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Letter toTHE TRADE
Congratulations! You have made it
through another year!
As we wrap up 2018 and look forward
to 2019, I thought I’d take a minute
to touch on a major cultural trend that
is affecting all kinds of businesses:
the rise of wellness. Consumers
are increasingly seeking products
and experiences that promote wellbeing and healthy habits. From the
organic/hormone-free/gluten-free/
sugar-free movement across the food
industry to the rise of digital health
and fitness apps, the $3.7 trillion
wellness economy has become a
huge business opportunity – and the
beverage industry is taking note.
What’s really interesting about the
trend is that it’s not so much about
being a hard-core gym rat or following a strict diet as much as it is about simply
being active and making better choices. Consumers are paying more attention to

“Men and women, millennials to baby
boomers, this category is recruiting new
drinkers while simultaneously bringing some
wine and spirits drinkers back to beer.”
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their health, but they still like to celebrate and enjoy life. What you’re going to see
a lot of in 2019 are products that fit perfectly into this “better for you” category.
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I’ve said it before and I’ll say it again – hard seltzers (or spiked, sparkling water)
are leading the pack when it comes to appealing to these consumers. Men and
women, millennials to baby boomers, this category is recruiting new drinkers
while simultaneously bringing some wine and spirits drinkers back to beer.
Variety packs are top sellers at off premise retailers, while on premise retailers
are seeing success with these products as mixers or stand-alone menu items.
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Breweries across the board are getting into the game as well. In this issue you’ll
see plenty of lighter, easy-drinking options from Heineken, Corona, Boston Beer
and Ballast Point, just to name a few. Even the latest craft beer craze – hazy,
juicy IPAs – plays into the trend by offering fruitier flavor profiles.
Bottom line: the tides are changing, and beer is riding the wave. Take some
time to look through this issue and learn about all the different options available
to you. And talk to your Route Manager about what might work best for your
consumer so you can take advantage of this opportunity.
Cheers,
Heady Times is published four times a year, courtesy
of Finley Distributing Co., LLC.

Dennis Shields
President

DeliveringTHE TASTE OF EXCELLENCE
Find Out More About Finley’s Employees
Kelly Camargo
On Premise Route Manager

How long have you been with Finley Distributing? I’ve been with Finley for
six years now. I started out in the Marketing Department and eventually made
my way into Sales.
What parts of town do you service? My route takes me mostly to the north
and west sides of Tucson.
How do you provide the best customer service? Customer service for me is
all about relationships and building trust. You can’t build trust without an open
line of communication, so listening to the customer’s needs is my number one
priority. At the end of the day, if the customer isn’t happy, my job isn’t done.
What Finley brand(s) do you like to enjoy in your free time? Coors Light
has always been my go-to beer, but lately I find myself grabbing for a White
Claw. I like to mix it up every once in a while.
What do you do when you’re not working? When I am not working, I love
spending time with my 4-year-old. I’m so grateful to have such a cool kid to create
memories with. In our free time, we love to explore the outdoors and travel.

Tell us a little about your family. To
me, family is everything. I would be
lost without them. My 4-year-old son
and my parents are the most important
people in my life. There’s nothing better
than spending time with my family.

Alberto Moroyoqui
Driver

How long have you been with Finley Distributing? I’ve been with
Finley 19½ years; it will be 20 next year.
What parts of town do you service? Lately I’ve been serving east
and central Tucson, with a little south side coverage as well.
How do you provide the best customer service? I believe I’m a
people person. I’ve been in the delivery business a long time and
I’ve worked with a lot of the same people. Over time you get to know
people – you find out about their kids, they find out about yours – you
become friends. Just like any job, 90% of the time everyone is great to
work with (including you). And it’s how you handle the other 10% of the time
that sets you apart.
What Finley brand(s) do you like to enjoy in your free time? Pacifico is my
current favorite, but I do like Miller Lite, Tecate and Dos Equis.
What do you do when you’re not working? Mostly I just try to stay out of
trouble. But seriously, I like tinkering around the house on cars. And right now I
have a 10-year-old little girl who takes a lot of my attention.

Speaking of family, tell us a little
about yours. 10-year old little girl –
(my youngest) takes all my attention
– Sophia. And I have a couple of older
kids – Linda & Alex are the oldest,
then Xochitl, Zuleica and Alberto Jr. – I
also have 4 grandchildren: Mireya,
Ulysses, Adelin, Damien.
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CoverSTORY
The MHL Hat Trick: Premium Brands, Convenience
and Great Flavors
This company’s white-hot “flavor” offerings check all consumer boxes, and then some.

A

Anthony von Mandl

CCORDING TO MIKE’S HARD LEMONADE (MHL) CEO
Anthony von Mandl, consumers are demanding
three distinct things from their alcoholic beverages,
and they’re telling us so with their wallets. Von Mandl
says those things are, “A premium product, convenience
and better-quality brands in a variety of flavors.” But,
because 77% of beer shelves are stocked with lagers and
IPAs, consumers can’t easily find what they’re looking for.
Von Mandl’s Marketing VP, Sanjiv Gajiwala agrees, “Beer
may be convenient, and some brands may be premium,
but not all brands check all three boxes.”
That’s why the flavor category is king – it’s all about
premium. “In fact,” continues Gajiwala, “in the super
high-end [category] of beer, flavor makes up two-thirds
of the dollar sales, and Mike’s Hard Lemonade Co. is the
fastest growing company in that segment.”

So, what is the flavor segment exactly? Well it happens to
be home to some of the most innovative brands in recent
Sanjiv Gajiwala
years (as well as some of the most profitable). Flavored
Malt Beverages (FMBs), ciders, seltzers and flavored craft beers, like
juicy or hazy IPAs, all fall into the flavor segment. Believe it or not, 12 of
the top 15 new brands in 2018 came from the flavor segment. “Flavor is
now the same size as craft!” says Gajiwala.

octane Mike’s HARDER lineup has exploded,
leading all other FMBs in the single-serve
category. “Our convenient, ready-todrink, flavored products are exactly what
consumers are looking for,” says Gajiwala.
The consumer trusts Mike’s lineup of
products largely because MHL Co. cares
about what they put in the bottle. “We’ve
invested millions of dollars in making
the cleanest tasting, neutral malt base
possible. And we only use natural flavors
in everything we make. In fact, each sixpack of Mike’s Hard Lemonade has the
equivalent of the juice of two lemons! You’ll
see and taste the difference in all of the
products we make!”

Flavor is now the same size as craft.

The difference, however, is that with all the craft beer options out there,
often times shelf sets overwhelm consumers. With the flavor segment,
you can stock fewer SKUs and still get some major bang for your buck.
“Only 85 flavor SKUs make up 80% of flavor’s volume, compare that
to 850 SKUs that make up 80% of craft’s volume. So, having the right
assortment is critical to your growth. And consumers care about brands
in this category, they want the ones they trust.”
That’s where Mike’s second-to-none portfolio comes in. “Mike’s has
the brands and products that meet all of [consumers’] needs – which
is why we’ve been a bright spot in the industry. MHL doubled sales the
last five years, bringing flavor to life in the beer category.” The proof is in
the numbers: Mike’s is the #1 FMB in the food channel, White Claw is
the #1 hard seltzer brand in volume, dollars and velocity, and their high-
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White Claw is the #1 hard seltzer brand in IRI: “And we
only use natural flavors in everything we make.”

A few years ago, von Mandl and his
team decided to bring Mike’s hat trick
of premium products, quality flavors and
convenience to their seltzer brand White
Claw, and they have effectively won the
Stanley Cup. Now the #1 hard seltzer
brand in all IRI channels, White Claw is
proving that FMB and seltzer consumers
are a distinct group. “Only 7.8% of
FMB consumers shifted to seltzers, so

CoverSTORY
we’re actually not seeing the type of
cannibalization that some retailers were
concerned about.” They’re also seeing
huge success by simplifying their flavor
offerings. “We see double, sometimes
triple the average weekly units sold of
simple flavors like Mango or Raspberry,
as opposed to seltzers that have more
complex flavor names.”
White Claw is also cleaning up in
on-premise accounts. “Activation is simple,
it’s not about mixology or fancy cocktails –
it’s all about the can – an elegant, perfect
serve over the bar,” says Gajiwala. White
Claw also does well in craft beer accounts
where you don’t typically find traditional
light lagers, “which is why we think the
16 oz. can, the hottest package in craft,
works perfectly!”
White Claw is set to release their newest
innovation this April, White Claw Pure.
“Vodka and soda is the #1 preferred mixed
drink in America, and nothing in the beer
category meets or matches this unique,

“We’ve invested
millions of dollars in
making the cleanest
tasting, neutral malt
base possible.”
– Sanjiv Gajiwala
‘unflavored’ flavor – until now.” White Claw
Pure is a smoother, simpler seltzer and
is geared specifically to satisfy the vodka
soda drinkers, who are encouraged to “add
their own twist”. And because of the MHL
proprietary BrewPure process, Gajiwala says,
“No one else can make a pure seltzer that
tastes as clean and refreshing as ours. You
can taste the difference.”

