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ELIEVE IT OR NOT, THIS IS THE
last Heady Times of 2018. And
the end of the year means it’s
time for the holidays! The weather
should be starting to cool down (i.e.
high temperatures below 100) and
our mild Tucson winter is beginning.
For all of us living in Tucson we
know that we don’t really have a
“winter” season, but we all notice
the difference between November
and August. Consumers too begin
changing their habits, and their
tastes. You can enjoy beers with a
fuller flavor, more body and depth,
and a higher ABV; not necessarily
the lightest beer on the menu. It may
be a subtle change in weather, but
it’s important to recognize the shift
in consumer tastes and adjust your
offerings accordingly.

It may be a subtle change in weather,
but it’s important to recognize the shift
in consumer tastes and adjust
your offerings accordingly.
Speaking of change, I’m sure you’ve noticed the changes going on at the
University of Arizona regarding alcohol. You can now get a cold beer at Arizona
Stadium during football games, and will enjoy the same privileges at Wildcat
basketball games at McKale. Here at Finley we’re excited to support the
University, both through the Coors Light official alliance and in providing product
to these venues. Responsible consumption, however, is also very important
to us. While we recognize that it is nice to be able to enjoy a cold beer while
watching a game, we also want to do everything we can to make sure you’re
only being served if you’re over 21, and that consumers enjoy responsibly. So
next time you’re at a game, we invite you to experience drinking a beer while
watching the Wildcats in person, but ask that you celebrate responsibly.
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As we approach the holiday season and the end of 2018, I want to take this
time to sincerely thank you for your business. We appreciate the relationships
with have with our retail partners and look forward to another successful year.
Cheers,

Heady Times is published four times a year, courtesy
of Finley Distributing Co., LLC.

Dennis Shields
President

DeliveringTHE TASTE OF EXCELLENCE
Find Out More About Finley’s Employees
Curtiss Barnes
Off-Premise Sales Supervisor

How long have you been with Finley Distributing? 15 years total.
What parts of town do you service? I service South Tucson down to
Nogales, east out to Sonoita and west to Three Points.
How do you provide the best customer service? Customer service is
my Number 1 priority. I tell all my customers they can contact me 24/7.
Building that relationship is so important. I’m always telling my guys to
treat the customer the same way you want to be treated. As they say,
“Happy customer, happy life”. My saying around the company is “Failure
is not an option”, it will get done.
What Finley brand(s) do you like to enjoy in your free time? Miller
64 – great taste, less filling. It’s all about the calories and carbs to me.
What do you do when you’re not working? When I’m not working I
enjoy detailing cars and hanging outside. I just love the Tucson weather –
it’s why I relocated from the Midwest. And when all the chores are done
around the house you can find me relaxing in the pool with my favorite
beverage. I tell everyone the pool is my therapy.
Tell us a little about your family. My lovely wife Theresa and I have
been married 22 years and have a Maine Coon Cat named Baby Girl
(she’s our kid).

Manuel “Art” Espinoza
Driver

How long have you been with Finley Distributing? I have been with Finley
Distributing for 10 years. I’ve been in the beer business since 1989 when I started
working with Coors (A. Pearce Co.).
What parts of town do you service? I service between Marana and Speedway,
Silverbell and La Cholla – mostly the northwest side of Tucson.
How do you provide the best customer service? I have a great relationship with
all my customers. Some I have known for over 30 years – and most of them at
least 15 years. I do what the customer wants and I never leave until they are happy
and satisfied.
What Finley brand(s) do you like to enjoy in your free time?
Occasionally I’ll have a Dos Equis Lager or a Tecate while enjoying
a cookout.
What do you do when you’re not working? I love to spend my time
golfing, playing baseball, camping and world traveling but, most of all, I
enjoy hanging out with family and friends.
Tell us a little about your family. My wife’s name is Barbara and we
have 2 sons and 3 grandchildren. My wife and I enjoy traveling around the
world and we enjoy spending time with our grandchildren.
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CoverSTORY
Sam Calagione and Dogfish Head Keep Brewing the
Greatest Innovations You’ll Ever Taste
As the holiday season approaches, it’s time to reacquaint your customers with this portfolio
of beers that are both approachable and groundbreaking.
A common beer industry term goes something like
this: when imports are up, crafts are down. With
Mexican imports like Corona and Modelo reporting
huge growth, there is evidence to support this
claim. But one craft brewery is saying, “It ain’t
necessarily so.”

“W

Dogfish Head continues to thrive in a rapidly
changing beer industry. How have they been
able to buck all trends? What’s new for the
holidays and 2019? Heady Times sat down with
Dogfish Head founder and CEO Sam Calagione to
find out.
e’ve been devoted to consistently delivering the best of the
best,” says Calagione. “We strategized and laid the groundwork
for a forward-looking growth plan for this year and beyond.”
This plan included expanding the
Dogfish footprint across the U.S.,
tripling the size of their sales team
and redesigning their artwork and
packaging. As an example, 90
Minute IPA is once again available
in six-packs and the brewery
debuted a new Off-Center Your
Summer variety 12-pack that turns
into a cooler. “It’s been a busy few
years,” laughs Calagione.”

Dogfish recently made a big splash
with SeaQuench Ale, a session
sour mash-up of Kölsch, Gose
and Berliner weiss brewed with
black limes, sour lime juice and
sea salt. “We had the goal, when
we designed it, to make the most
objectively thirst-quenching beer
that Dogfish had ever brewed,”
says Calagione. “But we also
built it around a flavor profile that
would appeal to margarita drinkers
and white wine drinkers as much
as it would appeal to beer geeks, and that is starting to prove itself.”
Indeed, SeaQuench is the #1 selling brand in IRI’s “Wild or Sour Ale”
category. It also appeals to people who enjoy minerally-tasting white
wine. The beer is even getting national recognition for the way it fits into
an active lifestyle. Men’s Health magazine proclaimed it the best-tasting,
low‑calorie beer around.
In addition to the introduction of SeaQuench, Dogfish Head refocused
its attention on a few key brands know as their “High 5”: 60
Minute IPA, 90 Minute IPA, SeaQuench Ale, Flesh & Blood and
2
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Namaste White. For a brewery that made
its name creating dozens and dozens
of one-offs and odd styles, this shift in
strategy will attract new consumers who
don’t necessarily think of themselves as
beer drinkers.
This High 5 group of beers spans a diverse
range of styles, perfect for every consumer.
60 Minute is the beloved flagship IPA, 90
Minute – its high-octane brother, has been
called “one of the most important American
craft beers ever brewed” by Food & Wine.
Flesh & Blood is a stellar IPA brewed with a
bevy of real citrus and Namaste White is a
Belgian-style white ale with notes of citrus,
clove and coriander.

