
WHY YOU 
SHOULD BE SELLING 

GUINNESS ZERO

COORS  
BANQUET 

IS THE  
OFFICIAL BEER  

OF PARAMOUNT’S  
YELLOWSTONE

BEYOND 
BEER 

BREAKING DOWN A  
GROWING CATEGORY

FINLEY DISTRIBUTING 
Winter 2023  |  V.45



Happy New Year! I can hardly believe 
it’s already 2023. And I don’t know 
about you, but I’m looking forward 

to starting the year off strong.

Arizona Basketball is in full swing. Both our 
men’s and women’s programs are top-ranked 
teams nationally, and we’re all excited to 
see how far Coach Tommy Lloyd and Coach 
Adia Barnes can take the teams this year. 
We are incredibly grateful that Coors Light, 
Corona and Blue Moon see the value in 
a partnership with Arizona Athletics, and 
we want to use these alliances with the 
University of Arizona as much as possible. 
Bear Down!

February will bring a few major sporting 
events to Phoenix; with WM Phoenix Open 
and the Super Bowl in Phoenix the same 
weekend, we think we might get some 
spillover traffic here in Tucson. The end of 
February will bring the Tucson Rodeo, a local 
favorite, and St. Patrick’s Day and March 
Madness will be here before you know it.

A new year also brings some new products 
to the market. A few of the bigger launches 
you can look forward to are Modelo Oro, a 
brand new low calorie, low carb beer from 
one of our top brands that’s getting a lot of 
buzz. On the FMB front, be on the lookout 
for the launch of The Beast Unleashed 
from Monster, a company known for energy 
drinks, but their acquisition of CANarchy has 

paved the way for them to enter the world of alcoholic beverages. A hot craft brand, New 
Belgium’s VooDoo Ranger will be launching Fruit Force as the highly-anticipated follow-
up to the incredibly popular Juice Force. And the RTD market is getting a big new player 
in White Claw Vodka + Soda, expected to hit Tucson in late February/early March.

Now that’s just a quick highlight of some of the new stuff you can expect to see early in 
2023, but please keep reading through the rest of the magazine to see what products 
might fit on your shelves. And even though we’re excited to see how some of these new 
items will do, we couldn’t be happier with how our core business has performed as of 
late. Our top brands (Coors Light, Miller Lite, Blue Moon, Dos Equis, Corona and 
Modelo, to name a few) are strong, consistently increasing volume and share.

In conclusion, we hope you’re as happy with our portfolio as we are. And I hope Team 
Finley has been taking care of you and your account. If you ever run into any issues, 
please reach out to us. We are here to help.

Thank you for your continued partnership. Cheers to a new year!

Dennis Shields 
President
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DELIVERING THE TASTE OF EXCELLENCE

Finley 
People  
Get The  
Job Done

Amber Crowe
Marketing Manager
Where were you born? Pittsburgh, PA 
(Go Steelers!)

How long have you been with Finley 
Distributing? Almost 9 years – I started 
right before St. Patrick’s Day and March 
Madness in 2014.

What does your current position 
entail? All kinds of stuff. I try to focus 
on communicating brand plans to our 
sales team AND to the general consumer 
through local media (billboards, radio, 
digital, etc.). I also handle a lot of behind-
the-scenes organizing. I like to say that a 
big part of my job is herding cats.

What’s your favorite part of your job? 
I love seeing all our brands’ fun programs 
and figuring out how to make them 
relevant and exciting to our customers 
here in Tucson.

What Finley brand(s) do you like to 
enjoy in your free time? Coors Light, 
Dos Equis Lager and Modelo Especial 

are my “go-to” beers, and I enjoy the 
Truly Lemonades. But I love trying all the 
different seasonal stuff too.

What do you love best about Tucson? 
100% the weather – I will take hot over 
cold any day. And our sunrises and 
sunsets are the best.

What are 3 things on your bucket list? 
I love traveling, so probably all 3 would 
involve some kind of major vacation far 
away – Australia, South Africa or Egypt. 
Oh – and maybe to go to a Super Bowl 
where my team is playing. Now that would 
be amazing.

Tells us a little about your family. I’m 
lucky that most of my immediate family lives 
right here in Tucson – Mom, Dad, brother 
and sister-in-law are just down the road.

If you could be anywhere, drinking 
any alcoholic beverage… I would 
definitely be on a tropical beach with a 
very cold Truly Lemonade.

Jack Fritz
Vice President of Operations (as of October 6th, 2022)
Where were you born? Tucson, AZ, but I 
was mostly raised in Yuma.

How long have you been with Finley 
Distributing? 21 years. I started as Off 
Premise Sales Manager, then General 
Sales Manager. I spent 15 years as Vice 
President of Sales & Marketing before 
recently taking over Operations.

What does your current position 
entail? I work with Warehouse, Delivery, 
Merchandising and Inventory managers 
on efficiency, costs and implementing 
Standard Operating Procedures to 
accomplish goals.

What’s your favorite part of your job? 
Working with all the great people at Finley 
and all the great relationships I’ve made 
over the year – both here at Finley and in 
the market.

What Finley brand(s) do you like to 
enjoy in your free time? Dragoon IPA, 
Miller Lite – and White Claw and Topo 
Chico on the golf course.

What do you love best about Tucson? 
The weather and the people. And the 
golf courses.

What are 3 things on your bucket list? 
Attend a Ryder Cup in Europe, watch my 
cousin, Taylor Fritz, play in a U.S. Open 
Final of Tennis, and a trip to Costa Rica 
with my wife, Sherri.

Tell us a little about your family. I 
have been married to my wife, Sherri, 
for 17 years (I convinced her to marry 
me because I’m the best salesman at 
Finley). I have 4 wonderful children 
plus an awesome stepdaughter. My 
children added 2 sons-in-law and 1 
daughter-in-law to the family, along with 
3 grandchildren with 3 more on the way 
this April/May. I am truly blessed with an 
amazing family.

If you could be anywhere, drinking 
any alcoholic beverage… I would be on 
a river cruise of the French Riviera with my 
wife and a glass of their best Cabernet.

Amber Crowe

Jack Fritz and wife, Sherri
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It’s not often that legacy beers exceed expectations, 
but Coors Banquet is doing just that. Sales are up 
by 12% – and that’s before consumers have the 
chance to “Live Like A Dutton.”