Introducing White Claw Pure
White Claw Pure, a straight-up hard seltzer
aimed at the vodka soda drinker, will hit
shelves in April.
CEO Anthony von Mandl introduced the new
product to rave reviews. In a blind tasting,
consumers chose White Claw Pure over Grey
Goose in overwhelming numbers.
The real kicker? White Claw Pure is a product
that can be sold and displayed in retail
accounts that can’t sell vodka. “Now, at last,
beer can fight back,” says von Mandl.
Here are more reasons why you should stock up.
•W
 hite Claw Pure is an allnatural product that clocks in
at 5% ABV, has no carbs and
only 100 calories
•W
 hite Claw Pure’s flavor profile
closely mirrors that of a vodka
soda, which is the #1 preferred
mixed drink in America
•W
 hite Claw Hard Seltzers are
already the #1 hard seltzer
brand in volume, dollars
and velocity
• In the non-alcoholic segment,
“pure” (or unflavored) seltzers
are already the #1 style in
the category
Consumers are choosing White Claw Pure over
Grey Goose, because it’s better tasting and
much less expensive. Try them side-by-side
and decide for yourself.

With their big three brands, Mike’s Hard,
White Claw and Mike’s HARDER driving the
fastest growth in the flavor segment, as
well as Cayman Jack and the MXD Cocktail
Co. reporting huge growth in velocity, this
premium portfolio is sure to continue its
meteoric growth in 2019.
www.finleybeer.com HeadyTimes v.29
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BrewerHIGHLIGHT
Tony Magee
The Lagunitas Man With A Plan

I

N 1992 TONY MAGEE GOT A HOMEBREW KIT FOR CHRISTMAS THAT
forever changed his life, and craft beer, as we know it. Fast-forward to
the present, Magee is the head of Lagunitas Brewing Co., which lays
claim to the #1 IPA in the U.S. and so much more.

Here are 10 things Magee wants you to know about
Lagunitas…
1. W
 hile craft beer sales may have slowed, Lagunitas still saw booming
success in 2018 and is a brewery that continues to drive growth.
“Lagunitas thrives on the edge of edgy brewing – and we’ve seen
some good results. We are the largest craft brewery gaining share this
year and our IPA remains the #1 IPA in the U.S.”
2. S
 peaking of the #1 IPA in the U.S., expect to see a ton of noise
with Lagunitas’s newest (and most anticipated) can release to date
– that’s right, IPA is coming to cans! “IPA 19.2 oz. cans will be
available in January. It’ll be the same recipe, the same ruthlessly
delicious beer, but in a 19.2 oz. vessel that can go more places than
ever before. 12 oz. cans will follow in the warmer months.”
3. Is the new frontier in beer cannabis-infused? While currently available
only in California dispensaries, Lagunitas’s Hi-Fi Hops made a
huge splash this year. Infused with THC from the finest, sun-grown
cannabis, “Hi-Fi Hops is an IPA-inspired, sparkling beverage made
using everything we know about hops, but with zero alcohol, zero
calories and zero carbs.”
4. Lagunitas’s newest double IPA had a ton of success in 2018 and is set
for wider distribution next year. “Super Cluster is a favorite around our
breweries and it did very well for us as a limited release earlier this year.
This brand new, citra-hopped mega ale is the highest ABV beer in our can
lineup. We just recently made it available year-round in 6-pack cans
and are looking forward to being able to drink it all year long!”
5. L agunitas is one of a few American craft breweries to have a huge
presence overseas. “We often think the best way to make new friends
is to share a beer – and we are excited to bring more beer to our
friends in Europe. Our IPA is available in 15 European countries,
with 10 more countries joining our IPA family in the next 24
months. Sales in countries like France, Netherlands and the UK are
doubling, year-after-year, so we are seeing a lot of love for our IPA and
good potential for international growth.”
6. W
 hile Aunt Sally, a dry-hopped sour, is headed for retirement, more
sours appear to be on the horizon. “Sally was our first venture into
the world of sours. It opened new doors for innovation, and by putting
Sally on the sidelines for now, it provides the opportunity to explore
other new and exciting sours.”
7. L
 agunitas’s “fractional IPA”, DayTime, was one of the first
session IPAs to hit the market. In 2019 this standby is getting a
facelift all its own. “DayTime is hitting shelves with brand-new
packaging. We believe the packaging of this low cal, low ABV,
easy-drinking beer should reflect the beer itself. A 6-pack of
12 oz. cans seems fitting for any daytime activity… don’t you think?”
4
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Magee once said he
would never put his
beer in cans. My how
times have changed!
2019 will see the
release of Lagunitas’s
crazy popular IPA and
100-calorie, session IPA
DayTime, in cans!
Super Cluster, Lagunitas’s
citra‑hopped mega ale, is now
also available in 12 oz. 6-pack
cans year-round!
8. L agunitas 19.2 oz. cans continue to
crush. “12th of Never & Sumpin’
Easy are the #2 and #3 19.2 oz.
packages in the U.S. market. There
was a time we said we’d never put our
beer in a can… and what did we do? We
came out with two within two years!”
9. T heir One-Hitter Series leads the
innovative wing of Lagunitas’s portfolio
by bringing rare and limited beers to
the masses. Born Yesterday, Cherry
Jane and Willettized Coffee Stout are
a few of the offerings set to return
for 2019. But get them while you can,
these beers disappear quickly!
10. T hat fateful homebrew kit in 1992
inspired Magee to invest $35,000 into
brewing equipment, officially launching
Lagunitas in 1993. 25 years later,
Lagunitas is one of the largest craft
breweries in America and it looks to
continue its growth in 2019.

Off-PremiseSPOTLIGHT
Diamond R Food Mart

W

ITH OVER FOURTEEN YEARS OF EXPERIENCE
under his belt, AB Innabi knows a thing or
two about the convenience store business.
So when Innabi, a Tucson transplant, set his sights
on Diamond R Food Mart in October of 2016, he got
to work transforming the relatively unknown shop into
a neighborhood favorite. Heady Times sits down with
Innabi to find out what makes Diamond R so popular
with the locals.
Heady Times (HT): When did you take over
Diamond R Food Mart, and what drew you to
this store?
AB Innabi (AI): I bought the store in October of
2016, officially, and there was a lot of strategy behind
AB and team
choosing this location. It used to be a Circle K. They
have a science behind where they choose to locate,
so I knew this store had the potential to do very well. I have a lot of
competition close by, but I also have the advantage of being right near
four apartment complexes. I worked here as a regular employee for two
months (to see how the store ran from an employee’s point of view)
before I offered to buy the place.
HT: Tell me a little bit about your customer base.

“I see a lot of regulars,
and that’s the best part
about this business.”

AI: I get quite a bit of foot and neighborhood traffic. A lot of hard working
people live in this area. I see a lot of regulars, and that’s the best part
about this business. Especially being here, I’ve been able to expand
my clientele based off good customer service. Because my customers
have been so good to me, I try to reinvest in the neighborhood: my floor
cleaning, the compressor work for coolers, and electrical repairs have all
been done by clients who live in the neighborhood. They come in and
spend their money here every day, so when I need somebody I try to give
back to them a little bit.
HT: How do you stay up-to-date on industry trends?
AI: I rely a lot on my beer reps to help me stay up-to-date. They’re
good about letting me know what beers are selling really well in other
places in the area and suggesting what items to bring in. I try everything.
Everything will sell once, but it’s whether or not it sells a second time.
HT: With so many other convenience stores in the area, what
keeps your customers coming back for more?
AI: It’s cliché to say, but customer service is really based on helping the
customer. I always have music playing, I interact with customers, and
I’m extra friendly to a lot of people. If someone comes in to buy a bag of
chips and they’re a quarter short, they can bring it back to me the next
day. I have a reputation of helping out those who need it. I would never
let anyone go hungry. I’ll ask you to come back and work it off in some
way, shape, or form, but I will feed you if you’re hungry or homeless or in
need. I won’t let you go without food. I’ve built sort of a name for myself
of being stern but helpful.
Diamond R Food Mart is located at 402 East Prince Road in Tucson,
and is open Monday-Sunday, 7:00am – 10:00pm.
www.finleybeer.com HeadyTimes v.29
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On-PremiseSPOTLIGHT
Cobra Arcade

O

N JUNE 29, 2018, TUCSON’S FIRST ARCADE BAR TOOK UP
residence on the northeast corner of Congress Street and Scott
Avenue. The brainchild of owner Ari Bracamonte, Cobra Arcade
has already carved a niche for itself in downtown Tucson’s nightlife
scene. Appealing to an arcade and pinball-fueled sense of nostalgia,
Cobra Arcade provides a much-needed escape from reality for anyone
looking to kick back, relax, and grab a cold one. Heady Times sits down
with Regional Manager Topher Bray to find out what makes Cobra Arcade
so alluring.
Heady Times (HT): Can you explain how the whole bar arcade
concept came about?
Topher Bray (TB): Ari started collecting games because he liked the
whole restoration side of it. He’s actually not even really into playing
video games, but he likes to fix, build, and create things. The arcade
games just became a hobby and he started collecting more and more
and more. He did a pop-up bar/arcade in Phoenix, and it was such a
success that he decided to open an actual bar. It’s all about creating a
really cool atmosphere with music, games, and the artwork you see in
the building.
HT: Why was Tucson selected for Cobra Arcade’s second location?
TB: Ari actually wanted to open up Cobra Arcade down here first because
he’s originally from Tucson, but the timing wasn’t right. We were open for
two years up in Phoenix when we came down here and scouted a couple
different locations. We found this building and fell in love with it; it had
a really cool layout and feel compared to other buildings we looked
at. It just worked out. As downtown continues to grow, we’re in a very
good location.
HT: Tell us about your beer selection.
TB: We have 18 beers on tap and probably 15-18 different can varieties.
Half of our draft beers are local Tucson offerings, and the other half are
more popular, well-known beers like Dos Equis – which is our best-selling
beer. We try to really represent Tucson because this is such a huge
beer-drinking community and you get a lot of people who want local,
craft beers. But you’ll also always have the people who want the more
recognizable brand names, so we try to have something for everyone.
HT: Arcade games aside, would you say there’s anything else that
sets Cobra Arcade apart from other bars in Tucson?
TB: Overall, it’s about creating an environment where any person can
come in, feel good, have fun, relax, and just unwind. We try to create a
fun atmosphere for the person that’s just getting off their 9-5 day, coming
in to enjoy the handcrafted cocktails AND the younger crowd coming here
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on the weekends that just wants to party.
We really do see two different crowds, and
we want both to feel comfortable.
HT: What do you want Cobra Arcade to
be known for?
TB: Whether you’re coming here to
celebrate something special in your life or
you’re just looking for a place to kick it,
relax, and escape day-to-day life, you can
come in here and have a good time. I think
it’s just a really fun, badass space. We have
an amazing set of staff that meshes well –
we have a good time laughing and dancing
behind the bar. If I go somewhere and see
the bartenders laughing and high fiving
each other and the guests, then that’s a
place I’ll keep coming back to. It all comes
together to create a really cool environment
and brand.
Cobra Arcade is located at 63 East
Congress Street, and is open Tuesday –
Sunday, 4:00pm-2:00am.

