-school hops and a
modern IPA flavor profile. It offers
craft beer consumers the hop
character and quality they have
come to expect from the brewery that trademarked
West Coast IPA. Remix IPA features piney and dank
flavors from Green Flash’s “legacy hops” – Cascade,
Columbus and Summit. The metallic gold packaging
offers a dynamic brand story that draws a parallel
between hip-hop DJs and the Green Flash brewers –
suggesting that the brewing team is skillfully re-mastering
both ingredients and process to create the brand’s
next big hit. ABV: 6.2% Packages: Cans and Draft
Availability: Now, year‑round

Magners Original
Carbonation Change
Due to recent changes in cider carbonation laws,
the carbonation level of Magners Original is now
higher to match the carbonation level of Bulmers
in Ireland. All Magners Original packages are
effected by the change (12 oz. bottles, 16.9 oz.
cans and draught). The carbonation of Magners
Pear did not change. Authenticity is at the core
of the Magners brand and they believe this
change enhances the taste of the liquid.

Ska Rue B. Soho
Like ruby red slippers, this grapefruit lager will take you where you want to go - if where you want to go
is beer heaven. At first, your nose is treated to the aroma of bright and crisp citrus. Then your tongue is
tickled by the carbonation that delivers flavors of tart and light grapefruit juice. Lightly acidulated, Rue B.
Soho is a refreshing lager brewed with cascade hops and grapefruit! ABV: 5.1% Packages: Cans and
Draft Availability: Year‑round, beginning in January
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SeasonalSELECTIONS
When Demand Exceeds Supply
Many of our craft seasonal and specialty releases are
available in limited or extremely limited quantities.
Breweries only produce a certain amount of their specialty
beers and Finley does all they can to get as much product
as possible. In addition, this publication is compiled
months prior to the decision made by the brewery to
allocate their products to the wholesaler. Variations in
production for some of these limited release offerings will
fluctuate, resulting in lower quantities than anticipated.
Please feel free to discuss seasonal selections with your
Route Manager. If an item is out of stock, they will be
able to offer similar suggestions.

Leinenkugel’s Summer Shandy
Leinenkugel’s Summer Shandy is their
traditional weiss beer with refreshing
natural lemonade flavor that makes it
the perfect warm weather beer. In 2012,
Summer Shandy won a Silver medal
at the Great American Beer Festival®
in the Fruit Wheat Beer category.
ABV: 4.2% Packages: Bottles, Cans
and Draft Availability: February

Leinenkugel’s Orange Shandy
The people spoke and Leine’s listened — Orange
Shandy is finally debuting its very own packaging.
After much success as a flavor in the Variety Packs,
Leinenkugel’s Orange Shandy is hitting shelves in
its own 6-pack, just in time for spring. ABV: 4.2%
Package: Bottles only Availability: March

Leinenkugel’s Canoe Paddler
Leinenkugel’s award-winning Canoe Paddler is
back! This Kolsch-style beer is brewed with a touch
of rye for a slightly spicy flavor and clean, dry
finish. With flavors of white pepper, sesame seeds
and citrus, it’s the perfect beer to wind down after
a long day. ABV: 5.0% Packages: Bottles and
Draft Availability: March

Leinenkugel’s Shandy Sampler
Leinenkugel’s Shandy Sampler is
back with a delicious offering of
some of Leinie’s favorites: Lemon
Berry Shandy, Orange Shandy,
Pomegranate Shandy and
Grapefruit Shandy. It’s the perfect
mix of Shandy favorites to share
with friends. Availability: January

Leinenkugel’s Explorer Pack
The Leinenkugel’s Explorer Pack is back
with new beers to explore this spring.
This popular variety pack features
Pomegranate Shandy, Creamy
Dark, Snowdrift Vanilla Porter and
special edition Northwoods Lager.
Availability: January

Henry’s Hard Sparkling
Strawberry Kiwi
Just in time for the New Year, Henry’s
Hard Sparkling is launching a new,
limited-edition, strawberry kiwi flavor.
But don’t look for this new sparkling
water in bottles, Henry’s Hard Sparkling
is now available in newly-designed slim
cans. ABV: 4.2% Package: Cans only
Availability: March