“We’ve been devoted
to consistently
delivering the
best of the best.”
Another feather in Dogfish Head’s cap is
their big bet on cans. “We see a lot of
today’s craft drinkers looking for a more
portable, lighter package,” says Calagione.
“I can envision a world in five or six years
where our can sales eclipse our bottle
sales.” While Calagione and his team are
preparing for the day that happens, he
maintains that there will likely always be a
demand for both bottle and can formats.

CoverSTORY
With the holiday season quickly
approaching, Dogfish is getting ready to
roll out their new IPAs For The Holidays
12-pack, a winter seasonal favorite that
“contains four varieties of Off-Centered
goodness,” says Calagione. This year, the
package will feature two beers exclusive
to the variety pack, Sixty One (which
Dogfish loyalists remember well) and
the new Viniferous IPA. The white wine
& beer hybrid of the mix, Viniferous IPA
is fermented with Riesling and Viognier
grapes and hopped up to match the dry,
fruity complexity of a Riesling with the
hoppiness of an IPA. “It’s the perfect gift
for the beer geek in your family, or to share
at the holiday party with people who love
IPAs. And Viniferous IPA’s flavor will delight
wine lovers,” Calagione adds.
As for a sneak peek at what Dogfish has
planned for 2019? Calagione kept his
cards close to his vest, but he did reveal
that their Grateful Dead collaboration
American Beauty will be returning as

Dogfish Head
IPAs For The Holidays
This Dogfish Head variety pack doesn’t
feature holiday spiced ales – these are
beers that hop your head off! And this
year’s IPAs For The Holidays has something
for wine lovers too…

60 Minute IPA
Dogfish’s continually hopped IPA, 60 Minute is
“brewed using a boatload of intense Northwest
hops,” resulting in a beer that is “surprisingly
sessionable.”

90 Minute Imperial IPA
Dubbed “one of the most important American craft
beers ever brewed” by Food & Wine, 90 Minute
IPA boasts a strong malt backbone and fruity,
citrus hop aromas.

Sixty One
“We took our best-selling 60 Minute and added
Syrah grape must (the freshly crushed fruit juice
that contains the skins, seeds and stems of the
grape) to create an IPA with equal parts fruity
complexity and pungent hoppiness.”

Viniferous IPA
Continuing with their beer-wine hybrids, Viniferious
IPA “is fermented with Riesling & Viognier grapes.”

The Off-Centered visionary himself! Calagione has some surprises
up his sleeve for 2019. He announced the return of American
Beauty Pale Ale, and a new Double IPA called The Perfect Disguise.

a year-round offering and their new Art
Series release will be a double IPA called
The Perfect Disguise. “But that’s all I
can say,” Calagione laughed. With more
details on the way, there are sure to be
many highlights for Dogfish Head fans in
the coming year. With renewed focus on
core brands, an expanding footprint and a
passion for excellence, Dogfish will continue
to deliver the best that craft beer has
to offer.
www.finleybeer.com HeadyTimes v.28
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Off-PremiseSPOTLIGHT
Midvale Park Fuel

O

N MARCH 12, 2018, MIDVALE PARK FUEL OPENED
up shop in the now defunct Hanson’s Good To Go in
south Tucson. Despite its infancy, MVP Fuel is already
drawing in a steady crowd of regulars who flock to the store in
search of inexpensive, quality beer. Heady Times sat down with
owner Galeb Ayoub to get the scoop on how to stay on top in
the competitive world of convenience stores.
Heady Times (HT): Tell us a little bit about yourself. How
long have you been in the business?
Galeb Ayoub (GA): Ever since I can remember, my family has
been in the gas station business. I started working with my dad was
when I was about fifteen, and he showed me the ropes. So I’ve been in
the business for eight years now and I really like it. I enjoy talking to and
meeting new people. My father is my business partner, so this really is a
family business.
HT: Having been in the business for quite some time, have you
picked up on any industry changes over the years?
GA: Yeah, absolutely. I remember five or six years ago, no one would
touch Modelo. No one knew about or drank Modelo, and no one drank
different craft beers or IPAs. They just didn’t sell, and a lot of places
didn’t even carry them. Of course now, those beers are all over the
place. It’s been crazy to watch it blow up. Everywhere you go now,
people ask for IPAs and craft beers. It’s been really interesting to watch
how much customer tastes have changed over the years.
HT: How do you decide what beers to keep in stock?
GA: It’s definitely trial and error. It has a lot to do with talking to the people
who come in. It’s really about the person who comes in and is walking
around and you can tell they aren’t finding what they’re looking for. You
have to approach them to ask what they’re looking for, and offer to bring in
something new just for them. I find that asking the customer directly is the
best approach.
HT: What kinds of beers are your customers drawn to?
GA: It’s pretty nuts because it’s on and off. We always sell through the
normal stuff like Tecate, Natural Light, and lagers. Then, sometimes,
during the summer, things like IPAs won’t do too well. But then you’ll
get a period like now where college is starting back up and the IPAs pick
back up. That’s just how it is. It’s all seasonally based. You’ve got to stay
on top of it and try out new beers. It’s a lot of trial and error.

It’s all seasonally
based. You’ve got to
stay on top of it and
try out new beers.
HT: What’s going to make someone
stop by MVP Fuel for beer and gas, as
opposed to another convenience store
in the area?
GA: Our prices definitely play into it. If we’re
able to, we’ll try our very best to compete
through pricing. If that’s not the first thing
on the customer’s mind, then it’s service. A
lot of our competitors aren’t very attentive
to the customer. I tell my associates that
no matter who walks through that door,
it’s important you say hello and ask the
customer how their day is going. You have
to reach out to them. I think that makes all
the difference in the world. You also have
to focus on cleanliness. Keeping up a good
appearance is all about having clean rugs
and clean windows. No one wants to shop
in a store where everything feels dirty.
HT: What do you enjoy most about
running your own business?
GA: The best part is getting to know the
customer on a deeper level. When you’re
here all the time you get a chance to chat
with all the different customers who walk
in. You really gain a certain appreciation for
the people you see every day.
Midvale Park Fuel is located at 1715 West
Irvington Road in Tucson, and is open
Monday – Saturday, 6:00am-11:00pm,
and Sunday 8:00am-9:00pm.
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On-PremiseSPOTLIGHT
Craft Republic