NewPRODUCTS
Coors Light & Miller Lite Minis
With the new year comes New Year’s resolutions.
And to capitalize on the season, Coors Light &
Miller Lite have created a way for drinkers to
enjoy the same refreshing taste of their favorite
classic beers, while still reaching their health
goals. New 12-pack portion-control packages
of 8-ounce cans highlight the calorie and carb
count, but don’t compromise on taste. Supporting
retail tools will help celebrate the season, while
allowing consumers to stay on track. ABV: 4.2%
Availability: Year‑round, beginning in January

New Coors Light Packaging
Coors Light 12, 18 and 24-packs are receiving small,
but high impact changes to the bottom panels of their
packaging. Each bottom panel will allow for multiple
display configurations that better showcase the brand
and leverage the full, iconic Coors script. By
allowing the bottom panel
of packs to work together,
the brand is creating a
cohesive and impactful
brand message that easily
stands out in stores.
Availability: Year‑round,
beginning in January

Sol Chelada
A brighter chelada has arrived! As the #1
rated chelada in Mexico, Sol Chelada is
officially coming to the United States. This
top flavor offers drinkers a refreshing taste
of spice and tang, without sacrificing the
crisp beer cues. And drinkers will delight in
knowing they’re tasting some of Mexico’s
finest flavors. ABV: 3.5% Package: Cans only
Availability: Year‑round, beginning in February

Henry’s Hard Sparkling Water
Variety Packs
Henry’s Hard Sparkling Water is
introducing two new variety packs:
a Fruit Fusions 12-pack and
Tropical 6-pack. Fruit Fusions
features flavor ‘blends’, including:
Lemon Lime, Strawberry Kiwi
and new Blueberry Lemon.
Tropical includes: Passion
Fruit and two new flavors
Peach Mango and Pineapple.
Availability: Year‑round,
beginning in March

New Beers for the
Blue Moon Share Pack

Crispin Variety Pack

Beginning in January for the 12-pack and April for
the 24-pack, Blue Moon’s Share Pack will swap out
Pacific Apricot for Honey Wheat
(previously known as ‘Summer
Honey Wheat’) to continue to
deliver the variety that consumers
are demanding. Consumers will
also find the original Belgian White
style, along with Mango Wheat.
Availability: 12-pack, year‑round,
beginning in January; 24-pack,
year‑round, beginning in April

Crispin Cider Co. is continuing its established positioning
with a fresh new take on cider, perfectly suitable for a wine
glass. Wine drinkers can enjoy this new wine alternative
with a variety pack of wine-like
ciders, including the new dry, pear
cider-based Pearsecco, refreshing
and fruity Rosé and classic dry
Brut. On-trend packaging with slim
cans also provide a premium look,
perfect for elevating any occasion.
Availability: Year‑round, beginning
in March

Peroni Nastro Azzuro
500ml Can
Peroni Nastro Azzuro will be introducing a new
500ml can (16.9 ounces), set to hit shelves
March of 2019. The single cans will still be
delivering the same true taste of Italy, but meeting
the current demand with a stylish, above premium
offering. ABV: 5.1% Availability: Now, year‑round

Arnold Palmer Spiked 12-Pack
To continue to build off its success in 2018, Arnold
Palmer Spiked will now be available nation-wide in a 12
pack of 12-ounce slim cans. This will
support the brand’s expansion in large
format where consumer demand is
strong within the hard tea category.
ABV: 5.0% Availability: Year‑round,
beginning in March
www.finleybeer.com HeadyTimes v.29
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NewPRODUCTS
Heineken 0.0
Light golden in color, Heineken 0.0 has a fruity,
subtle malt aroma and a perfectly balanced
taste, with fruity notes and a soft, malty body.
This inspiring and innovative beer without alcohol
will be met with a pleasant, refreshing
and clean aftertaste. ABV: Nonalcoholic Packages: Bottles and Cans
Availability: Year‑round, beginning
in January

Modelo Negra – Now in
24-Ounce Cans!
In addition to being available in bottles and on
draft, now you can get Modelo Negra in 24-ounce
cans! First brewed by Grupo Modelo in 1925, and
available in the U.S. since 1982, Modelo Negra
redefines “dark beer” because it is exceptionally
drinkable and remarkably smooth. ABV: 5.4%
Availability: Now! Year‑round

Modelo Chelada Limón y Sal
Tecate Titanium
Introducing the BOLDEST Tecate yet …
Titanium. This beer delivers a bold, yet
refreshing taste that packs a punch. Its distinct
aroma and flavor are the result of an obsessive
and tireless brewing process that distinguishes
it with its high alcohol content but great
drinkability. ABV: 7.5% Package: Cans only
Availability: Year‑round, beginning in February

Strongbow 100 Calorie
Slim Cans Variety Pack
This variety pack of slim cans with only 100 calories per
8.5 oz. can includes three wine-inspired hard
cider flavors: Dry Pear, a mildly
sweet pear-apple cider with a light,
dry finish; Rosé Apple, a semi-dry
cider with a touch of red-flesh apple;
and Original Dry, with the refreshing
taste and dry finish of England’s
#1 cider. Availability: Year‑round,
beginning in January

Corona Refresca
Refreshingly flavorful, Corona Refresca is a premium
spiked refresher from Corona. It comes in three
delicious tropical flavors – Passionfruit Lime, Guava
Lime, and Coconut Lime (available only in the Variety
Pack). Corona Refresca is for young, FMB drinkers
who are settling into a life
of more responsibilities
and perks but refuse to
lose their fun side by
settling down. ABV: 4.5%
Package: Cans only
Availability: Year‑round,
beginning in March
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Modelo Chelada is expanding their family once
more by launching Modelo Chelada Limon y
Sal. This authentic take on a Mexican tradition
is made with beer and the refreshing flavors of
natural lime and salt. ABV: 3.5% Package: Cans
only Availability: Year‑round, beginning in March

Saint Archer Hazy IPA
This northeast-inspired IPA is a low bitterness hop bomb.
Packed with citrus, pine and tropical fruit aromas, Saint
Archer uses flaked oats and unmalted white wheat to
provide that silky smooth mouthfeel associated with
IPAs from the east, allowing
Citra, Simcoe and Centennial
aromas to dominate this
beer throughout. ABV: 6.2%
Packages: Cans and Draft
Availability: Now, year‑round

New to Finley: Seagrams Escapes
and Seagram’s Escapes Spiked
Finley Distributing is proud to welcome Seagram’s
Escapes to our portfolio – a premium malt beverage
available in a colorful variety of
refreshing flavors. Consumer
favorites include Jamaican Me
Happy, Strawberry Daiquiri,
Calypso Colada and Peach
Fuzzy Navel. At 3.2% ABV,
flavors can be purchased in
4-pack bottles, or in a partypleasing variety pack.
For consumers looking for a
little more, turn it up with Seagram’s
Escapes Spiked, a new line of
high ABV (8.0%) premium malt
beverages. The new line is available
in convenient 23.5-ounce cans in the
top 3 flavors: Jamaican Me Happy,
Strawberry Daiquiri, and Calypso
Colada. Availability: Now, year‑round

NewPRODUCTS
Mike’s 6-Pack
Package Refresh

Mike’s HARDER Purple Grape
to be Available Year-Round

In addition to upgrading their
graphics this winter, Mike’s will be
using a higher-grade cardboard on
its 6-pack mother carton in 2019
as well. Availability: Year‑round,
beginning in February

Previously a seasonal flavor, HARDER Purple Grape
will soon be available year‑round! HARDER Purple
Grape combines the color of a classic grape soda
with a beautiful, natural grape aroma. It has
a fruity, easy drinking taste of real grapes and
finishes smooth with a nice balance of sweetness
and tartness. ABV: 8.0% Package: Cans only
Availability: Year‑round, beginning in February

New Flavors in the
Mike’s Party 12 Pack
The 2019 Mike’s Party 12
Pack will include the successful
2018 fall seasonal Tangerine
in addition to Lemonade,
Black Cherry and Strawberry.
Availability: Year‑round, beginning
in February