Blue Moon
Summer Honey Wheat
Award-winning Blue Moon Summer Honey
Wheat is back for a limited time this spring/
summer. Crafted by Blue Moon Brewmaster
Keith Villa, over 20 different honeys were
tasted before finding the perfect ingredient
for a subtle sweetness and balanced aroma.
ABV: 5.2% Packages: Bottles and Draft
Availability: March

Redd’s Limited Pick
Strawberry Ale
Due to high demand, Redd’s is bringing back their
popular Strawberry Ale, just in time for spring.
Strawberry Ale has a deep golden hue, with a
sweet strawberry aroma & taste and a crisp, clean
finish, with a hint of apple. This Limited Pick flavor
is the perfect beer to sip all season. ABV: 5.0%
Package: Cans only Availability: March

Redd’s Wicked Strawberry Kiwi
After much success in 2017, Redd’s Wicked
Strawberry Kiwi is making a wicked
comeback this spring. Wicked fans
can ramp up the night with this
bold, daring flavor for a limited time.
ABV: 8.0% Packages: Bottles and Cans
Availability: March
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SeasonalSELECTIONS
Samuel Adams Cold Snap
Golden and lively, the crisp character of this
unfiltered white ale gets a kick from a bright
blend of spring spices. Orange peel and
plum add subtle sweetness, while coriander
contributes a peppery bite, creating a refreshing
flavor that signals spring is on its way.
ABV: 5.4% Packages: Bottles, Cans and Draft
Availability: Now!

Samuel Adams
American Craft Lagers
The Samuel Adams
American Craft Lagers
variety pack offers
consumers exclusive,
classic and new beers.
The mix includes a
range of styles and
flavors to satisfy various
palates and preferences:
Boston Lager, Fresh as Helles, Noble Pils,
Kellerbier, Coffee Black Lager and Smoked Lager.
Availability: January

Mike’s HARDER Watermelon
Hold on for an intensely refreshing blend of
ripe, juicy watermelon and tart lemonade.
The liquid is dark pink in color and the
aroma is of freshly-cut, ripe watermelons.
Unlike the overly sweet, candy-like profile
of other watermelon beverages, HARDER
Watermelon delivers an authentic, mouthwatering watermelon taste before finishing
clean, with no lingering sweetness.
HARDER Watermelon is here for a
good time, not for a long time, so get
it before it’s gone! ABV: 8.0% Package: Cans only
Availability: January

Lagunitas Sumpin’ Easy
You know what’s easy? Having a promise
built right into the name. That’s easy.
So, you know this beer goes down easy.
Like Sunday morn… heck, it’s easy like
Saturday afternoons, too. Easy like kicking
it under a shady oak and knocking back a
crisp can of easiness on a hot day easy.
You know it. ABV: 6.5% Package: Cans
only Availability: February
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Lagunitas Undercover
Investigation Shut-down Ale
This malty, rich beer with a snappy hop
finish, truly defies style… Imperial mild?...
uber ESB?... For sure it’s unforgiven and
unrepentant. ABV: 9.6% Packages: Bottles
and Draft Availability: January

Lagunitas
Cappuccino Stout
Brewed with boatloads of roasted coffee in
each batch for that extra krunk, this mondo
coffee stout will leave you wondering
whether you’re coming or going. ABV: 9.5%
Packages: Bottles and limited draft
Availability: January

Lagunitas Dry Hopped Censored
This malty, roasty, amber-esque ale has been
brightened up with a generous dry hopping for an
extra kroniky krunk. ABV: TBD Packages: Bottles
and Draft Availability: Bottles in January, draft
in April

Lagunitas Dark Swan
Dark Swan is a sour ale fermented with
Petite Sirah red wine grapes, which
gives it its uniquely deep, rich purple
hue. It then receives the signature Lagunitas
treatment – a healthy dose of experimental dry
hops. It’s smooth, slightly sour and superbly
strange. This might just shock your taste buds!
ABV: 8.5% Packages: Bottles and Draft
Availability: Bottles in February, draft in March