O

N AUGUST 2, 2018, FOX & HOUND SHED ITS CHARACTERISTIC
early-aught persona and reopened its doors as the newly
rebranded Craft Republic. The restaurant’s ingenious reinvention
helped breathe new life into a business that had once found itself on the
verge of irrelevance. Heady Times sat down with General Manager Mike
Murphy to find out how Craft Republic is keeping up with the times.
Heady Times (HT): What are the major conceptual differences
between Craft Republic and Fox & Hound?
Mike Murphy (MM): It’s hard to put into words, but I would say Craft
Republic is higher energy with a more contemporary menu and good
music. It’s a little bit edgier. The goal was to freshen up the place and
transition into a more modern feel with craft beer, handcrafted burgers,
and a new look. Where Fox & Hound was getting a little stale and old,
we’re now more appealing to the 21-35 year-old demographic.
HT: What has the customer response been so far?
MM: Very, very positive. People are really excited that the place is lively
again. There’s a different energy when customers walk in. We’re seeing
a positive response, and that’s resulting in increased traffic. Guests are
engaged, and not just with what’s on TV. They’re coming in and playing
Jenga, Connect Four, and beer pong; guests are playing all night long.
HT: With a name like Craft Republic, is it safe to say you’re
trying to carve out a place for yourself in the booming craft
beer industry?
MM: We are trying to sway away from what we were as Fox & Hound. For
many years it was all about domestic and import beers. Now, with the
craft beer boom, we’re really trying to feature the best of industry. We
don’t put craft on just to have more craft; we want the best of the best:
the best in Tucson, the best in Arizona, the best regionally, and so on.
HT: A craft-centric sports bar is a pretty unique concept for
Tucson. Do you think that originality plays a part in drawing
in customers?
MM: I think we had a stigma around us for a long time that we were
just a sports bar, the place to go to watch the game. The big reason we
made all of these changes was because we realized that out of the 365
days of the year, only about 65 days were really important enough for
people to be drawn here by sports. We needed to figure out how to draw
in people the other 300 days of the year. We knew our beer selection
and food menu could be better. We can offer customers more things to
do, give people more reasons to come here.

MM: Service. Everyone is going to serve a
good, cold beer, and good food, so the one
thing that can separate us is having that
neighborhood pub feel – and we get that
from creating relationships with our guests.
We train our staff to engage our guests, to
talk to them, and get to know them. At the
end of the day, we try to make every guest
a regular, because you have better chances
they’ll come back; and we try to do that
with a smile.
Craft Republic is located at 7625 North
La Cholla Boulevard in Tucson and is open
Monday – Friday, 11:00am-2:00am, and
Saturday – Sunday 9:00am-2:00am.

HT: How do you decide what beers to carry?
MM: I rely a lot on my guests and my staff, but we also partner with
Finley and the other distributors and sales reps so we know what’s
moving in the market. The fun part of the craft beer revolution has been
all the places that have opened (like Tap & Bottle and Casa Marana)
where you actually get a chance to go out and talk to their staff. I can
try different beers, and they tell me what people like too. We also utilize
Untappd, a mobile app that helps us see what’s hot in the area.
HT: In a city where there are countless places to grab a beer and
dinner, how do you keep your customers coming back for more?
www.finleybeer.com HeadyTimes v.28

5

NewPRODUCTS
Crispin Rosé Slim Cans
Outdoor activities call for the fresh, fruity taste of rosé.
And now drinkers can enjoy Crispin Rosé Hard Cider
at even more places with new
12 oz. slim cans. Whether
you’re at the park, a tailgate or
après-ski, these slim cans are
the perfect pairing for your next
outdoor occasion. ABV: 5.0%
Availability: Now, year‑round

White Claw Raspberry
An unmistakable raspberry
aroma leads to an incredibly
refreshing, dry, hard seltzer. Crisp
and clean, a fresh and juicy
raspberry taste shines through
the clean seltzer base with just
the right amount of carbonation.
ABV: 5.0% Package: Cans only
Availability: Now, year‑round

Firestone Walker GEN-1
Aggressively hopped with Citra, Mosaic and
Mandarina hops, Generation1 combines
bold aromas with a soft texture and
devilish drinkability. The nose is loaded
with notes of tropical fruit and citrus,
leading to flavors of peach, tangerine
and grapefruit rind, all of which come
into focus with brisk bitterness on the
finish. ABV: 7.0% Package: Cans only
Availability: November, year‑round

Firestone Walker New Mixed
Pack: Merlin’s Mixed Pack
Firestone Walker is releasing a new
mixed can pack featuring Mocha
Merlin, a chocolate- and
coffee-infused milk stout,
Luponic Distortion No.
11 (part of their rotating
IPA series), west coast style
Union Jack IPA, and the
dry-hopped Pivo Pilsner.
Availability: October

Samuel Adams New England
IPA 12 oz. Cans
Sam Adams New England IPA is now
available in six-packs of 12 oz. cans,
in addition to 16 oz. cans and draft!
NEIPAs are purposely unfiltered, providing
a burst of fruited hop aroma and a
luscious mouth feel. Sam’s version
has a delightful, citrusy hop flavor that
isn’t overly bitter, with a clean, smooth
finish that will leave drinkers
wanting another sip. ABV: 6.8%
Availability: Now, year‑round

Café Agave Spiked Cold Brew
Café Agave Spiked Cold Brew coffee is a unique blend
of alcohol, coffee, real dairy cream, agave syrup and
other natural flavors. Made with 100% Arabica dark
roasted cold brew coffee, Café Agave Spiked Cold Brew is
available in four flavors: Caffe Mocha, Vanilla Cinnamon,
Salted Caramel and Espresso Shot. ABV: 12.5%
Package: Cans only Availability: Now, year‑round
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Pabst Blue Ribbon Easy
Pabst Blue Ribbon Easy is
an easy-drinking, lighter,
tastier beer for kicking back
or kicking it with friends over
long periods of time. An
exceptionally sessionable,
no-nonsense beer with slightly
less calories. ABV: 3.8%
Package: Cans only
Availability: Now, year‑round

NewPRODUCTS
Wasatch Apricot Hefeweizen
They were dangled before Wasatch
brewers: big, beautiful, luscious
apricots. Their minds said “No”, but
their bodies said “Yes”. As usual,
they gave in to temptation - and
created this delicious brew!
ABV: 4.0% Package: Cans
only Availability: Now,
year‑round

Wasatch Devastator
If you’re going to sin, sin big. With
8.0% alcohol by volume and a
creamy richness, this double bock has
developed a serious cult following.
ABV: 8.0% Package: Cans only
Availability: Now, year‑round

Wasatch Ghostrider
Legend has it Ghostrider roams Utah’s
Wasatch Range seeking revenge:
“someone” stole his White IPA recipe.
Smooth and crisp, it’s made from pale
barley and citrusy hops. It’s too good to
hide! ABV: 6.0% Package: Cans only
Availability: Now, year‑round

Wasatch
Polygamy Nitro
Why have just one? Polygamy Nitro
Porter is as chocolaty and easy-drinkin’
as its sister-wife the brown porter,
but even softer and creamier. Take
some home to the wives! ABV: 6.0%
Package: Cans only Availability: Now,
year-round