New Flavors in the
Mike’s Can Variety
12 Pack
Mango will join Lemonade,
Black Cherry and Strawberry in
the Mike’s Can Variety 12 Pack
for 2019. Availability: Year‑round,
beginning in February

Mike’s HARDER Black Cherry
23.5-Ounce Cans
Previously available in 16-ounce cans only,
Mike’s HARDER Black Cherry will soon be
available in 23.5-ounce cans as well! Slightly
tart but balanced with just the right sweetness,
HARDER Black Cherry is delicious to the last drop.
ABV: 8.0% Availability: Year‑round, beginning
in February

Mike’s HARDER Watermelon
to be Available Year-Round
Previously a seasonal flavor, HARDER Watermelon
will soon be available year‑round! Hold on for an
intensely refreshing blend of ripe, juicy watermelon
and tart lemonade. The liquid is dark pink in
color and the aroma is of classic, freshly cut ripe
watermelons. Unlike the overly sweet, candy-like
profile of other watermelon beverages, HARDER
Watermelon delivers an authentic, mouth-watering
watermelon taste before finishing clean, with no
lingering sweetness. ABV: 8.0% Package.Cans only
Availability: Year‑round, beginning in February

New Flavors in the Mike’s
HARDER Variety Pack
In 2019 the Mike’s HARDER
Variety Pack of 16-ounce cans will
include: Cranberry, Lemonade,
Strawberry and Purple Grape.
Availability: Year‑round, beginning
in February

Guinness Extra Stout
19.2-Ounce Cans
Guinness Extra Stout now comes
in 19.2-ounce cans - the perfect
single serve can option to help you
unlock incremental sales and profits.
Sharp and crisp to the taste, it’s an
entirely different experience from the
smooth, creamy Guinness Draught and punchier Foreign
Extra Stout, but the trademark Guinness flavors preside.
ABV: 5.6% Availability: Year‑round, beginning in March

Guinness Blonde – New Liquid!
Guinness Blonde has been refined to update the hop
character (Citra hops added for more citrus
and tropical fruit) and lighten the color and
malt character slightly. Guinness Blonde also
has a new home: the new Guinness Open
Gate Brewery & Barrel House in Baltimore,
Maryland. ABV: 5.0% Packages: Bottles
and Cans Availability: Now! Year‑round

Smirnoff Ice Smash
Pineapple Coconut
Following the successful launch of Smirnoff Ice
Smash in 2018, the brand is launching a new flavor
to the line in March 2019. With Pineapple-flavored
FMB’s growing at much faster rate than the category,
Smirnoff Ice Smash Pineapple Coconut is sure to be
a hit with consumers. ABV: 8.0% Package: Cans
only Availability: Year‑round, beginning in March
www.finleybeer.com HeadyTimes v.29
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NewPRODUCTS
Note the name change from “Truly Spiked &
Sparkling” to “Truly Hard Seltzer”

Truly Rosé Hard Seltzer
Truly is giving drinkers a whole new way to rosé! Truly
Rosé takes its cues from rosé wine – it’s delicately
sweet, a tad tart and fruity with a hint of California
grapes. With a light pink hue that drinkers know and
love, Truly Rosé is sparkling, fun and meant to be
enjoyed all day long – from
beach to bar – without
sacrificing refreshment,
great taste, or your wellness
routine. ABV: 5.0%
Package: Cans only
Availability: Year‑round,
beginning in February

Steel Reserve
Spiked Tropic Storm
At the start of the new year, drinkers can
look forward to a new Steel Reserve Alloy
Series flavor hitting shelves: Spiked Tropic
Storm. With Spiked Tropic Storm, drinkers
can get the night started with a blast of
tropical, mixed fruit flavor. ABV: 8.0%
Package: Cans only Availability: Now,
year‑round

Skrewball
Peanut Butter Whiskey
On one side, you have
good ol’ whiskey – a
bold, loud, and strong
partner-in-crime who
exudes confidence. On
the other, peanut butter
– a rich, smooth, and
irresistible spread that’s
as dependable as they
come for all your late
night cravings. Little did
you know, these two
blend together quite
phenomenally. Skrewball
won Double Gold and Best
Flavored Whiskey at the 2018 New York World Wine
& Spirits Competition. ABV: 35.0% Availability: Now,
year‑round
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Upslope Rocky Mountain Kölsch
Layered in flavors inspired by the backcountry,
Rocky Mountain Kölsch merges the easydrinking character of traditional Kölsch
yeast with Upslope’s innovative spin.
Colorado honey, sage and Mosaic
and Lemondrop hops create a
bright, lemon citrus character
with a touch of hops. ABV: 5.1%
Packages: Cans and Draft
Availability: Year‑round, beginning
in February

Marathon 26.2 Brew
This golden, hazy beer has a crisp body with
slight notes of citrus and wheat. A touch of
coriander adds a slight pepper note and the
addition of sea salt makes this brew thirstquenching, with a clean finish. Sessionable
and flavorful, 26.2 Brew is the more
refreshing beer whether you’re celebrating
the end of a marathon or a day of work.
ABV: 4.0% Packages: Bottles, Cans and
Draft Availability: Year‑round, beginning
in March

Hop Valley
Cryo Hops Stash Pack
Landing in Arizona in January – the Hop Valley Cryo
Hops Stash Pack features four refreshing different
canned Cryo-hopped IPA’s: Bubble Stash, Bambino
Stash, Mango Stash and Cryo Stash. Cryo Hops are
a patented hop product in which the lupulin
gland is cryogenically separated from
the cone by exposing the hops
to a nitrogen bath at
sub-zero temperatures.
By using Cryo Hops,
juicy flavors and aromas
are greatly enhanced,
with no bitter beer face.
Availability: Year‑round,
beginning in January

NewPRODUCTS
Firestone Walker Mind Haze

SanTan Juicy Jack IPA

From the coast of California comes Mind
Haze, a free-spirited beer made to elevate
your perceptions. It’s juicy yet balanced,
hazy yet lasting and loaded with an
imaginative array of tropical hop flavors.
Mind Haze breaks the mold with a luscious
texture, explosive tropical hoppiness and
unrivaled shelf longevity for the style.
Indeed, it boasts the same shelf life as any other
Firestone Walker IPA. It gets its haziness from natural
proteins, tannins and enzymatic activity. In addition to
creating a signature haze, these ingredients promote the
type of texture and mouth feel that you expect from the
best hazy IPAs. ABV: 6.2% Packages: Cans and Draft
Availability: Year‑round, beginning in January

This juicy hazy IPA showcases Mosaic and Cashmere
hops which explode with aromas of peach, guava
and tangerine. Fruity and juicy, a generous amount of
oats are added to give Juicy
Jack a rich, full bodied flavor.
ABV: 6.5% Packages: Cans and
Draft Availability: Year‑round,
beginning in January

Firestone Walker Rosalie
This is the rosé lover’s beer. It all started
with a little brewery born on a California
vineyard, so you could say it was meant
to be – a beer named Rosalie. This beer
taps into Firestone Walker’s winemaking
roots, using local wine grapes to create
a delicious, one-of-a-kind beer rosé that
exhibits the best attributes of a classic rosé
wine, but with even more drinkability. Rosalie begins
with wine grapes harvested within a few miles of the FW
brewery, specifically Chardonnay, Viognier and Orange
Muscat. These grapes are pressed, and the juice is
co-fermented with a light pilsner malt base. The beer
is then finished with a dash of hibiscus flower for color
and aroma. ABV: 5.0% Packages: Cans and Draft
Availability: Year‑round, Cans beginning in March, Draft
in April

Abita Strawberry Harvest Lager
to be Available Year‑Round
Abita’s always popular Strawberry Harvest Lager will
soon be available year‑round in redesigned packaging!
The juice of red, ripe Louisiana strawberries, harvested
at the peak of the season, gives this crisp lager
its strawberry flavor, aroma and haze. Made with
pilsner and wheat malts and
Vanguard hops, Strawberry
Harvest Lager is wonderful
with desserts. ABV: 4.2%
Packages: Bottles and Draft
Availability: Year‑round,
beginning in March

Not Your Father’s Gets a New
Look – And a New Flavor!
Not Your Father’s products are getting a
make-over. You can still enjoy the same
Not Your Father’s Root Beer, a modern
take on a classic beverage everyone
loves, just in an updated bottle with a
more modern look. And joining the family
is Not Your Father’s Lemonade, a
crisp, flavored malt beverage
with natural lemon flavor.
ABV: 5.0% Package: Bottles
only Availability: Root Beer
now, Lemonade in February,
year‑round

Lagunitas DayTime
12-Ounce Cans
This 100-calorie, session IPA is boldly dosed
with a glorious fortune of dry hops and a
toasty malt foundation to satisfy your every
need. But, at 4.0% ABV, it still lets you stay
in the game to do what needs to be done.
Previously available in 12-ounce bottles,
DayTime returns in 12-ounce cans! ABV: 4.0%
Availability: Year‑round, beginning in January

Lagunitas IPA
19.2-Ounce Cans
Lagunitas’s crazy popular, well-rounded and
highly-drinkable IPA will soon be available in
19.2-ounce cans in addition to 12-ounce
bottles and draft! Made with 43 different hops
and 65 various malts, this redolent IPA will
likely float your boat, whatever planet you’re
on. Try this ruthlessly delicious brew with mild
blue cheese or Hamachi Kama. ABV: 6.2%
Availability: Year‑round, beginning in January
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NewPRODUCTS