Lagunitas Lucky 13
This ultra-mega-mondo red ale was first made
for Lagunitas’ anniversary in 2006 to celebrate
13 years of brewing ultra-mega-mondo ales.
ABV: 9.5% Packages: Bottles and limited
draft Availability: March

SeasonalSELECTIONS
SanTan LimeLeaf
LimeLeaf makes an early return! Kaffir
lime leaves are added to this traditional
Cream Ale and provide a citrusy, herbal
aroma. This refreshing brew is fermented
at a colder temperature than a typical ale,
giving a smooth flavor and clean finish.
ABV: 4.9% Packages: Cans and Draft
Availability: February

Shiner Birthday Beer 109
Farmhouse Rye
In Shiner, TX, they raise their glasses to
tradition. So for Shiner’s 109th birthday, they’re
celebrating with a limited-edition beer inspired
by the homemade brew enjoyed after a
long day in the fields. Shiner Farmhouse
Rye is made with Munich wheat and rye,
then coarsely filtered for a hazy and flavorful
finish. ABV: 4.3% Package: Bottles only
Availability: Now!

New Belgium Tartastic
Raspberry Lime Ale
Brewed with raspberry
and lime purées for
an irresistibly playful
sweet-tart sip that’ll put
a smile on your face
every time. ABV: 4.2%
Package: Bottles only
Availability: February

Limited Edition
Guinness Gilroy Sloth Cans
This winter, Guinness Draught Stout
will be available in special, limited
edition collectible cans, celebrating
the famed Guinness campaigns of the
1930s and ’50s. These iconic images
will surprise and delight consumers
and drive incremental sales of
Guinness. Package: 14.9 oz. Cans only
Availability: January

Alaskan Spruce IPA
This IPA has a bold hop character and is
well-balanced, offering big citrus and pine
flavor up front, and ending with a light
malt sweetness and berry-like spruce
character. ABV: 7.0% Packages: Bottles
and Draft Availability: February

Dogfish Head
Romantic Chemistry
This serious IPA is brewed with an intermingling
of mangos, apricots and ginger then dry
hopped with three varieties of hops. Romantic
Chemistry opens with tropical fruit and hopforward aromas followed by flavors of sweet
pit fruit, mango and ginger. ABV: 7.2%
Package: Bottles only
Availability: February

Grand Canyon
Winter Bourbon Barrel
A seasonal English-style brown ale brewed
with maple syrup and aged on bourbon oak
from Grand Canyon Brewing. Flavors of
toasted, biscuit malts wash back with smooth
bourbon and oak notes. A dash of maple
syrup in the back accentuates the bourbon
sweetness for a pleasant, drawn-out finish. A
muted layer of earthy hops adds depth to the
finish. ABV: 6% Packages: Bottles and Draft
Availability: Now!

Big Sky Powder Hound
Winter Ale
Two words describe winter
in Big Sky Brewing’s neck of
the woods: dark, cold and
snowy. Just the way they like
it! At 7.2% ABV Powder Hound
Winter Ale gives just the right
amount of warmth, balanced
by its rich taste and a generous dose of Chinook
and Amarillo hops. After a day of getting it done or
just relaxing, the avalanche of flavor will have you
saying “I’ll have another Powder Hound”! ABV: 7.2%
Packages: Bottles and Draft Availability: Now!
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Available Year-Round PERFECT FOR THE SEASON
SanTan MoonJuice IPA
An out-of-this-world IPA crafted with
tons of Galaxy and Nelson-Sauvin hops
that transcends all Earthly pleasures,
emitting an aroma of peach,
apricot and tropical fruit.
ABV: 7.3% Packages: Cans
and Draft

Shiner Bock
This extremely drinkable, American style
dark lager is lightly hopped with First Gold
and Nugget hops so that the malt profile
predominates. Medium brown in
color with a slightly sweet finish,
this is America’s favorite bock beer.
ABV: 4.4% Packages: Bottles
and Draft