Squatters Chasing Tail
An English Style Summer Ale, this tailwagger has already fetched a real name
for itself in competition. Premium barley
rolls over with domestic and imported
Golding hops for a delicate bitterness
and cold, wet nose. This award winner
is a beer that you will want to adopt
year round - no pedigree necessary.
ABV: 4.0% Package: Cans only
Availability: Now, year-round

Squatters Hop Rising
This double IPA is a mighty hoplover’s dream. Hop Rising adds malty
backbone to an intense Imperial IPA.
This insanely smooth dry-hopped ale
has everything: 9.0% ABV, 72 IBUs, and
yes, that’s Master Brewer Jason Stock
pitching in on the label. ABV: 9.0%
Package: Cans only Availability: Now,
year-round

Squatters
Hop Rising Tropical
Squatters brewers don’t get out much,
but when they do, they come home with
more than a sunburn. Their much-loved
Double IPA is testing the tropical waters
with notes of mango and citrus derived
entirely from exotic hops.
Pass the conch, hold
the fruit. ABV: 9.0%
Package: Cans only
Availability: Now,
year‑round

Smirnoff Sourced: Pineapple Coconut and Strawberry Kiwi
Introducing Smirnoff Sourced, two delicious flavored malt beverages made
with real fruit juice and a hint of carbonation for refreshingly smooth
drinks that are always delicious, fun, and never too sweet. Pineapple
Coconut offers the flavor of a pina colada and a ripe pineapple-coconut
finish, while Strawberry Kiwi greets you with a bright, fresh strawberry
aroma and a juicy strawberry-kiwi flavor with a sweet strawberry finish.
ABV: 4.5% Package: Bottles only Availability: Now, year‑round

www.finleybeer.com HeadyTimes v.28

7

SeasonalSELECTIONS
When Demand Exceeds Supply
Many of our craft seasonal and specialty releases are
available in limited or extremely limited quantities.
Breweries only produce a certain amount of their specialty
beers and Finley does all they can to get as much product
as possible. In addition, this publication is compiled
months prior to the decision made by the brewery to
allocate their products to the wholesaler. Variations in
production for some of these limited release offerings will
fluctuate, resulting in lower quantities than anticipated.
Please feel free to discuss seasonal selections with your
Route Manager. If an item is out of stock, they will be
able to offer similar suggestions.

Heineken Holiday Packaging
and Magnum Bottle
This holiday season, join
Heineken in celebrating what’s
on the inside with limitededition packaging and a
magnum bottle. With national
TV, on- and off-premise
holiday activations and
magnum bottle displays,
consumers will know
that it’s what’s inside
that counts, especially
when it’s the premium
taste of Heineken. The
1.5 liter magnum bottle
is the perfect gift for
any holiday occasion.
Availability: November

Mike’s Hard
Tangerine Lemonade
Tangerine is bursting with flavor
a-peel! Mike’s delivers the besttasting and most refreshing
flavors and Tangerine is sure
to be a hit this winter when
citrus fruits are in season.
ABV: 5.0% Package: Bottles
only Availability: Now!

8
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Blue Moon Winter Wheat
Warm up to winter with Blue Moon’s
special new seasonal beer, Winter
Wheat. This spiced abbey ale is
perfect to bring to any holiday
occasion. Expect to see new POS
tools and a stunning display to set
the holiday scene and for select
markets, an exclusive gift set that
includes a holiday-themed bottle and
glassware. ABV: 5.9% Package: Bottles
only Availability: November

Leinenkugel’s Berry Shandy
Leinenkugel’s brought the Shandy beer
style to America and Berry Shandy
is their next take on this classic
style. Each batch begins with their
traditional Weiss beer that’s mixed
with blackberry juice and berry
flavors giving it a subtly sweet and
tart finish. It’s a light, crisp and
refreshing beer perfect for any
season. ABV: 4.2% Packages: Bottles
and Draft Availability: Now!

Leinenkugel’s
Snowdrift Vanilla Porter
Drift into winter with this fuller-bodied
brew with hints of cocoa, coffee and
caramel brought out by roasted malts
and aged on real vanilla. Snowdrift
Vanilla Porter is smooth and creamy;
perfect for warming up winter.
ABV: 6.0% Package: Bottles only
Availability: November

Pilsner Urquell Holiday Tins
To celebrate their upcoming 175-year anniversary, the
world’s original golden pilsner is sharing its longstanding
heritage with drinkers by offering a limited-edition
collectible tin. The unique collectible brings Pilsner
Urquell’s history and credentials front and center to all
craft drinkers, entrenching the brand as the craft beer
drinker’s import of choice. Each tin holds four limitededition 16.9 oz. cans, featuring designs found in the
Pilsner Urquell brewery’s
175-year-old historical
archives. ABV: 4.4%
Availability: November

SeasonalSELECTIONS
Samuel Adams Winter Lager
This time of year, we’re told to “deck the halls”.
But why stop there? Winter Lager’s rich malt
notes and accents of cinnamon, ginger and
orange peel are just the right companion
for decking the halls, the holiday table, your
fridge... you get the picture. No matter what
or how you celebrate, do it with a Winter
Lager. ABV: 5.6% Package: Bottles only
Availability: November

Samuel Adams
Winter Classics Variety Pack
Winter Classics has a new mix!
This year’s variety includes:
Sam Adams Winter Lager,
Boston Lager, Sam ’76, Old
Fezziwig, Holiday Porter and
Chocolate Bock. This variety
is perfect for any holiday party.
Availability: November

Guinness Blonde
New Look and Reformulation
This fall will see a new Guinness Blonde! The
recipe has been refined to update the hop
character (Citra hops have been added
for more citrus & tropical fruit) and
lighten the color & malt character,
slightly, while the new label design
clearly states BREWED IN BALTIMORE
– the first brewery and beer brewed by
Guinness in America in over 60 years.
ABV: 5.0% Packages: Bottles, Cans
and Draft Availability: Year round,
beginning in November

Dragoon Stoutstanding
Stoutstanding is an export-style Stout
named for Dragoon’s Bar Manager,
Robert Stout (he loves it when you
call him “Bobbi Sunshyne”). Smooth
and well-balanced, with complex roast
and toffee flavors, Stoutstanding is
a simple interpretation of a classic
style. It’s brewed with English Golden
Promise, crystal, black, and chocolate
malts, and a wee bit of molasses.
Like its namesake, Stoutstanding
may look a little intimidating, but
is really pretty easy going after half
a pint or so. ABV: TBD Packages: Cans and Draft
Availability: December

Shiner
Holiday Cheer
This holiday dunkelweizen practically
unwraps itself with hints of Texas
peaches and pecans. Caramelized
malts give it a uniquely rich malt
body that’s perfect for the holidays.
ABV: 5.4% Package: Bottles only
Availability: October