SeasonalSELECTIONS

Dogfish Head American Beauty
Now Available Year-Round

When Demand Exceeds Supply

In 2013, DFH released American Beauty, a
collaboration with their friends the Grateful Dead.
Both Dogfish Head and the Grateful Dead built
their followings by connecting directly with their
fans, so DFH asked those loyal fans to help drive
the recipe. After more than 1,500 ingredient
suggestions, granola came out on top! This
year, American Beauty is making its comeback
and will be available year‑round! Brewed with
granola and succulent wildflower honey to
add toasty and sweet notes to this hoppy pale
ale, once you taste it, there will be nothing
left to do but smile, smile, smile. ABV: 6.5%
Packages: Bottles and Draft Availability: Now, year‑round

Ballast Point Lager
Bright, refreshing and fit for adventure, Ballast Point Lager
is the quintessential cooler beer for lively adventures or
leisurely days. At only 99 calories, this incredibly bright
lager still packs a ton of flavor. Brewed with 100% 2-row
barley and a light touch of Apollo hops, Ballast Point
Lager is a refreshing choice for any occasion. Whether
you’re docked or at sea, it’s the perfect companion for
whatever destination
lies ahead. ABV: 4.2%
Packages: Cans
and Draft
Availability: Year‑round,
beginning in March

Bell’s Official
Two of Bell’s Beer’s favorite ingredients come together
in the brewhouse: pungent American hops and delicious
wheat malt. This Hazy IPA is double dry-hopped (a
combination of Mosaic, Citra, Azzaca, Amarillo and
El Dorado hops) resulting in complex peach, stone
fruit and tropical notes with a dry finish and balanced
bitterness. A refined beer for those who love hops
and for those who prefer wheat beers. Go ahead and
make it Official. ABV: 6.4% Packages: Cans and Draft
Availability: Year‑round, beginning in January
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Many of our craft seasonal and specialty releases are
available in limited or extremely limited quantities.
Breweries only produce a certain amount of their specialty
beers and Finley does all they can to get as much product
as possible. In addition, this publication is compiled
months prior to the decision made by the brewery to
allocate their products to the wholesaler. Variations in
production for some of these limited release offerings will
fluctuate, resulting in lower quantities than anticipated.
Please feel free to discuss seasonal selections with your
Route Manager. If an item is out of stock, they will be
able to offer similar suggestions.

Guinness Gilroy
Baloo Bear Cans
This winter, Guinness Draught will be
available in a special edition, Baloo Bear
collectible can, celebrating the famed
Guinness Gilroy campaign of the 1930s
and ’50s. ABV: 4.2% Package: Cans only
Availability: January

Smirnoff Ice
Red, White and Berry
The limited time offer of Smirnoff Ice Red,
White and Berry returns! Don’t wait to get
your hands on this limited edition blend of
cherry, citrus and blue raspberry flavors.
ABV: 4.5% Packages: Bottles and Cans
Availability: March

Blue Moon Honey Wheat
Summer Honey Wheat saw great success and beat the
budget. In order to make this craft beer available for a
longer timeframe, Blue Moon will be changing the name
from ‘Summer Honey Wheat’ to ‘Honey Wheat,’ and
the beer will be available from January to July in 2019.
Honey Wheat is crafted with
clover honey balanced by
a hint of citrus, and tastes
best with none other than
the original Blue Moon
orange garnish. ABV: 5.4%
Package: Bottles only
Availability: January

SeasonalSELECTIONS
REDD’S Limited Pick
Peach Ale
REDD’S new, seasonally relevant flavor, Peach
Ale is a refreshing beer plus the delicious taste
of peach. It’s almost as if they took a pint of
beer, planted it in a peach orchard,
and now drinkers get to reap
the rewards. ABV: 5.0%
Packages: Bottles and
Cans Availability: January

REDD’S
Limited Pick
Pineapple Ale
Pineapple delivers sweet tartness,
while this new, seasonal ale holds
true to the same crisp taste of
REDD’S that drinkers know and
love. ABV: 5.0% Package: Bottles
only Availability: March

REDD’S Summer Share Pack

Ballast Point Brut IPA
A bone-dry IPA turned liquid gold, Brut IPA is Ballast
Point’s latest deep dive into the ever more complex
world of IPAs. Brut IPA features a
light body matched only by its light
bitterness. But don’t be fooled,
this beer is exploding with juicy,
citrus hop character in what is
undoubtedly a fantastic voyage
into unknown waters. ABV: 7.0%
Packages: Bottles and Draft
Availability: February

Ballast Point
Passing Haze Hazy IPA
A guiding light among foggy beers, Passing Haze is an
off-the-charts exploration of the India Pale Ale. Ballast
Point loaded the hop cannons and fired a late addition
blast, bursting this incredibly sessionable hazy IPA with
juicy, tropical citrus hops. The result is an easy drinking
treasure trove of hop gold. ABV: 4.2% Packages: Cans
and Draft Availability: February

REDD’S continues to drive consumer value with the
introduction of a 15-pack variety pack at 12-pack
pricing. The spring/summer pack will offer Americana
packaging with seasonally relevant flavors including:
Apple, Pineapple and Blueberry. Availability: March

Alaskan Spruce IPA

REDD’S Wicked Variety Pack
This spring, REDD’S Wicked will introduce a new
10-ounce can 12-pack variety featuring four bold
flavors: Apple, Lemonade, Black Cherry and
Watermelon. With 8% ABV, it’s the perfect pack to get
the party rolling. Availability: March

This IPA has a bold hop
character and is well-balanced,
offering big citrus and pine
flavor up front, and ending
with a light malt sweetness
and berry-like spruce
character. ABV: 7.0%
Packages: Bottles and Draft
Availability: January
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SeasonalSELECTIONS
Samuel Adams Cold Snap
The crisp character of this unfiltered white ale gets
a kick from a bright blend of spring spices. Orange
peel and plum add subtle sweetness, while
coriander contributes a peppery bite, creating a
refreshing flavor that signals spring is on its way.
ABV: 5.3% Packages: Bottles, Cans and Draft
Availability: Now

Lagunitas Undercover
Investigation Shut-down Ale
Lagunitas’s malty, rich beer with a snappy
hop finish truly defies style… Imperial
Mild?... Uber ESB?... We do know for sure
that it is unforgiven and unrepentant.
ABV: 9.7% Packages: Bottles and Draft
Availability: January

Samuel Adams
Gameday Beers Variety Pack

Lagunitas
Cappuccino Stout

The Gameday Beers
mix includes: Boston
Lager, a fan favorite,
balanced and smooth;
Sam ’76, an innovative
combination of lager
and ale; Cold Snap,
an unfiltered white ale
made with a blend of spices; and Bavarian Lager, an
unfiltered lager that is hazy, golden and bright in flavor.
Availability: January

Brewed with boatloads of roasted coffee in
each batch for that extra krunk, this mondo
coffee stout will leave you
wondering whether you’re
coming or going. ABV: 9.1%
Package: Bottles only
Availability: January

Mike’s Hard Pineapple
Mandarin Lemonade
Mike’s Hard Lemonade’s new seasonal Pineapple
Mandarin features a classic mix of pineapple with
mandarin notes and, of course, juicy lemonade. The
taste is refreshing, juicy and full of
citrus flavor. The combination of
fresh pineapple and lemonade
tartness delivers a nice, clean
finish, with just the right balance
of sweetness and citrus.
ABV: 5.0% Package: Bottles
only Availability: January

Dragoon Öhaygrrl
Dragoon’s take on a traditional
German-style Gose, Öhaygrrl is a
tart wheat beer, spiced with a bit
of Indian coriander and a dash
of sea salt. This is the ultimate
lawnmower beer – easy drinking
and crazy refreshing. Try Öhaygrrl
with a pork-belly Bahn-Mi, or with
peppered goat cheese on toast.
ABV: 4.5% Packages: Cans and
Draft Availability: March
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Lagunitas Hazy Memory
Lagunitas is going a bit blurry on this nebulous
release. Hazy Memory is a cloudy IPA full of oats
and smooth wheatly-esque-ish-ness, packed with
some of the murkiest, juiciest, turbid Loral 291,
Hallertau Blanc, Galaxy and Citra hops. It’s a huge
flavor you won’t forget! ABV: 7.7% Package: Draft
only Availability: January

Lagunitas Dark Swan
This sour ale is fermented with dark red
wine grapes, giving it its uniquely deep, rich
purple hue. Then it receives the signature
Lagunitas treatment, with a healthy dose
of experimental dry hops. This might just
shock your taste buds! There just really
isn’t anything else like Dark Swan... it’s
a hybrid ale that takes Lagunitas’s house
yeast and feeds it some Petite Sirah grapes
to munch on. It’s smooth, slightly sour and
superbly strange. Give it a taste, if you dare!
ABV: 8.5% Packages: Bottles and Draft
Availability: February

Lagunitas Brett Stout
This is one of the most time-intensive and
interesting beers Lagunitas has ever made.
The Brett has taken over and turned the
rich chocolate notes into something tart and
delicious. It’s a stout that’s not a stout. It
tricks you and will surprise you with each sip.
ABV: 11.3% Packages: Bottles and Draft
Availability: March