Modelo Negra
Oskar Blues G’Knight
G’Knight is a hefty, dry hopped doublered IPA with a nose full of aroma, a sticky
mouthfeel, a malty middle and unctuous
hop flavors. G’Knight sports a surprisingly
sensuous finish for a beer of its size. It’s
brewed in tribute to a fellow Colorado craft
beer pioneer and Vietnam vet
who died fighting a 2002 wild
fire outside of Oskar Blues’
hometown of Lyons, CO.
ABV: 8.7% Packages: Cans
and Draft

Paulaner Salvator
Paulaner’s brewing history begins with this
beer. It was the Paulaner monks, who invented
this unfiltered bottom-fermented double bock.
The head has a caramel hue and the beer
is full bodied with a rich, warm chestnut
brown color. The taste is unmistakable,
with its smooth chocolate flavor, robust
dark caramel matiness and a light note
of hops in the background - providing a
nice intensity on the palate. ABV: 7.9%
Packages: Bottles and Draft
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Modelo Negra is a medium bodied lager
with slow roasted caramel malts
brewed for a rich, smooth
taste. This Munich dunkel
style lager is characterized
by a rich amber hue and
slight hits of sweetness
from the slow roasting of its
caramel malts. ABV: 5.4%
Packages: Bottles, Cans
and Draft

Hop Valley Alpha Centauri
As winter in Arizona approaches Hop Valley has the
perfect beer for “cold” winter nights: a delicious double
IPA. Alpha Centauri has big flavor,
intense pine and citrus aroma.
They keep the malt profile clean
in this imperial IPA to let the
love lights shine on the fine
Northwest hops. ABV: 9.0%
Packages: Bottles and Draft

Focus On LOCAL
Arizona Beer Week is February 8-17, 2018. In honor of
this state-wide focus on Arizona breweries, we’ve put
together a list of some of our most popular beers brewed
by suppliers right here in Arizona. For more suggestions
on locally produced products, please consult your
Route Manager.

Borderlands Toole Avenue IPA

Dragoon IPA
This is a true West Coast
IPA - deep gold in color,
featuring a dank, herbal,
citrusy hop aroma supported
by a sparse malt backbone.
It is appropriately bitter,
with a relatively high alcohol
content. Pair Dragoon IPA
with spicy dishes (like chile
verde or pho), but if spice isn’t your thing, you can’t
go wrong with any aged sharp cheddar. ABV: 7.3%
Packages: Cans and Draft

SanTan Mr. Pineapple
A stylish wheat with a tropical personality, infused
with fresh pineapple juice from Fair Trade Costa Rican
farms, Mr. Pineapple takes traditional wheat beer
and adds some seriously cool character. ABV: 5.0%
Packages: Cans and Draft

Toole Avenue is Borderlands’ take
on the hazy New England-style IPA,
brewed specifically to highlight aroma
and juiciness over the traditional
bitterness of an IPA. Toole Avenue
Provides a soft mouthfeel, beautifully
hazy color, and an explosion of hop
aroma as soon as the pint is poured.
ABV: 7.0% Package: Draft only

Sonoran White Chocolate
Why worry about the details of what
is or isn’t when you can just sit back
and enjoy all of the things that
make White Chocolate Ale so damn
delicious? While you’re at it, think
about all the cool stuff you did
today (or didn’t do). Either way this
is the perfect time to find yourself.
ABV: 4.7% Packages: Bottles
and Draft

Thunder Canyon
Deep Canyon Amber
A medium body ale, with a deep amber
color, malty sweet caramel notes
and mild hop bitterness. ABV: 4.8%
Packages: Cans and Draft

Grand Canyon American Pilsner
Huss Copper State IPA
Huss Brewing’s flagship
IPA, Copper State IPA is
a celebration of Arizona!
Citra, Amarillo, and Simcoe
hops provide a juicy, yet
dry tropical fruit flavor
with great bitterness for
a truly balanced and
enjoyable IPA! ABV: 6.5%
Packages: Cans and Draft

A golden brown, lightly balanced,
Bohemian style lager with floral
and earthy aromas. The smooth
bitterness of this brew is
beautifully complimented with
a subtle malty favor. It’s crisp,
clear and enticing. Discover a
Grand Canyon state of mind with
American Pilsner. ABV: 5.0%
Packages: Bottles, Cans
and Draft
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Programs

Toast to
St. Patrick’s Day
with Miller Lite
Miller Lite is the perfect beer to
celebrate Saint Patrick’s Day with
because it tastes great and it’s
less filling. Feature Miller Lite in
the on-premise on St. Patrick’s
Day and offer the 22oz. Stadium
Cup for draught and feature
giveaways like T-shirts, bandanas
and more.