To celebrate Coors Banquet becoming Yellowstone’s official beer 
partner in the show’s fifth season, the brands are also partnering 
to send one winner and three friends on a trip to the Big Mountain 
Ranch in Whitefish, Montana where they’ll be able to “Live Like 
A Dutton’’ for a weekend. The weekend will be complete with 
horseback riding, roping and family-style dinners paired with 
their favorite beer. Plus, all the gear they’ll need to enjoy a 
Coors Banquet in true Dutton style will be provided by Seager, a 
longstanding merchandise partner of Coors Banquet. 

As the Official Beer of Paramount’s 
Yellowstone, Coors Banquet is Winning 
the West, All Over Again
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COVER STORY

Not too long ago, Molson Coors’s newly 
appointed President of U.S. Sales Brian 
Feiro, addressed a gathering of industry 

insiders at a seminar in New York City and 
said, “Beer is back.” And as an illustration of his 
belief, Feiro went on to reveal to the crowd that 
Coors Banquet is America’s fastest-growing 
domestic premium. 

It’s always difficult to pinpoint why some 
brands are more successful than others, 
but Coors Banquet is a brand with real 
history. Brewed in Golden, Colorado since 
1873, it was nicknamed “Banquet Beer” by 
the miners of Clear Creek Canyon, who drank 
it in banquet halls (or in huge banquet tents 
when there were no halls). After 150 years of 
continuous production, calling this beer an 
authentic American classic would almost be 
an understatement.

And that’s why Coors Banquet is the exclusive 
beer of Paramount’s hit series Yellowstone. 
The relationship between Coors Banquet 
and Yellowstone began in 2018 when the 
iconic Coors Banquet cans and stubby bottles 
made cameos throughout the show. Product 
placements only succeed when they look like 
they are an authentic part of the story, and Coors 
Banquet goes along with the western drama of 
Yellowstone like a cowboy and spurs. 

Despite being one of the oldest brands in the Molson Coors portfolio, Banquet had one of its most successful selling years in 2022 and is one of the fast-growing in 
sales across the portfolio. 

As a brand that has been a staple of pop culture for decades, it is no surprise that Coors 
Banquet has appeared in popular hit shows such as Netflix’s Cobra Kai, Midnight Mass and 
Stranger Things, as well as TNT’s Animal Kingdom. Coors Banquet’s appearances in these shows 
are complementary to Gen Z’s interest in authentic and retro-chic brands. 
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COVER STORY

When Yellowstone’s pre-eminent ranch hand Rip and his wife Beth 
Dutton take long swigs from Coors Banquet’s iconic stubby bottle, 
the scene couldn’t be more, well… authentic. After the success 
of previous cameos, the two brands decided to form an official 
partnership for season five in 2022 to make Coors Banquet the 
show’s official beer and retail partner for the season.

To kick off the relationship, the brand worked with the show 
to give fans the ultimate Yellowstone experience by creating 
the “Live Like A Dutton” sweepstakes. The winner of the grand 
prize will take three friends to a ranch in Montana where they will 
participate in Yellowstone-inspired activities like horseback riding, 
roping and family-style dinners. To complete the experience, the 
winner will receive all the gear needed to enjoy drinking Coors 
Banquet in true Dutton style, courtesy of western outfitter, Seager. 
Fans can go to BanquetYellowstoneGiveaway.com to learn more.

Season five of Yellowstone will eventually come to an end, but 
there’s plenty more in store for Coors Banquet. 2023 marks the 
beer’s 150th anniversary, with events and programming planned for 
later this year. 

The relationship 
between Coors 

Banquet and 
Yellowstone began 
in 2018 when the 

iconic Coors Banquet 
cans and stubby 

bottles made cameos 
throughout the show.

It’s important for Coors Banquet to collaborate with partners that already have an authentic relationship with the brand and share similar values. As with any 
brand that has lasted the test of time – Coors Banquet’s 150th anniversary is right around the corner – Banquet is always looking to reach more drinkers, 
particularly those who take interest in the things that the brand’s loyalists value. So, partnering with Yellowstone has allowed Coors Banquet to naturally expand 
the brand’s reach and grow. 
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Julian Urbina, 
Market 
Development 
Manager, 
Constellation 
Brands

Spend 5 minutes with him and it’s 
obvious that Julian Urbina loves 
his job. From his early days on 

the night shift at Finley Distributing to 
his current role with industry-leading 
Constellation Brands, Urbina’s passion 
and enthusiasm has translated to a 
successful career spanning decades (and 
miles, as he covers Constellation business 
with every Arizona distributor outside of 
Phoenix). Heady Times sits down with 
the Market Development Manager for 
the Arizona Roadrunner Region to find 
out more about the secret to his success.

Heady Times (HT): How did you get 
your start in the beer industry?

Julian Urbina (JU): I started back in 
October 1994 as part of the night shift 
loading crew under Tommy Lumia right 
here at Finley Distributing. It was a part-
time job for me fresh out of the Navy.

HT: How did you end up at 
Constellation?

JU: After 13 great years at Finley, with 
roles varying from Operations through 
Sales Management, a passion point 
opportunity arose to become the Phoenix 
Hispanic Market Manager, dedicated 
specifically to the growth of Corona and 
Modelo. I discussed this opportunity 
with Finley’s President, Dennis Shields, 
and not only received his blessing, 
but I also received his full support. He 
remains supportive to this day.

HT: What does a typical day look 
like for you?

JU: I usually start work early – around 
6:30am – reviewing and addressing 
concerns and priorities from my 
distributors. I like to stay on top of things 
and be ready for the (often-occurring) 
curveballs this business throws at you. 
Typically, I’ll catch up on administrative 
stuff Monday and Friday, and try to be 
working out at retail Tuesday through 
Thursday all over the state.

HT: What’s your favorite part about 
working for Constellation?

JU: There are a few things I could 
list, but, if I had to narrow it down, 
I’d say the company culture and the 
consistency in our approach. Our 
messaging to our consumers and 

our retail partners is top-notch. My 
relationships with our (MY) Gold 
Network Distributor Partners are 
incredibly important to me, and it’s 
because of this concise and well-
executed plan, and by staying the 
course, we ALL have built the strongest 
high-end portfolio in the industry and 
iconic brands people love. And it truly 
excites me that massive brands like 
Modelo and Pacifico still have a lot 
of runway to grow. We are just half a 
share point away from becoming the 
#2 beer supplier in the country.

HT: How did the pandemic change 
the way you do business?

JU: The pandemic changed everything. 
Almost all of my focus went to inventory 
management. Even though there were 
a lot of very difficult conversations, 
I appreciated the way our Desert 
Sierra Team was managed. We were 
transparent about everything, and I 
worked really hard to manage and 
maintain relationships with distributors 
through all our inventory challenges. Now 
that supply is back to normal, I find myself 
placing a higher priority on inventory 
management than I did before. My focus 
has just shifted a bit to retailer shelves; 
now that I know the product is in the 
warehouse, I can work with the distributor 
and retailer on sales and execution.