SeasonalSELECTIONS
VooDoo Ranger
Liquid Paradise IPA
Using the cutting edge new single hop innovation,
Mosaic Incognito™, Liquid Paradise boasts a mélange
of tropical notes
to create a
delicately bitter and
extremely aromatic
IPA. ABV: 7.8%
Packages: Cans
and Draft
Availability: January

Huss Ro Sham Beaux
A big, bad IPA featuring the versatile
Citra hop variety in all its glory! Weighing
in at over 100 IBU’s and close to
9.0% ABV this double IPA is strictly
for hop aficionados only. ABV: 8.3%
Package: Draft only Availability: February

Saint Archer Double IPA
This beer encompasses everything great about double
IPAs. Hops. Saint Archer uses a simple two-row base
malt as a vehicle to bring a burst of hops to your palate.
A healthy dose of Chinook,
Simcoe, and Citra is the
reason they love brewing
this beer. Enjoy! ABV: 8.3%
Package: Cans only
Availability: February

Dogfish Head
Raison D’Extra
DFH’s Raison D’Etre with a little extra, this
immodest brew, made with an obscene
amount of malt, brown sugar and raisins,
takes Belgian-style browns to new heights.
Dark amber in color and chock full of malty
raisin flavors, it’s an extremely complex beer
and a great candidate for aging. ABV: 15.018.0% Packages: Bottles and Draft
Availability: January

Dogfish Head
The Perfect Disguise
Is it an IPA disguised as a Kölsch?
Or a Kölsch disguised as an IPA?
On the surface, this beer looks like
a straightforward Kölsch, brewed
with a crisp Kölsch yeast and
traditional German malts and hops.
But, things aren’t always what they
seem. Your first hint that this beer is
something different is the addition
of a unique German chit malt that
gives it a full body and a slightly
creamy mouth feel. Hiding deeper
behind that German disguise is
the double dry-hopping of an American
double IPA, with nearly four pounds of
German and American hops per barrel,
bringing tropical flavors of citrus, tangerine, mango,
gooseberries and peach. ABV: 8.0% Packages: Bottles
and Draft Availability: February

SanTan Mr. Pineapple
Tusk & Grain Barrel Aged
Coconut Stout
For brewers, beer becomes a canvas, defining
itself as they lay liquid paintbrushes upon it. In
this case, Tusk & Grain’s imperial porter and
imperial stout have spoken, and led to the
creation of this beer. By boasting big notes
of dark chocolate, roast, and caramel, there
was only one ingredient that would complete
the piece; toasted coconut. This beer will
take you somewhere - enjoy
the journey. ABV: 11.5%
Package: Bottles only
Availability: January

2019 will feature a small change to SanTan’s seasonal
lineup! Mr. Pineapple will be joining Oktoberfest Lager and
Sex Panther Double Chocolate Porter as a seasonal offering.
The award-winning Mr. Pineapple will be available on
draft and in craft cans February through July followed by
Oktoberfest Lager (August-October) and Sex
Panther Double Chocolate
Porter (NovemberJanuary). ABV: 5.0%
Packages: Cans and
Draft Availability: Now!
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SeasonalSELECTIONS
Bell’s Hopslam
Starting with six different hop varietals added to
the brew kettle & culminating with a massive dryhop addition of Simcoe hops, Bell’s Hopslam Ale
possesses the most complex hopping schedule in the
Bell’s repertoire. Selected specifically because of their
aromatic qualities, these Pacific Northwest varieties
contribute a pungent blend of grapefruit, stone fruit
and floral notes. A generous malt bill and a solid
dollop of honey provide just enough body to keep the
balance in check, resulting in a remarkably drinkable
rendition of the Double India Pale Ale style. ABV: 10.0%
Packages: Cans and Draft Availability: January

Shiner Birthday Beer 110:
S’more
Inspired by everyone’s favorite campfire treat,
this limited time anniversary brew is made
with dark, roasted malts that serve up notes
of cinnamon and caramel, backed by subtle
hints of graham cracker and vanilla. It’s a
full-bodied, slightly sweet ale that’s sure to
make you one happy
camper. ABV: 5.0%
Packages: Bottles
and Draft Availability: January

Shiner Ruby Redbird

Bell’s Larry’s Latest Flamingo
Fruit Fight
The name “Larry’s Latest” is a nod to the spirit of
innovation and experimentation that Larry started in
1985 and continues within the brewery to this day.
Bell’s latest Fruit Ale is brewed with passionfruit and
lime zest, resulting in a
tart blend of tropical,
citrus flavors and
aromas. ABV: 5.0%
Package: Cans only
Availability: January

Ska Moral Panic Brut IPA
A super aromatic, slightly hazy, but still bright IPA with
champagne-like dryness. A wealth of Galaxy and Citra
hops added post-boil give this Brut IPA low actual
bitterness and big tropical flavor.
Moral Panic Brut IPA is
well-carbonated and
spritzy; drinks easy and
finishes dry. ABV: 5.75%
Packages: Cans and Draft
Availability: January
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With only 95 calories, 3.1 g of carbs
and 1 g of sugar, this Shiner favorite
is new and improved! Popping the top
on this brew is like slicing into a ripe
Texas Ruby Red Grapefruit. A bold kick
of ginger combines with the grapefruit
for a tart, refreshing lager. ABV: 4.0%
Packages: Bottles, Cans and Draft
Availability: February

Shiner Lemon Pils
This clean, crisp and refreshing lemon
pilsner will kick off the spring season and
leave you wanting more. It’s brewed with
Meyer lemons for a fantastic, sweet lemon
flavor and refreshing tartness. ABV: 4.7%
Packages: Bottles, Cans and Draft
Availability: March

Abita Mardi Gras Bock
Mardi Gras Bock is back again to help kick off the
Mardi Gras festivities. This traditional German-style
bock has a rich malt flavor and full body.
Mardi Gras Bock brings the fun of carnival
season to you wherever you are!
ABV: 6.5% Packages: Bottles and Draft
Availability: January

Available Year-Round PERFECT FOR THE SEASON
Hard Seltzers

Henry’s Hard Sparkling Water

Eat healthier. Be more active. These aren’t just
popular New Year’s resolutions, they’re lifestyle
trends that continue to gain steam, and consumers
are thirsty for products they can incorporate into
their routines. Lucky for you, hard seltzers are
filling this gap in the beverage alcohol category
nicely, along with the help of a few new low-calorie,
low-carb options. Keep reading for a few examples.

Henry’s Hard Sparkling is a low calorie, low-carb, lessfilling, lighter-flavored beverage. Hints of passion fruit
flavor and an aroma of berry notes give Henry’s Hard
Sparkling Water Passion Fruit a balanced impression
with a touch of tartness. A citrus aroma of lemon zest
and lime provide a hint of tart and sweet flavor in
Henry’s Hard Sparkling Water Lemon Lime. Get both
flavors plus Strawberry Kiwi - sweet strawberry flavor
mingles with tangy kiwi flavor – in the Henry’s Hard
Sparkling Water Variety Pack. Be on the lookout for
new variety packs Fruit Fusion and Tropical Variety,
coming soon.

White Claw
White Claw is bringing consumers back to the beer
aisle with their all-natural, low carb, gluten-free spiked
sparkling water infused with natural fruit
flavors, juices, NO artificial
sweeteners, and just 100
calories per can. Flavors
include Natural Lime, Ruby
Grapefruit, Black Cherry,
Raspberry and Mango.

Truly Hard Seltzer
Clean, crisp and refreshing,
each flavor of Truly Hard Seltzer
is gluten-free with only 100
calories, 2 grams of sugar, and
no artificial sweeteners. Truly’s
best sellers include the Citrus
Mix Pack with Grapefruit
& Pomelo, Colima Lime,
Sicilian Blood Orange and
Lemon & Yuzu, and the Berry
Mix Pack with Pomegranate,
Wild Berry, Blueberry & Acai,
and Raspberry & Lime.

Smirnoff
Spiked Sparkling Seltzers
Smirnoff Spiked Sparkling Seltzers are a delicious
blend of crisp, refreshing taste and bubbly carbonation,
infused with natural fruit essence, purified water
and no added sugar or
sweeteners with only 90
calories per 12 oz. can. Flavors
include Cranberry Lime,
Watermelon, and the new
Raspberry Rosé, plus Berry
Lemonade, included in the
Smirnoff Spiked Sparkling
Seltzer Variety Pack.

Corona Premier
Corona Premier is a sophisticated new choice
for consumers who are looking for an elevated
light beer experience. It’s a perfectly balanced,
sessionable, premium light beer with an
exceptionally smooth taste. And with
2.6 grams of carbs and 90 calories,
Corona Premier is ideal for consumers
who want refreshment without
being weighed down. ABV: 4.0%
Packages: Bottles, Cans and Draft

SeaQuench Ale
SeaQuench Ale is a session sour quencher made
with lime peel, black lime and sea salt. It’s a citrusy
tart union of three German styles of beer blissfully
brewed into one. Dogfish Head begins by brewing a
straightforward Kolsch with lots of wheat and Munich
Malt, then a salty Gose with black limes, coriander and
sea salt. It’s followed up with a citrusy tart
Berlinerweiss made with lime juice and
lime peel. All three beers are then blended
together in the fermentation tank
to create this German hybrid.
ABV: 4.9% Packages: Cans
and Draft
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St. Patrick’s Day Pints
Full of Coors Light
St. Patrick’s Day is always a full day
of celebrating, and Coors Light is
prepping to help drinkers do just that.
Coors Light is offering on-premise
drinkers a thermochromic cup that
changes color, so they can properly
toast their lads with green. Other
wearables include t-shirts, hats,
bandanas, beverage wraps, bottle
openers and more.