Lagunitas Sparkling Swan Ale
A tart, bubbly, grape ale, this sparkling beerwine hybrid is a light, cool breeze across the
landscape of your palate. Fermented with
red wine grapes, giving it an intriguingly
purple hue, Sparkling Swan is a crisp and
satisfying treat, like a sunset stroll through
a vineyard. Perfect for beer and wine lovers
alike! ABV: 6.5% Package: Bottles only
Availability: October

Lagunitas Born Yesterday
Born Yesterday is a newborn version of
Lagunitas’ re-born Pale, a Newer New
Dogtown Pale with a fresh addition.
They added some wet, lupulindrenched, un-kilned, whole-cone,
fresh-picked-and-rushed-straightfrom-Yakima hops for your immaculate
reception. This Un-Freakin-Filtered,
wetter-than-wet beer has 11lbsper-barrel of Simcoe, Citra, Mosaic and Indigenous
Catawampus. Whoa. ABV: 7.0% Package: Bottles only
Availability: October

Lagunitas Brown Shugga’ Ale
Originally a failed attempt at a 1997 batch of
Olde GnarlyWine Ale resulting in an all-newbeer-style Lagunitas likes to call... irresponsible,
this brew is something unique. Feeding brown
cane sugar to otherwise cultured brewery
yeast is akin to feeding raw shark to your
gerbil. It is unlikely to ever occur in nature,
without human intervention. And it looks
weird besides. But it has happened and now
it’s too late. ABV: 10.0% Packages: Bottles
and Draft Availability: October
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SeasonalSELECTIONS
New Belgium Accumulation

Oskar Blues Ten Fidy

Accumulation was inspired by the white beauty
that falls each winter from the Colorado sky.
Flurries of Mosaic and Amarillo hops bring soft
fruit and citrus flavor followed by a touch of
bitterness. ABV: 6.2% Package: Bottles only
Availability: October

This titanic, immensely viscous stout is loaded
with inimitable flavors of chocolate-covered
caramel and coffee and hides a hefty 65 IBUs
underneath the smooth blanket of malt. Ten
FIDY is made with enormous amounts of two-row
malt, chocolate malt, roasted barley, flaked oats
and hops. Ten FIDY is the ultimate celebration
of dark malts and boundary-stretching beer. ABV: 10.5%
Packages: Cans and Draft Availability: Now

New Belgium Oakspire
A limited-edition collaboration between
New Belgium and Knob Creek,
Oakspire is a unique bourbon barrel
ale aged with bourbon-steeped
oak spirals and char from inside
the barrel. Smooth notes of
toffee, vanilla and caramel wrap
up with a pleasantly warm finish.
ABV: 9.0% Package: Bottles
only Availability: October

Firestone Walker Mocha Merlin
With an infusion of local roast coffee, a
dash of cocoa nibs and touch of seasonal
sorcery, Firestone Walker’s signature
Velvet Merlin oatmeal stout has been
transformed into Mocha Merlin for fall and
winter enjoyment. This beer is brewed with
the Colombia La Granadilla blend from
HoneyCo Coffee Roasters. The Colombia La
Granadilla coffee meshes perfectly with the chocolaty
character from the cocoa nibs, providing an oatmeal
stout experience like no other. A touch of lactose “milk
sugar” provides a suggestion of rounded sweetness
on the finish. ABV: 5.5% Packages: Cans and Draft
Availability: October

Firestone Walker
Luponic Distortion No. 11
Luponic Distortion No.
11 delivers a seemingly
impossible array of
tropical flavors derived
solely through hops,
without any flavorings
or adjuncts. ABV: 5.9%
Packages: Cans, Bottles and
Draft Availability: October
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Oskar Blues Barrel Aged Ten Fidy
Aged through four seasons and from a blend
of the top Bourbons around, this Ten Fidy has
morphed into a monster of cranked up flavor.
Espresso, burnt sugar, rich chocolate, and
caramel notes are now driving alongside the
vanilla, oak, and bourbon from the barrel and
smoothed out during maturation. Even at 12.9%
and 75 IBUs it is cool and drinkable, letting each
sip add more and more complexity. ABV: 12.5%
Package: Cans only Availability: November

Wasatch Black O’ Lantern
Alone in his laboratory one stormy night,
a madman crossed an imperial stout with
pumpkin to create this fine frankenbrew.
How good is it? Well, scary good. ABV: 6.5%
Packages: Cans and Draft Availability: Now

Wasatch Bourbon Barrel
Polygamy Porter
Far from your run-of-the-mill hooch, this
special reserve beer is refreshingly complex
with notes of dark chocolate, vanilla and
toasted malt. Aged for 9 months in authentic
Bourbon barrels, this limited-release porter
will be gone faster than you can say “white
lightning”. ABV: 9.5% Package: Cans only
Availability: October

SanTan Sex Panther
This double chocolate porter is sensually crafted with
Colonial Rosewood Cocoa, chocolate malt, and lots of
love. The addition of White Wheat gives Sex Panther
a smooth, creamy head.
Pairs perfectly with smoked
meats and sweet treats!
Winner of the Bronze
Medal at the U.S. Open
Championship. ABV: 6.9%
Packages: Cans and Draft
Availability: November

SeasonalSELECTIONS
Alaskan Cranberry Tart

Dogfish Head 75 Minute IPA

This American tart-style ale exhibits
cranberry fruitiness in harmony with
malt, wheat, hops and spruce tips. ABV: 5.8%
Package: Bottles only Availability: October

The original 75 Minute IPA was a blend of two beloved
beers – a precise 50-50 blend of 60 Minute IPA and
90 Minute IPA – and later, it evolved into a special,
cask-conditioned ale. This year’s release began as
a classic IPA brewed with maple syrup from Dogfish
Head founder and CEO Sam Calagione’s family farm,
was continually hopped for 75 minutes during the
boil, and then dry hopped with a slew of Cascade
hops! Golden amber in color, this beer exudes
aromas of piney and citrusy hops, and its malty and
pleasantly sweet flavor is full of light citrus notes.