HT: What’s your go-to Constellation 
beer?

JU: I honestly love all my core brands. 
Corona, Modelo, Victoria and all of 
my brands are always available in my 
fridge for any guests to enjoy. But, I’d 
have to say, my solid “go-to” is, and 
always has been, Pacifico.

HT: What does Constellation have 
in the works for 2023 that you’re 
excited about?

JU: I am very excited for the new 
Modelo innovation, Modelo Oro. 
This is our BIG BET in 2023 and I 
can’t wait to see the strong response 
from consumers. Plus we’ve got an 
expanded marketing spend for all our 
brands. Constellation has experienced 
52 consecutive quarters of growth, 
and I plan on keeping that streak alive 
throughout 2023.

I honestly 
love all 

my core 
brands.



The Beyond 
Beer 

segment is 
projected to 
be 20% of 
overall beer 
sales in the 
next 5 years.

HeadyTimes v.45  www.finleybeer.com6

Beyond 
Beer
Ever since hard seltzers 
burst onto the scene a 
couple of years ago, the 
beer landscape has been 
changing. Beyond Beer is 
currently growing both 
dollar sales and share, and 
everyone seems to want a 
piece of the action. You’ve 
got big name spirits making 
RTDs, big soda brands 
launching “hard” versions 
and seltzer leaders making 
spirits. How do we keep it 
all straight?

FEATURE

Start With Seltzers
Finley Distributing first began carrying 
White Claw in 2016, with Truly following 
shortly after. But it wasn’t until 2019 that 
seltzers really took off. Hard seltzers thrived 
throughout the pandemic, with so many 
companies launching hard seltzers that it 
became a joke on Saturday Night Live. The 
last several months have seen a period 
of some consolidation, with many smaller 
players dropping off one by one. The top 
two brands – White Claw and Truly 
– have held their positions through 
all the shuffle, and still account for 
nearly 75% of all seltzer dollars. These 
days it takes a very unique offering to cut 
through the clutter – a feat which Topo 
Chico has managed to accomplish as 
it now holds the #3 spot in Arizona and 
continues to gain share, while big names 
like Bud Light Seltzer and Michelob Ultra 
Seltzer continue to see losses. This sales 
cycle is typical for any consumer product: 
you start with FORMATION of a category, 
then there’s a FLOOD of entrants followed 
by a period of CONSOLIDATION and then 
(what we’re looking forward to the most) 
comes EXPANSION of the brands who 
made it through.

There’s been a lot of industry noise about 
the rise and fall of seltzers but there is 
one consensus: seltzers are here to stay. 
They are in line with major, long-term 
consumer trends of health and wellness, 
they have held premium price and, best 
of all, seltzers over index with younger 
drinkers, females and Hispanics.

Flavor Craze
Flavor is another trend driving the growth 
in beer. Recent data shows this category 
up 24% in dollar sales in Arizona. To give 
some perspective, that’s 4x faster than 
Imports (6%). The new category leader, 
Twisted Tea, has grown volume by 
over 50% here in southern Arizona this 
year, overtaking traditional powerhouse 
franchises like Mike’s Harder and 
Smirnoff Ice, even as those brands are 
experiencing continued sales growth. 
Molson Coors’ entry into this category, 
Simply Spiked Lemonade, is the fastest-
growing innovation at the company in 
5 years and shows no signs of slowing 
down, with new Peach scheduled for a 
spring 2023 launch.



FEATURE

Simply Stunning
In April of 2022, Molson Coors launched 
Simply Spiked Lemonade, a line of REAL 
and naturally-flavored spiked juice 
beverages from Simply® – the #1 fruit 
juice brand. Ever since, consumers and 
retailers have been thirsting to get 
their hands (and lips) on Simply Spiked 
Lemonade. It’s gonna get even juicier 
as Molson Coors will launch Simply 
Spiked Peach in spring 2023, recruiting 
new drinkers and delivering flavors that 
deliver on the same real fruit juiciness 
drinkers know and love� Simply Spiked 
Peach will be available in a 12-pack 
variety featuring Signature Peach, Kiwi 
Strawberry and Mango�
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Flavored Malt Beverages like those 
listed satisfy consumers’ need for 
variety and convenience. You’ll find a 
lot of variety packs and big, bold flavors 
in this category, along with cocktail-
inspired drinks like Cayman Jack, a 
fast-growing FMB brand with the top 
3 margarita SKUs in the category, and 
Jack Daniel’s Country Cocktails. 
And although these consumers seem 
less concerned with overall health and 
wellness benefits like low calories or 
low carbs, keep an eye out for some 
better-for-you options coming in 2023 
like Mike’s Hard Lemonade Zero 
Sugar, Cayman Jack Margarita Zero 
Sugar and the relaunch of Smirnoff Ice 
Zero Sugar.

This category also seems to be a point 
of entry for non-alcoholic brands. One 
of the biggest new players in this 
game is scheduled to hit Tucson 
early in 2023: Monster’s The Beast 
Unleashed. One big difference in 
this instance is that this isn’t just 
a collaboration; Monster bought 
CANarchy and has designated the 
Colorado-based brewer as the alcohol 
division of the multi-billion-dollar 
company, so we expect to see a lot 
more from this group moving forward.

Ready-to-Drink (aka RTD)
Canned cocktails are becoming 
increasingly popular (albeit off a smaller 
base) as everyone chases the next big 
thing. These ready-to-drink cocktails 
play right into two consumer 
macro-trends: Convenience and 
Premiumization. Turns out, drinkers 
are willing to pay a premium for the 
ease of popping and pouring, and 
the number of products meeting this 
demand is growing steadily. In the 
past couple of months alone we’ve 
seen Truly enter this space with Truly 
Vodka Seltzer, Dos Equis launch their 
Classic Lime Margarita (made with 
real tequila) and Constellation introduce 
Fresca Mixed.

And that’s just the tip of the iceberg. 
White Claw announced their new 
Vodka + Soda will be launched in 
Spring 2023, Truly will add a Tequila 
Seltzer variety pack to the line-up and 
Topo Chico Spirited is scheduled to 
test here in Arizona in early 2023.

Many suppliers and retailers have 
designated this growing category – 
Beyond Beer – as a priority for the 
upcoming year. And, with nearly 20% of 
beer sales already, the options certainly 
deserve your consideration.
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WHY YOU SHOULD BE SELLING…

Guinness 0 Non Alcoholic Draught Stout
Not drinking? There’s a Guinness for that! Years of development at Guinness have yielded a delightfully  
true-to-taste non-alcoholic stout.