Spot the Supermoons
with Blue Moon
After a successful 2018 calendar, Blue
Moon is re-introducing a Blue Moon
‘Supermoon Calendar’ for 2019. With
each calendar, retailers will have the
opportunity to offer unique specials
to bar patrons at any time of the year
surrounding the various moon phases.
Opportunities include an actual blue
moon on May 18th, and a special
blood moon in January that offers the
chance to garnish your Blue Moon
with a blood orange.

Reel in a ’Stone with
Keystone Light
For the regions that love fishing,
Keystone knew it was time to
cast a line and give shoppers the
opportunity to reel in a ’Stone. They
created a number of point of sale
templates that leverage the classic
American past-time, available during
the months of March and April, and
the discernable pairing that is fishing
and Keystone Light.

NASCAR at ISM Raceway
NASCAR comes to ISM Raceway (formerly Phoenix International Raceway) March 8, 9 and 10, 2019. Many of Finley’s
brands have NASCAR ties, including Miller Lite and Twisted Tea. If you’re looking for some NASCAR-themed point of sale
or programming, talk to your Route Manager on how you can get in on the action.
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Corona Launches
First-Ever March
Madness National
Sweepstakes
For the ninth year, Corona will
once again be teaming up with the
V Foundation to create ways for
consumers to get in on the action
and fight cancer.
To support the effort this year,
Corona has partnered with leading
cause platform, Omaze, to offer
consumers the chance to win a
once-in-a-lifetime experience with
actor Rob Corddry – known for his
roles in movies such as “The Hot Tub
Time Machine” and in the hit HBO
television series “Ballers” – via the
brand’s first-ever March Madness
national sweepstakes.
Through the Omaze platform,
consumers can donate as little
as $10 for the chance to go from
brackets to beachside with Rob
himself. Winners will be able to select
three friends to join them and venture
to a luxury L.A. beachfront home,
where the group will meet Rob on a
private yacht and cap off the evening
with a private dinner catered by one
of Rob’s favorite L.A. restaurants.
Consumers will learn about this unique
sweepstakes through all-new point of
sale materials, which are now available.
Last year, Corona Extra was only
one of two brands in the top six to
both drive growth and gain share
during March Madness, so be sure to
leverage the sweepstakes to capture
the growth and trade-up opportunities.

Drive Growth with Casa Modelo and the UFC
Casa Modelo has been bringing
its fighting spirit to the Octagon
as the official beer partner of the
UFC for nearly a year now, and the
new year brings plenty of activation
opportunities for accounts across
Tucson and southern Arizona.
Modelo will certainly be hard to miss
in year 2 of the partnership with
brand placements on the Octagon,
as well as TV spots, digital and social
content and athlete sponsorships to
further drive demand and awareness.

With the UFC fan base being 80%
the size of the NBA’s, be sure
to activate against fights in the
upcoming year with a host of POS for
both the on and off‑premise.
The partnership represents a great
opportunity to capture trade-up
opportunities behind the #1 growth
brand in the on-premise and the
fastest-growing draught brand. Casa
Modelo also significantly outperforms
the competition when on feature
and display.

Tee Off in Tahoe with
Corona Premier
Corona Premier will launch its FIRST EVER
thematic retail program in 2019, centered
around one of the target consumer’s favorite
past times, golf. A lucky consumer will win a
trip to Lake Tahoe for the ultimate American
Century Championship experience. All new
point of sale features “Tee Off in Tahoe with
a Celebrity + Your Foursome” messaging
that will encourage consumers to enter on
Premier’s webpage.
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Paulaner “Ain’t
No Party Like A
Salvator Haus Party”
Sweepstakes
Paulaner USA is providing families
and loved ones with a reason to
come together and celebrate this
winter with a weekend getaway where
they can host their own Salvator
Hause Party. Salvator is a double
bock beer that is characterized by
smooth chocolate flavor and robust
caramel maltiness. Its unique flavor,
combined with an engaging history,
is sure to deliver good times and
satisfying experiences.
To enter the Paulaner “Ain’t No
Party Like A Salvator Haus Party”
Sweepstakes, consumers will text
PAULANERHAUS to 484848. The
grand prize winner will win a weekend
getaway with friends and family to
Montauk, New York, Lake Michigan,
Florida Keys or San Diego, CA – it’s
their choice!
In addition, consumers are invited to
post a photo of their #Paulanerparty
on Instagram for the chance to win
a stunning Paulaner-branded outdoor
fire pit. The top five posts will win!

Celebrate St. Patrick’s Day with Guinness
All Weekend Long
The folks at Guinness have gotten
so good at St. Patrick’s Day,
they’re ready to make it a whole
weekend! Celebrate St. Pat’s 2019
with Guinness all weekend long.
In addition to national promotion,
Guinness also proudly sponsors
the 32nd Annual St. Patrick’s Day
Parade & Festival Sunday, March

17th. Downtown Tucson will come
alive with Celtic tradition as the
annual event brings the Irish spirit
to Tucson. The St. Patrick’s Day
Festival opens at 10:00 a.m. at
Armory Park (Military Plaza) with live
Irish music, dancers, entertainment,
a children’s game area, and food
and merchandise vendors.

Guinness Give A Stache
When enjoyed slowly, each pint of Guinness stout leaves
behind a foamy mustache after the first sip. This winter,
consumers will be asked to share pictures on social media
of a stache, whether it be self-grown, drawn on, or a
stache enhanced with @GuinnessUS using the hashtag
#stacheforcharity. For every stache posted from January
1st – March 31st Guinness will donate $1 to the Guinness
Gives Back Fund, up to $100,000!
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Angry Orchard & The
Kentucky Derby
Put on your Derby best and get ready
for the most exciting two minutes in
sports: The Kentucky Derby! Angry
Orchard is the proud official hard
cider sponsor of the 145th Kentucky
Derby, one of America’s oldest
sporting traditions.
During March and April, consumers
can enter to win a trip to experience
the Derby VIP style! From airfare and
hotel stay to tickets for a table in the
Angry Orchard Rosé Club, located
on “the stretch” between the start
& finish lines of the Churchill Downs
race track, the Angry Orchard Rosé
Kentucky Derby Sweeps is giving
drinkers the chance to win a once-ina-lifetime experience.

Angry Orchard
Rosé for V-Day
Celebrate Valentine’s Day with
a dozen Angry Orchard Rosés.
Angry Orchard Rosé hard cider is
made with red flesh apples from
France. Each apple is crisp, juicy
and red to the core, adding an
irresistible rosy blush and appleforward taste with a refreshing,
dry finish. Pair Angry Orchard in
store with roses and chocolate
for a perfect pairing.

Samuel Adams
All Beer is Good,
Some Beer is Better
From January through March, Sam
Adams is giving away 6,500 box sets
of premium crystal pint glasses from
Spiegelau, a central European glass
manufacturer that has produced
high-quality glassware since the
16th century. Each box comes with
four glasses for a full table set,
awarded nationally through a text-towin sweepstakes.

Truly
Commit to Fit
Running from January
through March, this
national text-to-win
sweepstakes will award
three grand prize
winners a 12-month gym
membership to the health/
sports club of their choice!
In addition, one hundred
runners up will receive
Truly-branded post-workout
swag!
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New Year New You
with White Claw!

Dogfish Head Bevy of Goodness
Digital Mail-In Rebate
Dogfish Head is offering consumers a year‑round digital MIR
offer! DFH drinkers will save $5 when they purchase a selected
Dogfish Head brand in conjunction with spending $10 or more
in a selected cross-merchandise category. Retailers will have
the option to select the eligible cross-merchandise category for
their stores, as well as the five DFH brands they would like to be
co-merchandised. Retailers will then get a “custom” MIR poster
to hang in their location, and from there, it’s easy! Consumers will
choose and purchase an eligible off-centered ale, as well as spend
$10 or more on eligible merchandise, and text ‘DOGFISH’ to the
provided number. They will then follow the provided instructions
and a rebate will be delivered digitally via PayPal!

In an effort to help consumers reach
their fitness goals for 2019, White
Claw will be conducting a national
text-to-win campaign, from January
1st through March 31st, in which
one lucky consumer will win a home
gym makeover!

Enjoy the Game with HUSA’s
All-Star Roster of Premium Beers
Heineken USA is getting fans ready for the Big
Game and keeping them tuned in to the playoffs
with custom on and off-premise point of sale. By
enhancing the football viewing occasion for sports
fans all season, HUSA is ending the postseason
bigger than ever and ensuring
your sales come out on top.
Point of sale will be in-market
starting January 1st
through February 15th.
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Tucson Craft
Beer Crawl

Firestone Walker 805 Offer
Throughout the month of January, Firestone
Walker 805 is offering a branded shot glass
and dice to consumers for $5! Get all the
details at 805beer.com.

The Tucson Craft Beer Crawl is
returning for its FIFTH YEAR in
2019. This event is a multi-venue
beer festival that celebrates the
communities of downtown and
craft beer. On February 16, 2019,
attendees can sample brews across
7 unique downtown venues all
within walking distance. A portion
of proceeds donated to Watershed
Management Group and the AZ
Craft Brewers Guild—over $35,000
donated so far!