Alaskan Smoked Porter
In 1988 Alaskan brewed a beer meant
to be the perfect match for smoked
salmon, using Alder wood to smoke the malt.
Since then, that beer has defined the category
of smoked beers in the U.S., and has won over
30 national and international gold medals in
the most prestigious beer competitions in the
world. The dark, robust body and pronounced
smoky flavor of this limited edition beer
make it an adventuresome taste experience.
ABV: 6.5% Packages: Bottles and Draft
Availability: October

Abita Christmas Ale
Each year, the Abita Brewery crafts a
special dark ale for the holiday season.
Then, Papa Noel harnesses up his
team of gators and makes this
special delivery. The recipe changes
each year so that Abita Christmas Ale
is always the perfect gift. ABV: 5.5%
Packages: Bottles and Draft
Availability: November

Big Sky Powder Hound
Winter Ale
Big Sky Brewing’s Winter IPA is bold and
assertive for those cold winter months.
Powder Hound has just the right amount
of warmth with a generous dose of
hops. ABV: 5.8% Package: Bottles only
Availability: November

Woodchuck Spiced Apple
Woodchuck Spiced Apple is a balanced
cider with notes of apple and a bright
cinnamon and nutmeg finish.
ABV: 5.0% Package: Cans
only Availability: October

The artwork for this year’s release was created by Michael
Hacker, the 2019 Off-Centered Art Series artist. His
imaginative style incorporates a few hidden gems, including
a ‘funny glasses’ disguise that was part of the original 75
Minute IPA ‘Johnny Cask’ packaging artwork. ABV: 7.5%
Packages: Bottles and Draft Availability: November

Dogfish Head
IPAs for the Holidays
Four varieties of IPA goodness
in one holiday-themed 12-pack,
Dogfish Head’s IPAs for the
Holidays features two of the
brewery’s best-selling year‑round
brews and two beers that are
exclusive to this 12-pack variety:
60 Minute IPA, a continuallyhopped, East Coast IPA brewed with a slew of
Northwest hops for a powerful, but balanced, citrusy
hop character; 90 Minute IPA, a continually-hopped
Imperial IPA whose powerful malt backbone stands up
to the extreme hopping rate for a pungent, not crushing
flavor; Sixty One, a marriage of two Dogfish Head
innovations: beer-wine hybrids & continually-hopped
IPAs; and Viniferous IPA, fermented with Riesling and
Viognier grape must, and hopped with Hallertau Blanc,
Huell Melon and El Dorado hops to match the dry, fruity
complexity of a Riesling with the hoppiness of an IPA.
Availability: November

Dogfish Head Siracusa Nera
An innovative beer-wine hybrid that marries a roasty
Russian Imperial stout with a jammy Syrah wine,
Siracusa Nera’s name pays homage to the origin
of the Syrah grape, which traces its ancient roots
to the small Sicilian city of Siracusa. Siracusa
Nera begins with roasted malts to give it notes
of coffee and dark chocolate. Then Syrah grape
must is added for more complex flavors of plums
and cherries. Finally, it’s aged on American oak
to add a hint of light, toasty vanilla. ABV: 10.0%
Packages: Bottles and Draft Availability: November
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Available Year-Round PERFECT FOR THE SEASON
Heineken
Nothing says “HOLIDAYS” like the green
bottle with the red star. Made with just three
ingredients (barley, hops, water), Heineken is
bright and deep golden in color and endowed
with a warm, malty fragrance that’s superbly
countered with a balanced hop aroma. The
pleasing malt flavor yields accents of fruit
and yeast that are perfectly matched by
a distinct, yet mild bitterness. ABV: 5.0%
Packages: Bottles, Cans, Draft

Guinness Pub Draught
This mildly bitter, dry Irish stout is black
and beautiful, but light in body with a
roasted, chocolaty elegance. ABV: 4.2%
Packages: Bottles, Cans, Draft

Cigar City Maduro Brown
Maduro is a Northern English-style Brown Ale
with some American affectations. Maduro
is higher in alcohol than the common
English Brown Ale and features flaked oats
in the malt bill, imparting a silky body and
meshing the roasted, toasted and chocolate
components together in Maduro’s complex
malt profile. The end result is a remarkably
full-flavored yet approachable Brown Ale.
ABV: 5.5% Packages: Cans, Draft

Lagunitas Imperal Stout
A big beer for special occasions (or not-sospecial occasions). Using highly roasted
malted barley, and plenty of it, gives the beer
an uncommon richness and smoky, roasty
depth…sorta like a hydraulic sandwich in a
glass. ABV: 9.9% Package: Bottles only

Miller High Life
Celebrate the holidays with “The Champagne
of Beers”. This classic American style lager is
recognized for its consistently crisp, smooth
taste and iconic clear glass bottle. Miller High
Life embraces its rich heritage and is known
by its drinkers as an authentic, unpretentious
beer. ABV: 4.6% Packages: Bottles,
Cans, Draft

VooDoo Ranger Juicy Haze IPA
The perfect beer to satisfy a thirst
for this newly-popular style – and a
great addition to your next group
gathering. Packed with bright, tropical
aromas and brilliant citrusy flavors,
this unfiltered IPA wraps up with a
pleasantly smooth finish. ABV: 7.5%
Packages: Bottles, Draft

Borderlands Noche Dulce
One might describe this locally-made beer as
“a dark beer for people who don’t like dark
beers.” Another might just say “delicious.”
Notes of cocoa, espresso, and delicately
roasted barley blend nicely with real Mexican
vanilla from Arizona Vanilla Company. This
medium bodied, highly sippable beer is
quickly becoming a local favorite. ABV: 7.1%
Packages: Cans, Draft
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Sonoran White Chocolate Ale
Why worry about the details of what
is or isn’t when you can just sit
back and enjoy all of the things
that make White Chocolate Ale
so damn delicious. While you’re
at it, think about all the cool stuff
you did today (or didn’t do). Either
way this is the perfect time to
find yourself. ABV: 4.7%
Packages: Bottles, Draft

Left Hand Milk Stout Nitro
Dark & delicious, America’s great milk stout will change
your perception about what a stout can be. Pouring
hard, Milk Stout Nitro cascades beautifully, building a
tight, thick head like hard whipped cream. The aroma
is of brown sugar and vanilla cream,
with hints of roasted coffee. The
pillowy head coats your upper
lip, and its creaminess entices
your palate. Initial roasty, mocha
flavors rise up, with slight hop
and roast bitterness in the finish.
The rest is pure bliss of milk
chocolate fullness. ABV: 6.0%
Packages: Bottles, Draft

Programs
Snap to Win
Skis from
Coors Light
This winter, Coors
Light is giving beer
drinkers and skiers
alike the chance to
win a set of branded
Coors Light skis through
Snapchat. A Snapcode
placed on retail POS
deliverables will drive
shoppers to an entry
site, where 10 pairs of
skis per week will be
given away through a
random drawing. The
program will begin in
November and carry
through mid‑January.

Introducing the
Coors Banquet Backer
Beer and bourbon – it’s a famous
pairing that’s been around for
generations. But now, Coors Banquet
has coined the term, “Banquet
Backer” to officially own the pair.
Small-format, off-premise displays
featuring 12-pack bottles and popular
bourbon brands will drive incremental
purchases outside of the beer aisle.
On-premise POS, such as coasters,
supports the preexisting trend,
while providing incremental rings
for retailers.
The program will run from November
2018 into 2019.