B eer makers all over the world are 
putting their brewing prowess 
to the test, trying to make NA 

options that work in their portfolios. The 
brewers from Guinness’ iconic St. James’s 
Gate Brewery are no exception, and their 
challenge was formidable. Could they 
create a NA liquid that is unmistakably 
Guinness, with the same dark, ruby red 
liquid, creamy head and notes of sweet, 
roasty chocolate & coffee? 

Stout lovers, rejoice! Guinness 0 Non 
Alcoholic Draught is the NA stout the 
world has been waiting for.

To create Guinness 0, the St. James’s 
Gate brewers start by brewing Guinness 
exactly as they always have, using the 
same natural ingredients – water, barley, 
hops and yeast – before gently removing 
the alcohol through a cold filtration 
method. This process allows the alcohol 
to be filtered out without heating the 
beer, which helps to protect the integrity 
of its taste and character. The brewers 
then carefully blend and balance the 
flavors to ensure the distinctive flavor 
and taste profile of Guinness. The result 
is a beautifully smooth beer with 
perfectly balanced flavor and unique 
dark color that tastes just like a 
Guinness… only without the alcohol.

If the taste of Guinness 0 isn’t enough 
to tempt you, there are plenty of other 
reasons why you should be selling this 
world-class NA. According to NielsenIQ, 
between August 2021 and August 
2022, total dollar sales of non-
alcoholic drinks in the U.S. stood 
at $395 million, showing a year-on-
year growth of 20.6%. And Duane 
Stanford, editor of Beverage Digest, says 
this growth is driven in large part 
by younger consumers who want to 
drink less, but don’t want to give up 
alcohol completely. In other words, 
your customers demand it. 

Of course, Guinness 0 can be enjoyed all 
year-round, but it is perfect for the winter 

months when Dry January 
and St. Patrick’s Day are 
observed. According to 
surveys conducted by CGA, a 
food and drink research firm, 
35% of LDA adults in the U.S. 
abstained from alcohol for 
the entire month of January 
in 2022, a trend that has 
been growing with each 
passing year. For drinkers 
who choose to refrain 
from drinking alcohol but 
crave a smooth, roasty 
beer, Guinness 0 is the 
perfect option. 

And it’s a great option to have for those 
celebrating St. Patrick’s Day (or any 
occasion) with moderation in mind. 
St. Pat’s is the fourth most popular 
drinking holiday 
in the U.S., with 
Guinness’ signature 
Draught Stout 
served 819% more 
than on any other 
day of the year. 
In the on-premise, 
offering a non-
alcoholic version 
of this iconic beer 
will allow revelers 
to extend their 
celebrations, 
leading to higher 
check totals. And 
for customers in 
the off-premise, 
Guinness 0 is the 
ideal incremental 
purchase for drinkers 
picking up cases of 
Guinness Draught 
Stout for the holiday.

Total dollar sales of 
non-alcoholic drinks 

showed year-on-
year growth of 
20.6% between 

August 2021 and 
August 2022.

Guinness 0 isn’t only 
for people who are 
forgoing alcohol – it’s a 
great option for those 
celebrating St. Patrick’s 
Day (or any occasion) 
with moderation in mind.
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NEW TO FINLEY

NEW PRODUCTS

NEW PRODUCTS

Guayaki Yerba Mate
At Guayaki, they’re about 
much more than just mate: 
they believe yerba mate 
culture is an invitation to 
life. Embodied in their mantra, 
COME TO LIFE, is an invitation to personal, 
social, ecological and cultural regeneration. 
Every purchase of Guayaki makes a positive 

global impact; as a Social Purpose Corporation, they report 
on their social and environmental performance every year. 
The full portfolio of Guayakí Yerba Mate includes six flavors in 
15.5 oz. cans, three sparkling flavors in 12 oz. cans, five flavors 
in 16 oz. bottles and loose-leaf tea in a 1 pound bag or bag of 
75 packets. Availability: Now! Year-round

Texacraft Sour Pickle 
Flavored Vodka
Made with real pickle juice, this craft-made vodka 
is smooth-filtered with southern pride & swagger 
one batch at a time. ABV: 25% Package: 750mL 
bottles only Availability: Now! Year-round

Leinenkugel’s Juicy Peach
Get ready for a sweet start to 2023, because 
Leinenkugel’s Juicy Peach is getting its nation-
wide, year-round launch on January 2. This 
slightly sour and deliciously sweet-tasting 
addition to the Leinie’s family is made with 
peach juice and natural peach flavor. It’s a little 
southern, a little midwestern and a whole lot of 
the balanced taste consumers have come to love 
about Leinenkugel’s. ABV: 4.4% Package: 12 oz. 
cans only Availability: Year-round, beginning in January

Peroni 0.0%
In a time where more consumers are seeking non-alc options, 
Peroni Nastro Azzuro 0.0% offers to take drinkers on a taste-

tour of The Boot through superior Italian 
ingredients. Made with the signature 
Nostrano dell ’Isola maize, which is grown 
exclusively for Peroni in the north of Italy, 
it delivers the crisp flavor and light body 
of Peroni with 0.0% alcohol but all of the 
“deliziosa”! ABV: 0.0% Package: 12 oz. 
bottles only Availability: Year-round, 
beginning in February

Corona Non-Alcoholic
Introducing the all-new Corona Non-Alcoholic 
– a brew with the same crisp, refreshing flavor 
of the classic Corona beer you know and love, 
but with less than 0.5% ABV. Each bottle of 
Corona NA is brewed using the same state-
of-the-art brewing process that captures the 
crisp, clean, balanced flavors of Corona Extra. 
ABV: >0.5% Package: 12 oz. bottles only 
Availability: Year-round, beginning in March

Corona Refresca Hard 
Tropical Punch Variety Pack
Corona Refresca will refresh its 
packaging to introduce its new 
flavor lineup in the Hard Tropical 
Punch Variety Pack. These vibrant, 
flavor-filled beverages (all at 4.5% 
ABV) will turn up the celebration! 
A new Mango flavor will replace 
Coconut Lime. Media support will 
include both Spanish and English-language national TV, digital 
and social. Flavors included in the Hard Tropical Punch Variety 
Pack are: Passionfruit, Mango, Guava and Pineapple. 
Availability: Year-round, beginning March