3rd Annual Ro Sham
Beaux Competition
with Huss Brewing

Firestone Walker Mail-In Rebate
From January 1st through January 30th, Firestone Walker is running a
$4 mail-in rebate offer on all Firestone Walker beers!

After you’ve finished the Tucson Craft
Beer Crawl on February 16th, 2019,
hang around Tap & Bottle Downtown
for Huss Brewing’s 3rd annual Ro
Sham Beaux Competition. Both
competitors and spectators have the
chance to get their hands on some
Huss swag and goodies, and try the
spring release of the same name!

Cruise, BBQ & Blues Classic Car Show with 805
Blending innovation, culture, and art, the Cruise, BBQ & Blues,
Classic Car Show & Festival is a visually stunning event set
at the base of Oro Valley’s Pusch Ridge mountain in the Oro
Valley Marketplace. Thousands attend the one-day annual
festival which features blues performances, BBQ vendors,
and kids’ activities – and 805 is proud to be a part of the fun.
SAACA began the project in 2008 to showcase the art and cultural
significance of classic and modern car design through an historic
lens. The one day event, set for Saturday, February 16, 2019, will
feature live Blues music on the main stage, classic BBQ on the grill, and an
endless supply of everything you love about fast cars and classic auto!
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The BeerGUY
Serving Beer
By Chuck Knoll
We’ve discussed
this in this column
in the past, but
I still hear quite
a bit from beer
enthusiasts with
concerns about
how beer is
served. The consumer experience
is critical to repeat business and
proper beer service is fairly simple.
It is just important to educate the
service team and make sure proper
procedures are followed. Let’s
highlight a few potential issues and
see what we can do to give the
consumer the best possible reasons
to return.
Proper Glassware – This is
important but not critical. The use
of glassware appropriate to the style
of beer has to do with how the glass
treats the beer, how it releases
the aromatics and how the drinker
perceives the beer. Try it yourself.
Pour a higher ABV beer like a Belgian
Tripel in both a standard pint glass
and a tulip glass (you can use a
white wine glass if you don’t have a
tulip). The pint glass will lose flavor
more quickly, while the tulip will
allow the aromatics to concentrate
and hit your nose just as you take
a sip. Since aroma is so important
to taste, the flavor will be enhanced
and you will truly taste the beer. You
can have your higher gravity beers
in tulips or goblets or snifters. It is
not practical for most bars to carry a
large assortment of beer glasses, but
if they at least have one style like a
tulip or snifter for more complex beer
then they are on the right track.
Serving Temperature – In an ideal
world only the lightest flavored beers,
such as American Premium Lagers
and Lights would be served below 40
degrees. Craft and import pilsners,
hefeweizens, and most other lagers
and wheats should be served in
the 40-45 degree range. The bulk
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of American craft styles…Ambers,
Pales, IPAs, Stouts, etc…are best
served in the 45-50 degree range.
As you climb the ladder in ABV so
too should the temperature rise. Next
stop is the cellar temperature area
– 50-55 degrees. Finally, truly big
beers are best served in the 55-60
range. The reason for this is twofold.
First, cold hides flavor and bigger,
richer beers deserve to be presented
at a temperature which allows the
best possible taste experience.
Secondly, at colder temperatures the
dominant flavor tends to be alcohol
which is not necessarily the way you
want to enjoy your Gulden Draak.
So the rule of thumb is the higher
the alcohol, the warmer you should
serve it.
Clean Glassware – There is a
certain method to cleaning glassware
that should be followed. The best
is a dedicated three compartment
sink with proper soap, a cool rinse
and sanitizer. The wash sink should
have brushes, and glasses should
be thoroughly scrubbed and allowed
to air dry inverted. Spending a little
extra time making sure the glassware
is clean pays huge dividends down
the line. If a dishwasher is used,
it should also be dedicated as
other foodstuffs may linger. There
are a variety of simple ways to tell
if your beer was served in a beer
clean glass. The easiest way is
head retention; does the head stay
appropriate for the style as you drink
it? If not, the glass was not beer
clean. The most noticeable sign of
dirty glassware is bubbles emanating
from the side of the glassware. Each
spot where a bubble forms on the
side of the glass is some sort of dirt
that did not get properly cleaned off.
Some glasses offered by breweries
are designed with a nucleation point
at the bottom. This is to allow the
carbonation to release slowly thereby
enhancing the aroma release and
improving the drinking experience.

Glass Temperature – This is a hotly
debated topic which we will resolve
right here and now. Glassware should
never be frozen. This is true for every
beer including American Light Lagers.
There are multiple reasons for this.
One reason is that frozen glassware
destroys the carbonation level of
the beer. Carbonation is important
to mouthfeel which is a major
component of beer enjoyment. The
beer becomes flat and watery very
quickly. Frozen glassware also causes
the beer to foam excessively. The
most important reason not to freeze
glassware is that the last thing that
touches the glass during the cleaning
process is sanitizer. When a beer
glass is frozen, that sanitizer is frozen
to the sides of the glass. In essence,
when you are drinking out of a frozen
glass, you are drinking sanitizer.
Pouring a Beer – How a beer is
poured makes all the difference in
the world. The server should take
a clean, room temperature glass
and ideally give it a little cold water
spritz from a glass rinser. This
cleans out any sanitizer residue,
removes any dust that may have
accumulated, and cools the glass
down slightly to make for a better
pour. To dispense the beer, hold the
glass at a 45-degree angle about
one inch below the beer faucet. A
properly poured beer will always have
at least an inch of foam on the top,
depending on the style. This foam
is important to the enjoyment of the
beer as it allows the aromatics to
release slowly and keeps the beer
from going flat. Never stick the tap
faucet into the beer. This can lead
to metallic taste at best. At worst, it
allows bacteria to grow on the faucet
as the old beer sits.
Books have been written about
proper beer service, so this barely
scratches the surface, but is a
good starting point. Until next time,
Cheers.

RethinkingRETAIL
“Mmmm… Tastes Like Chicken” and
Other Useless Descriptions

T

WO PEOPLE WALK INTO A STORE TO TRY OUT SOME NEW IPAS.
They know they like IPAs, but they don’t like the same ones.

Along comes a sales person, who does her best to help them make their
selections. She points to a few beers and says, “This one is a classic
pale ale with a golden hue, but this one is bigger…”
The customers stand frozen with puzzled looks on their faces.
What gives?
“Informative descriptions of what you offer make it easier for
customers to decide,” says Ginger Johnson in her ground-breaking
book, How to Market Beer to Women: Don’t Sell Me a Pink Hammer.
Based on her research, Johnson knows that taking the time to educate
a customer (male or female) about a beer’s flavor and avoiding words
like hoppy and malty, increases sales. Telling an IPA lover that a beer is
hoppy, is about as helpful as saying, “tastes like chicken”.
If you make it easier for your customers to decide, you make it
easier for them to buy.
Phrases like “big beer” and “hoppy pale ale” did next to nothing to help
our fictitious IPA shoppers make a purchase. They told the sales person
they like different kinds of IPAs, so to help these confused shoppers
buy with confidence, she should have described the taste in a way that
differentiated the products. For example, some hops are piney, others
taste like tropical fruit. (See side bar for more suggestions.)
The folks at Sam Adams know about taste. This is how they do it.

Johnson’s trailblazing book, as well as her other invaluable
resources, can be found at GingerJohnson.com

Samuel Adams New England Pale Ale – This hazy, mellow pale ale
is brewed with five different hops delivering fruity notes of mango
and peach.
Samuel Adams Boston Lager – Robust and rich, Boston Lager offers
notes of caramel & toffee, with a distinct noble hop character and
hints of spicy pine & citrus.
Marathon 26.2 Brew – This golden, hazy beer has a crisp body with
notes of citrus and wheat. Coriander adds a slight pepper note and
sea salt makes this brew thirst-quenching, with a clean finish.

FLAVOR VOCAB
Words to describe malty
flavors: bread-like, roasty,
cookie-like, toffee, caramelly,
sweet, oatmeal, biscuity,
molasses-like.
Words to describe hops and
bitterness: grapefruity, spicy,
herbal, floral, lemony, grassy,
sharp, bright, spruce-like.
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2104 S. Euclid Ave.
Tucson, AZ 85713

Coors Banquet and Coors Light
Bring You the Tucson Rodeo
Coors Light and Arizona
Basketball
As an official corporate sponsor of Arizona Athletics,
Coors Light has exclusive rights to Arizona Basketball
marks. From PAC-12 play through the NCAA
tournament, Coors Light is your go-to partner for
all things Wildcats – including Point of Sale and
consumer-facing contests. Talk to your Route Manager
about cross-promotional opportunities in your account
today. Bear Down!

La Fiesta de los Vaqueros (Celebration of the
Cowboys) is a nine-day celebration centered on the
Tucson Rodeo, one of the top 25 professional rodeos
in North America. When the rodeo comes to town, it’s
that one time of year everyone pulls on their cowboy
boots and jeans and aspires to be a cowboy. It’s a
big event and you don’t even have to be a rodeo fan
to get caught up in the excitement! Coors® Banquet
has been the Official Beer Sponsor of the Professional
Rodeo Cowboys Association® for more than thirty
years and is proud to sponsor the Tucson Rodeo
locally. The longevity of the program has created
brand loyalty with retailers and rodeo fans alike. The
2019 La Fiesta de los Vaqueros rides into the Tucson
Rodeo Grounds February 16th through the 24th.