Twice in a Blue Moon
Get ready to raise a glass twice to a rare sight in the sky. Between
January and March, our calendar and the lunar calendar will be out of
sync, not just once, but twice, creating a “Double Blue Moon.” And
what better beer to celebrate with than Blue Moon? At retail, Blue Moon
POS tools will promote this rare lunar phenomenon, while on-premise,
bartenders are encouraged to create Blue Moon drink specials.

Keystone Light is Owning the ’Stone
Last year, Keystone Light launched a refreshed look
featuring simple can designs and a new secondary
packaging. This spring, Keystone Light will continue
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its focus on an equity-driven program of “owning the
‘Stone” – through the use of bold retail POS that
(literally) breaks through.

Programs
Pacifico Proudly Sponsors Burton
U.S. Open Snowboarding Championships

Hoops for Hope
with Corona
For the 9th year, Corona will once
again team up with ESPN and the V
Foundation, creating a campaign that
inspires consumers to help a great
cause while having fun with friends.
A new social media viral challenge
(#BUZZERBEATERCHALLENGE)
and a new PayPal overlay will drive
further donations and consumer
engagement. Strong national media
support will deliver over 90 million
targeted impressions in March,
and ESPN programming will drive
awareness of the V Foundation and
Corona’s donation efforts throughout
March Madness.

UFC & Modelo
For the first time ever,
Casa Modelo will
partner with UFC
as the Official
Beer of UFC.
This partnership
will elevate both
brands with all new
POS that leverages
the clear connection to the fighting
spirit. In addition to flow POS, retailers
will also be offered unique POS that
activates around key fights throughout
the year – including a big PPV fight
on March 3rd. A robust media plan
including dedicated TV spots, UFC
fight broadcast sponsorships, digital
and social media support will reinforce
this new partnership.

In 2018, Pacifico will return to
the slopes for the 6th year as the
“Official Beer Sponsor” of the
Burton U.S. Open Snowboarding
Championships. To leverage this
exciting partnership, there will
be a national retail promotion
with on and off-premise
POS, including a consumer
sweepstakes, where a lucky
winner will attend the 2018
USOS event in Vail, CO. To
activate at retail, Pacifico will be
backed by a 360-degree plan,
with impactful POS, to help drive
consumer demand in both the on
and off-premise.

Pacifico 2018 National TV Campaign
For decades, beer
lovers who appreciate
Pacifico’s crispness,
drinkability and unique
origin have spread the
word about the brand.
Word of mouth has
gotten Pacifico pretty
far, but it will get an
extra boost this year.
For the first time, Pacifico will have a full,
national TV plan in 2018, covering every
single market across the U.S.
In all, Pacifico will receive 18 total weeks of TV activity from March to
October, with no more than a two week hiatus in between. During that
time, Pacifico is positioned to be a top 10 national beer advertiser.
Considering the growth Pacifico has achieved recently, without this
level of support, it’s safe to say the future of this brand is as bright as
its eye-catching yellow cans.
Of the top 25 high-end brands last year, Pacifico was the fastest
growing during the winter. In markets where Pacifico received full
coverage media last year, the brand saw its dollar sales jump an
average of 21% vs. the prior year.
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Programs
Savor What Matters with Strongbow
Modern life is full of synthetic stress. It’s like we’ve
forgotten how to savor what really matters. From
the park to the patio, Strongbow reminds us
that nature is everywhere – we just have to
find it again. So gather your closest friends,
and start searching. It’s easier than you think.

Claim Your Corner with Tecate
2017 has been a huge year for boxing. As 2018 approaches, with more
belts at stake, Tecate wants to make sure the excitement for the sport
goes the distance throughout the upcoming year.