Modelo Oro
Introducing Modelo 
Oro – a time-
crafted, sessionable 
cerveza that seals 
in Modelo’s golden 
flavor to deliver an 
exceptionally smooth, light beer with a crisp, 
clean finish. Modelo Oro is the gold standard of 
light beer, at only 90 calories and 3g of carbs. As 

consumers continue their quest for lighter, more premium, 
sessionable options, Modelo Oro delivers the full-bodied 
flavor you expect from Modelo, but with fewer calories and 
the right ABV. ABV: 4.0% Packages: 12 oz. and 24 oz. cans 
Availability: Year-round, beginning in March

Modelo  
Chelada Sandía Picante
Modelo Chelada will optimize its flavor lineup by 
continuing to capitalize on fruit-flavored trends 
that have broad flavor appeal. Brewed with the 
refreshing flavor of watermelon and a dash of 
chile, Sandía Picante is the newest flavor that 
delivers a perfect balance of fruity watermelon 

and savory tones of chile and lime. ABV: 3.5% Package: 24 oz. 
cans only Availability: Year-round, beginning in March

Non-
Alcoholic!
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Heineken Silver
Introducing Heineken Silver 
– a great-tasting, extra 
refreshing beer that is brewed 
with premium ingredients 
and a passion for quality. 
Unlike most beers, Heineken 
Silver is brewed with an ice-cold lagering process 
at -1° Celsius. This smooths out any heaviness and 
bitterness, making the beer easy to drink with an 
especially refreshing taste and light, subtle finish. 

Heineken Silver has only 95 calories and 3.2g of carbs. 
ABV: 4.0% Packages: 12 oz. bottles, 12 and 24 oz. cans 
Availability: Year-round, beginning in March

White Claw Peach
New White Claw Peach has a fresh peach flavor that 
is clean and balanced. A refreshing amount of acidity 
is coupled with just the right amount of sweetness. 
A culmination of flavor produces an extremely 
sessionable hard seltzer. ABV: 5.0% Package: 12 oz. 
cans only Availability: Year-round, beginning 
in January

Mike’s Hard Lemonade  
Zero Sugar

Introducing Mike’s Zero Sugar! 
At only 100 calories per serving, 
zero sugar and an amazing taste, 
Mike’s Zero Sugar is crafted with 
Mike’s own proprietary plant-
based sweeteners. Deliciously 
sessionable with zero aftertaste, 
this one’s a winner. ABV: 4.8% 
Packages: 12 oz. bottles, 12 and 24 oz. cans 
Availability: Year-round, beginning in March

Cayman Jack Margarita  
Zero Sugar

New Cayman Jack Margarita Zero Sugar is a delicious, 
pre-made drink that delivers a unique, sophisticated, 
hand-crafted experience. Made with 100% blue agave 
nectar and lime juice, Cayman Jack Zero Sugar makes 
it easy to discover something 
unexpectedly great. 
ABV: 4.8% Packages: 12 oz. 
bottles, 12 oz. and 24 oz. cans 
Availability: Year-round, 
beginning in March

New Belgium 
Voodoo Ranger 
Fruit Force
Fruit Force is a high-flying, hazy, fruit 
punch IPA landing at a powerful 
9.5% ABV. Prepare for take-off 
and hold on to your aviators! 
Packages: 12 oz. and 19.2 oz. cans 
Availability: Year-round, beginning in January

Lone River Ranch Rita  
Variety Pack
Lone River Ranch Rita, a deliciously light, premium-brewed, 
margarita-style beverage made with real lime juice and 
agave nectar, is now available 
in a 12-pack variety of 12 oz. 
cans! The mix includes four 
delicious margarita flavors, 
all at 5% ABV: Classic, Spicy, 
Mango and Blood Orange. 
Availability: Year-round, 
beginning in January

Smirnoff Ice  
Blue Raspberry Lemonade
From the world of Smirnoff Ice Pink Lemonade, Neon 
Lemonades and Red, White & Berry, comes the brightest 
innovation yet. New Smirnoff Ice Blue Raspberry Lemonade 
combines the nostalgic taste of blue raspberries with 
sweet and refreshing lemonade for a tastebud-bursting 
beverage. Smirnoff Ice Blue Raspberry Lemonade is available 
alongside Pink, Pineapple and Peach Lemonades in the 
Smirnoff Ice Neon Lemonades Variety Pack and now, it’s 
also available in 6-packs – ready for any occasion. For those 
looking for something ready to drink, just chill and enjoy 
the newest Smirnoff Ice flavor sensation – Blue Raspberry 
Lemonade. ABV: 4.5% Package: 11.2 oz. bottles only 
Availability: Year-round, beginning in March
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NEW PRODUCTS

SanTan SuperJack
Craft consumers are looking more towards the 
high and low ends of the ABV spectrum, while still 
maintaining drinkability. SanTan is inviting them 
to hurdle through the cosmos with SuperJack 
Imperial Hazy IPA! This sup’d up (9.1% ABV) Juicy 
Jack will astonish you with a body built by Mosaic 
and Cashmere hops that explode with a blast of 
sweet orange and tangy citrus flavors and aromas. 
Hopped for flavor and aroma without the hoppy 
bite of other IPA styles. Package: 12 oz. cans only 
Availability: Year-round, beginning in January

Santan JungleJack
While IPA is in its name, JungleJack Tropical Hazy 
IPA will remind craft drinkers of a wheat-style brew. 

A rush of tropical, pineapple and banana flavors burst out 
of a sea of sweet oranges as this sessionable hazy IPA 
cools your thirst. ABV: 5.7% Package: 12 oz. cans only 
Availability: Year-round, beginning in January

Huss Brewing  
Rio Salado Mexican Lager
A delicious, crisp light lager, Rio Salado is brewed 
with malted barley, flaked maize and Vienna malt 
in homage to those that paved the way for Huss. 
Huss was built on the very site of Tempe’s own Rio 

Salado Brewing, known for their German-style lagers. ABV: 4.6% 
Package: 12 oz. cans only Availability: Year-round, beginning 
in January

Papago Blueberry Wheat
Bursting with natural blueberry flavor and color, 
this delicious addition to the Papago family of fruit 
beers is balanced and smooth with a crisp, slightly 
sweet finish. ABV: 5.0% Package: 12 oz. cans only 
Availability: Year-round, beginning in January

Monster’s The Beast Unleashed
Monster Energy announces the launch of The Beast 
Unleashed, a new FMB coming to Arizona in February. The 

Beast Unleashed will 
be available in three 
flavors: Mean Green, 
White Haze and Peach 
Perfect, as well as in a 
variety 12-pack. ABV: 6.0% 
Packages: 12 oz. 
and 16 oz. cans 
Availability: Year-round, 
beginning in February