Coors Light and
the Phoenix Suns:
This Season
We Climb
As a proud partner of the
Phoenix Suns, Coors Light is
gearing up to keep Suns fans
refreshed all season long.
Now, due to a long-standing
partnership, consumers can
expect to see a suite of
unique co-branded POS and
merchandise to help Suns fans
and beer drinkers everywhere
rally the process.
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Programs
With Hamm’s, Every
Day Is a Holiday
This Thanksgiving, Hamm’s will give
everyone a reason to celebrate. But
it’s not just Thanksgiving Hamm’s is
gearing up for – rather, it’s every other
ordinary day. With Hamm’s offbeat
holiday program, this iconic brew will
encourage beer drinkers everywhere
to ignore the chaos and celebrate
wherever, whenever and for whatever,
with a refreshing can of Hamm’s.
By breaking into these
unconventional, ownable pulse
periods, Hamm’s will leverage both
on and off-premise POS that will
give drinkers even more reason to
buy Hamm’s on days other than
just holidays.

Corona Primed to Shine
During the Holiday Season
During the 2017 holiday season, Corona
Extra was the No. 3 growth driver of all beer
brands – up nearly 11% from the previous
year’s holiday promo period. Corona Light also
posted impressive gains during the holiday by
claiming the title of the No. 1 imported light
beer brand.
With the support of fully integrated marketing
materials, this holiday season is primed for
even more growth as general market and
Hispanic consumers alike will be reminded
to embrace, share and celebrate meaningful
holiday moments with Corona.
Corona’s classic “O Tannenpalm” commercial
will air for the 28th consecutive year across
English and Spanish-language TV, making it
the longest-running beer ad and the secondlongest-running holiday ad of all time. The spot
will air from Thanksgiving to Christmas and will
generate nearly 50 million impressions.
High-end brands made up all of the dollar
growth during the 2017 holiday period, so
be sure to complement the TV exposure by
leveraging a host of holiday-specific on- and
off-premise POS offerings to capture those
trade-up opportunities.
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Paint the Pint and
Ornament with
Blue Moon
For the 2018 holiday season, Blue
Moon is offering on-premise drinkers
the opportunity to color in their
own limited-edition
holiday glassware or
design a branded
holiday ornament.
To promote the
program, Blue Moon
is offering on-premise
POS including themed
posters and table
tents featuring both the
exclusive glassware and
branded ornaments.

Programs
Casa Modelo
Opens Its Doors
During the Holidays

Pacifico is Back as the Official
Beer Sponsor of the Burton U.S. Open
Snowboarding Championships

This holiday season, our Casa es
Su Casa.

Pacifico is returning to the slopes for the 7th year as the Official Beer
Sponsor of the Burton U.S. Open Snowboarding Championships. It truly is
the perfect partnership. Pacifico is the beer for the independent spirits, an
essence that is perfectly represented by snowboarders.

With its unique and authentic
heritage, Casa Modelo is
perfect for making consumers
feel at home as they celebrate
holiday traditions with family
and friends. That’s why Casa
Modelo will be supported by all
new, dual-branded, bilingual
POS showcasing the brand’s rich
history with the tagline “Our Casa
es Su Casa” behind traditional,
handcrafted metal tin artwork
inspired by Mexican luminarias.
The suite of on- and off-premise
support will have Case Modelo
positioned to continue to
build on its unrivaled holiday
season growth.

To activate against the partnership, Pacifico is offering a national
retail promotion with on- and off-premise POS, including a consumer
sweepstakes, where a lucky winner will attend the 2019 USOSb event in
Vail, Colorado. Secondary prizing will include a custom Pacifico-branded
Burton snowboard, which will also be available for general purchase.
Thanks to the support of the USOSb partnership, national TV, and a host
of winter-specific POS for the on- and off-premise, Pacifico will be ready to
continue its climb during the winter.
Pacifico was one of the fastest growing brands last winter, and every
market that received TV coverage last year was up by an average of 24%
on the brand.

Modelo Especial was the No.
1 share gainer during the
holiday season last year, and
Casa Modelo as a whole has
nearly doubled its dollar share
during the holiday promo period
since 2013.
On top of it all, Modelo Especial
12-pack bottles were the No. 1
high-end growth package during
the holidays last year.
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Programs
Celebrate What’s
Inside with Heineken
During the holiday season, it’s easy
to get caught up in the pressure of
extravagantly wrapped presents, but
Heineken believes it’s what’s on the
inside that matters most. So, this
season, they’re asking consumers
to see past the trimmings, while
inspiring them to open a cold
Heineken and celebrate what’s inside.

Dos Equis College Football
All season long (from November 1st through January 8th) Dos Equis is
celebrating the passion that college football fans have for their sport by
offering them authentic, once-in-a-lifetime experiences – including the
opportunity to win tickets to the College Football National Championship
Game – every week!

Get Ho, Ho, Home Safely
with Mike’s
Throughout the holiday season, beginning
November 1st, Mike’s is partnering with ride-share
app Lyft to give consumers safe rides home from
holiday get-togethers this season. Every consumer
who texts will receive a code for $10 off their next
Lyft ride!
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Programs
Through November and
December, Angry Orchard
will help shoppers navigate
the hectic party season
by providing simple
suggestions to upgrade
their holiday entertaining.
When hosting friends and
family for any occasion,
Angry Orchard is key.
It’s the perfect pairing
for cheese plates or pie
desserts and it makes a
great complement to wine,
for a variety of choices at
the dinner table.

Celebrate the Season
with a Sam Adams
Glassware Giveaway
This holiday season, consumers will have a
chance to win custom perfect pint glassware
from Sam Adams via a text-to-win program.
Sam Adams will be giving away 2500 sets of
2 glasses as well as other prizes every week!
Custom POS for on- and off-premise will
communicate the giveaway.
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Programs

During the holidays, Guinness helps drive extra sales
and profits by capitalizing on consumer and shopper
holiday trends.
•H
 oliday parties are the most popular type of
home parties.
•G
 uinness sales are +22% in November and
December.
•G
 uinness shoppers’ basket dollars increase 12%
($10) during the holidays vs. 5% ($3) for other
imports/beers.

Guinness has a rich history of pairing well with food,
so leverage food occasions to drive holiday sales offpremise! The Guinness + Food suite of holiday tools will
drive displays and activation during the holiday season!
•S
 hoppers spend more on quality food and
beverages during the holidays.
•4
 9% of consumers look for food and alcohol
pairing suggestions.
•4
 3% of consumers would use beer as a cooking/
baking ingredient.