Enjoy The Game
with an
All-Star Roster
All year, fans count down the
days until the first kickoff of the
football season. While Dos Equis
is the Official Beer Sponsor of
the College Football Playoff,
the Heineken USA portfolio is
keeping the excitement of the
game going after the National
Championship and into the
Big Game.

That’s why they’re evolving their
top contending boxing program
so fans, Tecate in hand,
continue to gather for every
fight and decide who will run
the ring. The bell has rung once
again. The time has come to
Claim Your Corner.

Celebrate
Chinese New Year
with Tsingtao
Tsingtao is the ancient imperial
Chinese beer made for feasting with
friends and living beyond the ordinary.
You are invited to “Discover the Art
of Living Imperial” and celebrate the
Chinese New Year with TsingTao,
welcoming 2018 – Year of the Dog.
Authentic POS and Ibotta offers for
both On and Off Premise accounts
are available to help you capitalize on
this ancient tradition.

They’re getting fans ready for
the Big Game and keeping
them tuned in to the playoffs
with custom on and off-premise
POS displays. By enhancing the
football viewing occasion for
sports fans all season, HUSA is
ending the postseason bigger
than ever and ensuring your
sales come out on top.

PBR Halftime Show
During this year’s Big Game, Pabst Blue Ribbon is conducting
their own Halftime Show - live on-line! Hip Hop supergroup RUN
THE JEWELS will perform live from a unique location with special
guests. In true PBR fashion, the show will also include a wackedout host, celebrity guests, wardrobe malfunctions and more. Look
for special PBR Halftime Show teaser packaging on all can multipacks now.
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Programs
Arizona
Beer Week 2018

Celebrate St. Patrick’s Day with Guinness
2018 marks the 200th St. Patrick’s
Day in America for Guinness!
Consumer spend rose 20% last
year and exceeded $5 billion for St.
Patrick’s Day. And again this year,
Guinness will lead the celebration,
bringing together their brewers
in Dublin, Guinness adorers and
a new set of drinkers, with their
iconic beers. The brand is a distinct
part of St. Patrick’s Day tradition,
so be sure to build displays and
decorate your account using thematic
POS. Guinness St. Patrick’s Day
programming will be supported by
digital and social media advertising as
well as TV ads, which will kick off the

first week of March, with the heaviest
weighting during the holiday week.
In addition to national promotion,
Guinness also proudly sponsors
the 31st Annual St. Patrick’s Day
Parade & Festival Saturday, March
17th. Downtown Tucson will come
alive with Celtic tradition as the
annual event brings the Irish
spirit to Tucson. The St. Patrick’s
Day Festival opens at 10:00 a.m.
Saturday, March 17 at Armory
Park (Military Plaza) with live Irish
music, dancers, entertainment,
a children’s game area, and food
and merchandise vendors.

Guinness Give A ’Stache
Drive excitement in the months
leading up to St. Patrick’s Day using
the famous Guinness foam mustache
to engage consumers and help raise
money for charity. As we all know,
when enjoyed slowly, each pint of
Guinness stout leaves behind a
foamy mustache after the first sip.
And this year, the ’stache will again
be Guinness’ symbol for building
bonds. Leading into St Patrick’s Day,
Guinness will donate $1 to charity
(up to $100K!) for every photo
shared with @GuinnessUs using
#StacheForCharity on social media.
Leverage Guinness’ suite of POS
featuring the charitable campaign and
have consumers share pictures of
their ’staches – self-grown, Guinnessenhanced or drawn-on – on social
media. Last year’s successful Give A
’Stache campaign raised $100K for
Hurricane Harvey relief efforts.

Arizona Beer Week,
inarguably one of the
best weeks of the year
for the state’s craft
beer lovers, happens every
February. The goal of Arizona Beer
Week is to entice patrons to explore
the local craft beer scene and indulge
in many of the special events planned
by brewers and restaurants. Finley
Distributing is pleased to support
Arizona Beer Week 2018, February
8-17, 2018, featuring creative and
one-of a kind events, unique pairings,
and educational classes. Visit
www.arizonabeerweek.com for events
and participating breweries.