Lagunitas Sparkling Hop 
Water Refresher Variety Pack
Lagunitas’ new 12-pack variety of 
non-alcoholic Hoppy Refreshers 
includes three crisp and zesty 
flavors: Original,  Blood 
Orange and  Berry Lemon, all 
gluten-free with zero alcohol, 
zero calories and zero carbs. 
Availability: Year-round, 
beginning in January

Lagunitas Island Beats
This crisp IPA is brewed with 
hops that create lively tropical 
fruit flavors and aromas for a 
refreshing, juicy IPA without the 
characteristic bitterness of a 
traditional IPA. It’s easy to drink 
and highly sessionable. ABV: 5.0% 
Package: 12 oz. cans only 
Availability: Now! Year-round

Four Loko  
Warheads  
Sour Cosmic Punch
Four Loko and Warheads have come together 
to create the next Big Bang in Sour Drinks! 
Enjoy this delicious cosmic punch before the 
aliens abduct it. ABV: 13.9% Package: 23.5 oz. 
cans only Availability: Year-round, beginning 
in January

Dragoon Sonoran Amber
Made from a blend of malts (including 
Colorado and British-grown base malt, red 
malt, roasted barley and a touch of mesquite 
smoked malt) and hopped in the kettle with 
Centennial and Willamette hops, Dragoon 
Sonoran Amber is approachable and drinks 
pretty easy, but packs a punch (it weighs in 
at 6.5% ABV). It leans towards the malty side, 
with hints of brown sugar, caramel and dried 
fruit on the nose, all balanced by roasted malt, a touch of 
smoke and bright Centennial hops. Try it with charro beans 
and a caramelo. ABV: 6.5% Packages: 12 oz. cans and draft 
Availability: Now! Year-round
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NEW PACKAGES

A Glowing New Look
As the energy drink that brought a 
great-tasting, zero-sugar option into 
a crowded category, Zoa has been 
making waves since the day it came to 
market. In 2023, this health-conscious 
human fuel is launching a fresh 
packaging redesign and simultaneously 
introducing Strawberry Watermelon 

and Cherry Limeade flavors to its already-delicious 
lineup. Starting in January, Zoa will hit the shelves 
with a more vibrant, colorful look that communicates 
positivity while promoting the brand’s benefits. 

Availability: Year-round, beginning in January

Vizzy Brings a Whole New Vibe
Vizzy is shaking up its look and lineup for 2023, realigning its 
portfolio to draw in more consumers at retail. The new look 
includes reshuffling the flavors in its two primary variety packs, 
so each pack has a distinct vibe. New orange Vibrantly Tropical 
pack features Pineapple Mango, Papaya Passionfruit, 
Blueberry Pomegranate and Strawberry Kiwi. The 
bright blue Refreshingly Berry pack will include Blackberry 
Lemon, Black Cherry Lime, Watermelon Strawberry and 
Raspberry Tangerine. Vizzy’s lemonade variety pack will 

also get an update – renamed 
Tangy Lemonade and featuring 
bright yellow packaging – and 

the mimosa pack will 
be rebranded 
with magenta 
packaging 
as Sparkling 
Mimosa.

Steel Reserve Alloy Series 
Brand Refresh
Since its launch in 2013, the Steel Reserve Alloy Series has 
delivered a full lineup of bold flavors that made it a powerhouse 
economy brand. But, as the times have changed, so has their 
key demographic. To serve a more diverse audience who are 
shifting away from beer and seeking more innovative beverage 
options, Steel Reserve Alloy Series is launching a 360-degree 
refresh, featuring a modernized brand logo, head-turning 
packaging and a cohesive portfolio design of Alloy and Tiki 
editions. Availability: Year-round, beginning in Mid-February

Modelito Especial  
7 oz. Bottles

The beloved 7 oz. 
Modelito bottle is back 
and better than ever. 
The relaunch will include 
enhanced packaging that 
calls out “Mini Bottles” 
and the 7 oz. size to 
minimize confusion on 

the shelf. Modelito will capitalize on Modelo’s momentum to 
drive small format category dollar growth and profitability. 
Availability: Year-round, beginning in January

Modelo Chelada Especial 
12 oz. Cans
With the successful launch of Modelo 
Chelada Limón y Sal and the Chelada 
variety 12-pack, Modelo will continue 
to expand its lineup. The original and 
best-selling flavor, Modelo Chelada 
Especial, will launch in a 12-pack of 
12 oz. cans so consumers can get 
more of their favorite flavor in a smaller, more sessionable 
can and package they can share with friends and family. 
Availability: Year-round, beginning in March

White Claw Blackberry 
6-Pack Cans
Available in the White Claw Variety 
Pack #3, White Claw Blackberry – the 
#1 most requested single flavor 
– will soon be available in 6-pack 
cans! White Claw Blackberry has a 
genuine, ripe blackberry taste with 
perfectly-balanced sweetness and 
tartness and a clean finish. With the 
carbonation at just the right level, this makes for an extremely 
sessionable beverage. ABV: 5.0% Package: 12 oz. cans only 
Availability: Year-round, beginning in January

A New Mix for  
Mike’s Variety Pack
This winter, Mike’s Limeade will 
replace Pineapple Strawberry in the 
Mike’s Variety Pack. Zesty and delicious 
Limeade, one of Mike’s most requested 
flavors, will join Original Lemonade, 
Black Cherry Lemonade and 
Strawberry Lemonade in this new 
12-pack mix. Availability: Year-round, 
beginning in February

Non-
Alcoholic!
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NEW PACKAGES

New Belgium  
Fat Tire Brand Refresh

Fat Tire has a new look – and 
a new liquid. The updated Fat 
Tire is fruity and floral, well-
balanced with a lighter body 
and cleaner finish. This beer is a 
more drinkable and sustainable 
Fat Tire that meets the needs of 
today’s drinkers and has a dynamic 
new visual identity. ABV: 5.2% 
Availability: Year-round, 
beginning in January

Smirnoff Ice Redesign
Smirnoff Ice has a new look! Smirnoff Ice has always been 
a brand that stands for flavor. To call that out, significant 
changes were made to upgrade its look with flavor-forward 
imagery. Available: Year-round, beginning this winter

A New Mix for Firestone 
Walker IPA Mixed Pack
Firestone Walker’s IPA Mixed Pack 
includes a new treasure beer: 
Psychedelic Arcade 
West Coast Golden 
Rye IPA, a golden rye 
West Coast IPA that 
goes full tilt on flavor. 
First created at Firestone 
Walker’s Propagator 
R&D brewhouse in 
Venice, California, Psychedelic Arcade was levelled up for this 
special release. A base of 2-row and rye malts sets the tone 
with expansive textures, while a blend of Galaxy, Strata and 
Nectaron hops delivers mind-blowing flavors of tropical fruit, 
blueberry and grapefruit. This is an IPA that you can bank on, 
sip after sip. Psychedelic Arcade joins Mind Haze, Hopnosis 
and Union Jack in this 2/12 can mix. Availability: January

Wild Tonic’s  
Sedona-Inspired Rebrand
Wild Tonic, a brand of Jun (made with honey instead of cane 
sugar, like traditional kombucha), is debuting refreshed 
packaging. The renewed design will be featured on the brand’s 
12-ounce glass bottles and slim cans.