Smirnoff Ice Gives Consumers More Reason to
Mingle All the Way
Smirnoff Ice provides shoppers with easy and delicious solutions for holiday
entertaining and drives sales all season long. Statistics show that sweet beverages
are preferred during the holidays, and home entertaining during the season
continues to grow. So, this holiday season, Mingle All the Way with Smirnoff Ice, the
fastest-growing, top FMB brand in dollar sales.
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Programs
Firestone Walker Wrapping Paper Giveaway
Consumers can visit www.FWHolidayGift.com, pay shipping and handling
only, and receive three sheets of premium custom wrapping paper featuring
Firestone Walker Branding. Contesting begins October 1st, 2018 and runs
through December 31st, 2018.

Firestone Walker
Give Holiday Beer!
Tuckers and sticker tear pads for
both on- and off-premise engage
customers with an opportunity for
“instant gift wrap”. Stickers can be
placed directly onto to packaging to
offer a personal touch.

805 Snowboard Sweepstakes
Consumers can text 805BOARD to 24587 for a
chance to win a custom 805 snowboard and a
trip for two to Tahoe. All valid entries will receive
custom 805 wrapping paper (while supplies last)
just for entering the contest. This contest will run
from October 1st through December 31st, 2018.
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Programs
Dogfish Head IPAs
for the Holidays
Digital Rebate
Dogfish Head is here to offer you a little
extra holiday cheer with a special ‘IPAs
for the Holidays’ digital mail-in rebate
program. Save $5 when you purchase
$10 in cheese and Dogfish Head beer.
It’s easy! Just choose and purchase your
favorite off-centered beer and cheese
combo, text ‘DOGFISH’ to the provided
number, follow the instructions and
your rebate will be delivered digitally via
PayPal! Eligible beers include: 60 Minute
IPA, 75 Minute IPA, 90 Minute IPA,
Flesh & Blood IPA, Liquid Truth Serum
IPA and Lupu-Luau IPA.

Finley Distributing and the
Tucson Roadrunners
Finley Distributing is proud to continue our partnership
with Tucson’s professional hockey team, the Tucson
Roadrunners. The Roadrunners are the top affiliate of
the NHL’s Arizona Coyotes and they play in the 30-team
American Hockey League. Over 140,000 fans attended
Roadrunners games during the past two seasons, and
we’re excited to be a part of this affordable, exciting
entertainment option here in Tucson. Talk to your Route
Manager about potential retail cross promotions with
featured brands Coors Light and Dos Equis.
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The BeerGUY
After-Dinner Beers
By Chuck Knoll
After-dinner
beers can be of
several varieties.
There are those
that complement
dessert, those
that are dessert
themselves, and
those that can be enjoyed well after
the meal, much the same way one
might enjoy a glass of cognac.
Depending on what is on the dessert
menu, you can order a proper beer to
pair with your selection. Lambics and
Imperial Stouts tend to be outstanding
with most desserts. Cheesecake on
the menu? Try a nice fruit lambic,

perfectly with the toffee, while the
light finish will help to ease back from
some of the sweetness in the dessert.
If you are looking for something to
take the place of dessert, go with
complexity, but not necessarily
sweetness. Try a Flemish Red or Oud
Bruin by itself. Both will have a nice
tartness from the souring process
and there will be plenty of other
flavors to take in whilst sipping these
beers. Another great choice is an
English Bitter. The lower carbonation
won’t add to the fullness you feel
from dinner, and there is still a nice
balance between the sweet, malty
flavor and the slight bite of the hops.

style goblet, look no further than
Chimay Grande Réserve. Also known
as Chimay Blue, this is a beer that can
be consumed slowly, over the course
of an hour, while contemplating all
things important in life.
I saved the granddaddy of them all
for last. Sam Adams Utopias is one
of the most expensive beers out
there, but a little bit goes a long way.
Sold in a bottle reminiscent of an old
copper brew kettle, this beer packs a
punch. 28% ABV is nothing to sneeze
at, so pour yourself a shot at time
and sip it slowly out of a nice snifter.
The beer has a fairly simple malt bill
backed with a nice assortment of

After-dinner beers can be enjoyed well after the meal,
much the same way one might enjoy a glass of cognac.
perhaps a Boon Framboise or Kriek.
The tartness of the lambic, coupled
with the underlying sweetness of
the raspberries or cherries make
this an outstanding companion to
the creaminess of the cheesecake.
What about a rich chocolate dessert?
There are a couple of ways to go, but
pairing richness with richness works
for me. Pick a big chocolatey stout
from Bell’s… whether it be the Cream
Stout, Java Stout, Cherry Stout or one
of their others, this is a great choice.
One more great dessert choice is
pairing Hofbrau Dunkel with toffee or
other non-chocolate desserts. The
caramel flavor of the beer will blend

Once dinner is over and the dishes
are cleared, now is the time to break
out the big guns. Barleywines, Old
Ales, Eisbocks, Barrel Aged Beers and
Trappist Ales are in play now. Anderson
Valley Wild Turkey Barrel Aged Stout
goes great in this setting, especially
if you are lighting up a nice cigar.
Barleywines come in many varieties,
but I am partial to the English ones
for after dinner. Easier to find are
American Barleywines. They tend to be
a little hoppier, so you need to know
what you are looking for. Ska Face is
an excellent example of an American
Barleywine. If you are looking at a nice
Trappist Ale, served in a proper Belgian

Noble hops. However, an addition
of maple syrup and Sam Adams’
very own Grand Cru, Kosmic Mother
Funk (KMF) makes this far from
simple. KMF is, as billed, a funky
beer, brewed with Brettanomyces
and Lactobacillus to bring out some
outstanding flavors. When blended
into Utopias, the result is another
layer of complexity and flavor that is
not to be believed. This is a big hitter,
so treat it gently.
Of course, if none of these sound
appealing, always follow the first rule
of beer drinking… drink what you
enjoy, nobody is going to judge.
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2104 S. Euclid Ave.
Tucson, AZ 85713

Buy Beer and Spread Cheer
with Miller Lite
What’s Miller Lite’s hope for the holiday season? To
let beer drinkers spread more cheer, the more they
spend on beer. This season, the brand is launching a
new rewards program featuring branded ugly-holidayknitwear merchandise.
Shoppers can find a Snapcode on retail POS that
can be scanned to redeem knitted items such as
sweaters, hats, mittens, socks and/or stockings. Bar
drinkers can join the fun through ugly knitwear bar
takeovers and ugly-sweater parties.

The Champagne of Beers –
Established 1903
Drinkers everywhere can look forward to a new toasting
solution this holiday season, presented by none other
than The Champagne of Beers. Beginning in November,
Miller High Life will offer a special-edition 750 mL High
Life bottle, available throughout the holiday season. The
champagne-sized bottle will give beer drinkers their rightfully
earned place at the table during the holiday season and
celebratory toasts.
In stores, shoppers will find a festive, self-executing display
constructed out of 12-pack bottle cases featuring thematic
champagne-glass packaging. A Champagne of Beers pole
topper and crates will complete the display to form a largerthan-life in-store champagne tower.