Finley Distributing
Social Media Efforts
In an effort to connect with both
our retail customers and Tucson
consumers, Finley Distributing has two
(2) different presences on social media.
Finley Distributing is active on Facebook
with a mission to connect with you
– the retailer. On this page we share
information on seasonal products,
supplier programs, and industry news
and trends. For consumers, The Tucson
Brew Crew is active on both Facebook
and Twitter, letting followers know when
we’re out and about in the community,
offering samples and giving away
prizes. We invite all our retailers to
connect with us on social media:
www.facebook.com/FinleyBeer
www.facebook.com/tucsonbrewcrew
twitter.com/tucsonbrewcrew
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Programs
Oskar Blues &
The McDowell
Mountain Music
Festival

Nitro Merlin Milk
Stout Milk & Cookies
Firestone Walker’s Milk &
Cookies pairing with Nitro Merlin
Milk Stout and the Brown Butter
Cookie Company’s signature
cookie returns in 2018, both
in the on and off premise this
time. Off premise, there will be a
premium offer for customers to
get six Brown Butter cookies for
$2 to pair
with Nitro
Merlin Milk
Stout, which
is in cans
for the first
time ever!

Oskar Blues is once again
proud to sponsor the McDowell
Mountain Music Festival,
scheduled for March 2–4,
2018 at Hance Park in Phoenix,
Arizona. Nick Murphy, Big
Gigantic and GRiZ top the bill for
the 2018 event, with additional
performers expected to be
revealed at a later date. This is
Arizona’s 100% nonprofit music
festival. This year Oskar Blues
is teaming up with Tito’s Vodka
to offer IRC’s and a text-towin campaign in support of the
event. Check with your Route
Manager for more info.

Happy St. Patrick’s Day
From The Orchards Of
Ireland
Magners will celebrate St. Patrick’s Day
with increased POS and promotions
focused around the holiday celebration and
aligning with other authentic Irish brands.
Remember that Magners Original is now
more highly carbonated to make it more
authentic to Ireland!
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NASCAR At Phoenix
International
Raceway
NASCAR comes to Phoenix
International Raceway March 9, 10
and 11, 2018. Many of Finley’s
brands have NASCAR ties, including
Miller Lite and Twisted Tea. If you’re
looking for some NASCAR-themed
point of sale or programming, talk to
your Route Manager on how you can
get in on the action.

Left Hand Drink
#America’s Stout
Left Hand will be celebrating
St. Patrick’s Day with Milk
Stout Nitro, also known as
#America’sStout, with events
throughout the country. Talk
to your Route Manager about
scheduling your own event here
in Tucson!

The BeerGUY
Craft Beer and Cans
By Chuck Knoll
Ever since the
folks at Oskar
Blues in Lyons
Colorado put the
first craft beer
into a can back
in 2002, interest
in canned craft
beer has increased rapidly. Fifteen
years later it seems as if just about
every brewery in the country cans
beer. Mobile canning, where the
canning line comes to the brewery,
has helped to popularize this trend,
as has the decreasing cost of
cans. Some, like Big Sky and New
Belgium, can beers that are already
popular in bottles; while others,
like Oskar Blues, offer their entire
line only in cans. When Durango
favorite Ska Brewing launched their

just flat out better. There are some
outdoor locations that don’t allow
bottles, so cans are the only choice.
In those situations, why not bring
the best possible beer? Even when
there is an option to bring bottles,
cans are still preferred. Cans are
lighter than bottles so when out
camping, packing in and packing out
the empties is simple. Why would
you want to have to carry out heavy,
empty bottles? Cans can be crushed,
take up less space, and an empty
case is easy to carry.
Cans are also easier on the
environment. Aluminum is infinitely
recyclable and a can only takes eight
weeks to make the trip from recycling
center back to the canning line. In
addition, they are almost fifty percent
lighter than bottles so they cost

Left Hand are among the 16-ounce
canning breweries, but it may have
been Alesmith that put it over the
top with their single serve cans of
Speedway Stout. The leading Arizona
owned brewery, SanTan, upped the
ante by going with 24-ounce cans of
Moonjuice and Moonjuice Grapefruit.
Rumor has it we may even see
Mr.Pineapple in this can size.
The 19.2-ounce can seems to be an
odd size, but it comes from a place
of logic. Dubbed the Stovepipe Can
by its creator, Oskar Blues, the can
happens to have the exact same
width as a 12-ounce can and the
same height as a 24-ounce can,
making it a perfect fit for single serve
shelves. But is has also done well at
golf courses, patio bars, and venues.
Oskar Blues has their flagship Dale’s