The design is a nod to Wild Tonic’s Sedona, Ariz., roots, 
featuring a new logo that embodies the company’s true icon, 
honeybees, depicted as a constellation in the Sedona night 
sky. The red rocks of Sedona also are featured, complemented 
by a bold cobalt blue background meant to mimic the brand’s 
signature glass bottle color. The packaging is meant to evoke 
feelings of wonder and act as a reminder of the inherent 
wildness of humanity and affinity for the magic of nature.
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SEASONAL SELECTIONS

Samuel Adams Cold Snap
At this time of year, there’s nothing like this 
unfiltered white ale and its exotic blend of 
ten fruits, spices and florals. Bright orange 
notes and a touch of vanilla add smooth, 
subtle sweetness, creating a refreshing flavor 
that signals spring is on its way. ABV: 5.3% 
Packages: 12 oz. bottles, 12 oz. cans and draft 
Availability: January

Samuel Adams 
Gameday Beers 
Variety Pack
This seasonal 12-pack variety features 
Boston Lager, Cold Snap, Alpine 
Lager and new Golden Pilsner. 
Availability: January

Truly Hard Seltzer 
Wonderworld Variety Pack

This 2/12 slim can mix pack 
contains four fresh, new Truly 
flavors. With the first three – Peach 
Paradise, Citrus Clouds and 
Strawberry Breeze – delight your 
senses with the fruit you see and 
a surprise twist as you crack open 
each can. The final one, Wonder 
What…?, is a complete mystery 

to keep drinkers wondering for months to 
come. Availability: February

Leinenkugel’s  
Summer Shandy

Leinenkugel’s own unique take on Franz Kugler’s 
original Munich tavern tradition. Leinenkugel’s 
Summer Shandy is a traditional weiss beer with 
refreshing natural lemonade flavor that makes 
it the perfect warm weather beer. ABV: 4.2% 
Packages: 12 oz. bottles, 12 oz. cans and draft 
Availability: January

Mike’s Hard Lemonade 
Strawberry Kiwi
Smooth and refreshing, Mike’s Strawberry 
Kiwi is a fresh and creamy malt beverage 

with a perfect balance of sour 
and sweetness. ABV: 5.0% 
Package: 12 oz. bottles only 
Availability: January

Dragoon Sarcosuchus
Hailing from the early Cretaceous 
and weighing in at just under 10% 
ABV, this beer is a ferocious beast 
of an Imperial IPA. Sarcosuchus 
is named after the legendary 
Supercroc – the undisputed 
champion of all hypothetical animal 
battles (e.g. Supercroc vs. Unicorn) – 
and, like its namesake, it is perfectly 
capable of ripping your palate 
(and quite possibly your brain) to shreds. Without further 
ado, let’s get ready to rrrrrrrrrrrrrrrrrumble!!! ABV: High 
Packages: 16 oz. cans and draft Availability: January

New Belgium 
Accumulation
This seasonal release is a 6.5% hazy IPA with 
a powdery-soft body and a mountain of fruit-
flavored hops – and is only available during New 
Belgium’s favorite time of the year – SKI SEASON! 
Package: 12 oz. cans only Availability: January

Voodoo Ranger Danger Beach
Winner of the most recent Vote 
VooDoo campaign, Danger 
Beach is an 8.1% hazy IPA 
with Rangerous tropical 
flavor and an undercover bitter 
finish. Packages: 12 oz. cans and draft 
Availability: January

When Demand Exceeds Supply
Many of our craft seasonal and specialty releases are 
available in limited or extremely limited quantities. 
Breweries only produce a certain amount of their 
specialty beers and Finley does all we can to get as 
much product as possible. In addition, this publication 
is compiled months prior to the decision made by the 
brewery to allocate their products to the wholesaler. 
Variations in production for some of these limited 
release offerings will fluctuate, resulting in lower 
quantities than anticipated.

Please feel free to discuss seasonal selections with 
your Route Manager. If an item is out of stock, they 
will be able to offer similar suggestions.

NEW!
NEW!

NEW!
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SEASONAL SELECTIONS

SanTan BajaJack
Surf’s up, craft beer drinkers! 
Flavored with all-natural lime juice 
and a hint of salt, this Mexican-
style “Surfveza” will transport you 
to the beaches of Baja, no matter where you 
are and has a slightly higher ABV than similar 
lagers. ABV: 6.5% Package: 12 oz. cans only 
Availability: February

Huss Brewing  
CenPho Citrus IPA

This seasonal beer uses neighborhood fruit 
donations from the surrounding historic 
neighborhoods of Huss Brewing’s uptown 
Phoenix taproom location. Everything from 
oranges to lemons, tangelos to kumquats, 
grapefruits and more from these historical 
neighborhoods and groves comprise this 
special brew. ABV: 6.5% Package: 12 oz. cans 
only Availability: January

Shiner Trail Ale
When you can’t enjoy the great 

outdoors, bring the trails 
to you! Trail Ale is robust 
and packed with all the 

flavors of your favorite 
on-the-go snack. Brewed with 

nuts, chocolate and dried fruit, this 
ale is complex with a smooth finish. 
ABV: 6.0% Package: 12 oz. bottles 
only Availability: January

Shiner 
Strawberry 
Blonde
Shiner, TX is known for beer. Poteet, 
TX is known for strawberries. 
Strawberry Blonde is the delicious 
result of these two iconic towns 

coming together. Strawberry Blonde is made with single 
origin strawberries from Jim Collum’s Farm. ABV: 4.3% 
Package: 12 oz. bottles only Availability: February

Abita PB & Jams
With aromas & flavors of 
strawberry and peanut butter, 
PB & Jams will immediately 
take you back to your 
favorite childhood snack 
– the peanut butter & jelly 
sandwich. The flavors meld 
perfectly resulting in a 
medium bodied brew with 
a subtle sweetness. ABV: 8.0% Package: 12 oz. bottles only 
Availability: January