“Whether hiking, biking, camping, boating,
fishing or whatever, pick up some craft in a can.”
Modus Hoperandi in both cans and
bottles they quickly decided to drop
the bottled product due to high
demand for the cans and insufficient
production to accommodate
both packages.

less to ship, both when empty and
when full. This greatly reduces their
carbon footprint.

Over the years cans have become
accepted as one of the best vessels
for consuming craft beer. What
makes cans so popular? There are a
variety of reasons. First and foremost
is quality. Cans are the best possible
vessel to preserve freshness in craft
beer. The two biggest enemies of
beer are oxygen and light. Cans keep
both out. The result is a beer that
maintains its freshness longer and
allows the drinker to better taste
what the brewer created.

Like every great beer trend, there is
a next level. While many cans are
sold in the traditional 4 six-pack
configuration, the next level is single
serve cans. Sixteen and twenty-fourounce cans are popular, and a newer
size popularized by Oskar Blues,
the 19.2 ounce can, has captured
the imaginations of brewers and
consumers alike. These single serves
are popular for a variety of reasons:
they provide a better serving size, a
better price point, and work great at
venues and convenience stores. All of
this combines to give the consumer a
better overall experience.

We spend a lot of time involved in
outdoor activities in Arizona, and
nothing is better outside than craft
beer in a can. Whether camping,
boating, playing golf or hanging
out at the pool, canned beers are

Tucson favorites Dragoon,
Borderlands and Thunder Canyon are
all sending out 16-ounce cans to
the market, but there are plenty of
other great craft 16-ouncers. Alaskan
Brewing, Bell’s, College Street and

Pale Ale available in this can size,
but 2017 saw the release of beers
from Green Flash (GFB), Lagunitas
(12th of Never) and Dogfish Head
(60 Minute and SeaQuench Ale) in
19.2-ounce cans. Green Flash will
be adding their new Remix IPA to the
19.2-ounce family next year.
Canned beers are fresher, maintain
their quality better, are easier to
take with you for outdoor activities,
and help the environment. There is
absolutely no reason not to try some
craft in a can. Fortunately, it is easy
to do so. Places all over Arizona sell
craft cans so you won’t have any
problem finding them.
Whether hiking, biking, camping,
boating, fishing or whatever, pick up
some craft in a can. You will enjoy it,
and with the lighter weight of cans,
you can bring some extra for a friend;
I can meet you at the campsite if you
want to share.
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2104 S. Euclid Ave.
Tucson, AZ 85713

Coors Banquet and Coors Light
Bring You the Tucson Rodeo
Coors Light and
Arizona Basketball
As an official corporate sponor of Arizona
Athletics, Coors Light has exclusive rights
to Arizona Basketball marks. From PAC12 play through the NCAA tournament,
Coors Light is your go-to partner for all
things Wildcats – from Point of Sale to
a consumer-facing contest with a grand
prize trip to the PAC-12 tournament in
Las Vegas. Talk to your Route Manager
about cross-promotional opportunities in
your account today. Bear Down!

La Fiesta de los Vaqueros (Celebration of the
Cowboys) is a nine-day celebration centered on the
Tucson Rodeo, one of the top 25 professional rodeos
in North America. When the rodeo comes to town,
it’s that one time of year that everyone pulls on their
cowboy boots and jeans and aspires to be a cowboy.
It’s a big event and you don’t even have to be a
rodeo fan to get caught up in the excitement! Coors
Banquet has been the Official Beer Sponsor of the
Professional Rodeo Cowboys Association® for more
than thirty years and is
proud to sponsor the
Tucson Rodeo locally.
The longevity of the
program has created brand
loyalty with retailers and
rodeo fans alike. The 2018
La Fiesta de los Vaqueros
rides into the Tucson
Rodeo Grounds February
17th through the 25th.