Grand Canyon  
Deep in the Green
Deep in the Green double IPA is back to 
start 2023 off with a hoppy bang! This 
IPA is light in body despite coming in at 
9% ABV. Brewers use some classic hop 
varieties in Centennial and Falconer’s 
Flight for a citrusy and “dank” hoppy 
profile. Local honey is added to beef 
up the ABV without compromising 
the light body and clarity. ABV: 9.0% 
Package: 16 oz. cans only Availability: February

Left Hand  
Dry Irish Stout Nitro

Left Hand Brewing Co. was founded 
on a deep appreciation for classic 
European beers. This Dry Irish Stout 
is their nod to the traditional style, 

with roasted malt and aromas of 
chocolate, coffee and a hint of graham 

cracker. Oats are used to achieve a smooth, 
creamy texture, enhanced by a blast of nitro. 
Rich in body and mouthfeel, yet approachable 
at 4.3% ABV. Package: 13.65 oz. cans only 
Availability: January

Left Hand Black IPA
Left Hand is best known for beers 
that are dark, drinkable and 
depart from the norm. Black IPA 
doesn’t disappoint. With the hop 

flavor and aroma of a West Coast IPA, 
complete with bright citrus and pine flavors, 
it’s balanced by restrained, roasty malt for an 

IPA that’s deliciously flavorful and deceptively dark. ABV: 7.0% 
Packages: 12 oz. cans and draft Availability: January

NEW!

NEW!

NEW!

NEW!
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It’s Game Time with Molson Coors
Molson Coors is giving shoppers solutions for their Big Game parties with product offerings across all segments. 
With 34% of consumers expecting to buy more in 2023, 79% buying beer and 66% buying hard seltzers, there’s 
something for everyone! In a unique partnership with DraftKings, consumers can turn their 12-pack purchase of 
Coors, Coors Light, Miller Lite, Blue Moon or Vizzy into $25 in beer money. All it takes is a simple scan of a QR code 
for a chance to win!

Coors Light and 
Arizona Wildcat 
Basketball
As an official corporate sponsor of 
Arizona Athletics, Coors Light is your 
hookup to one of the hottest tickets 
in town: Arizona Wildcat Basketball� 
From PAC-12 play through the madness 
in March, Coors Light is your go-to 
partner for all things Wildcats – 
including point of sale and consumer-
facing contests� Talk to your Route 
Manager about cross-promotional 
opportunities in your account today� 
Bear Down!



HeadyTimes v.45  www.finleybeer.com 17
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Coors Light is once again proud to be a part of the WM Phoenix Open, returning 
to TPC Scottsdale in February 2023. As official sponsor of The Birds Nest, Coors 
Light is putting consumers in the middle of the action and excitement of one 
of the PGA’s most electrifying events, with a chance to win tickets via a QR code 
scan-to-win contest�
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Primed for Paddy’s with Miller Lite
It may not be completely Irish, but it is the beer that makes St. Paddy’s time 
Miller Time. Miller Lite is showing up in a big way for St. Patrick’s Day 2023 
with tools that dial up the green-hued fun for consumers. On-premise décor 
plus buttons, sunglasses and beverage wraps will tell St. Paddy’s fans “YOU’RE 
IN LUCK, IT’S MILLER TIME” and keep them enjoying the great taste of Miller 
Lite, whether Irish or not.

A Big Year for 
Blue Moon 
Brewing Co.
In 2022, Blue Moon’s Made 
Brighter brand world 
championed the flavor of Blue 
Moon Belgian White through 
bright, whimsical illustration� 
For 2023, they’re leveraging the 
same energy through the visual 
identity of Blue Moon Brewing 
Company, reinforcing their craft 
credentials and showcasing their 
full lineup of Belgian White, 
Moon Haze and LightSky.

Find Your  
Pint O’ Cold with 
Coors Light
It might be hard to come across a pot of 
gold this St. Patrick’s Day, but spending it 
with the beer that’s Made to Chill means 
you’ll definitely find a pint o’ cold. Posters, 
flags, window decals and other POS will 
let bargoers know they can stay refreshed 
with Coors Light to keep their St. Paddy’s 
fun and, more importantly, Chill.

Focusing the Vibe
Vizzy 2.0 is coming in 2023, with a fresh platform highlighting “Flavors 
for Every Vibe.” Additionally, Vizzy is simplifying and streamlining their 
portfolio and visual ID for a consistent look that speaks, nay, screams to 
the vibes they’re bringing, while highlighting taste with a new “Vibrant Dual 
Flavors” callout.
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Coors Banquet & Yellowstone – A Match Made on the Ranch
Coors Banquet and Paramount Network’s  go together like cowboy hats and, well, cowboys. Now, the two are teaming up to encourage 
consumers to grab a Banquet for the show’s newest season. Bold, ranch-style POS displays promote season five and invite drinkers to 
enter for a chance to “Live Like a Dutton” on a getaway to Big Mountain Ranch in Whitefish, Montana, or receive co-branded outdoor 
gear bundles from Coors Banquet and Seager.

Coors Banquet and  
Coors Light Bring You the 
Tucson Rodeo
La Fiesta de los Vaqueros (Celebration of the 
Cowboys) is a nine-day celebration centered on 
the Tucson Rodeo, one of the top 25 professional 
rodeos in North America� When the rodeo comes 
to town everyone pulls on their cowboy boots and 
jeans and aims to “cowboy up”. Coors Banquet is 
proud to sponsor the Tucson Rodeo locally� The 
longevity of the program has created brand loyalty 
with retailers and consumers alike. The 2023 La 
Fiesta de los Vaqueros rides into the Tucson Rodeo 
Grounds February 18th through the 26th� Talk to 
your Route Manager about how you can get in on 
the action�
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From March 1st through April 3rd, Corona 
is letting fans of the fine life embrace 
tournament action by partnering with 
DraftKings to be the exclusive sponsor of 
their NCAA tournament bracket challenge. 
With bountiful media amplifications, 
cash prizing and always-on engagement 
opportunities, Corona plans to score big 
during March basketball this year.

Corona and  
Arizona Basketball
Corona is extending its alliance with 
the University of Arizona Wildcats into 
basketball season. Corona is an official 
corporate sponsor of Arizona Men’s 
and Women’s Basketball. The brand will 
support the teams throughout Tucson 
and southern Arizona with watch parties 
and custom POS, plus a chance to win 
tickets to a home game!

Corona Premier Invites you to the  
U.S. Open 2023
For Corona Premier’s 5th year as an official sponsor of the U.S. Open, they’re showing 
today’s golfers how Corona is refreshing the game. Introducing the all-new Corona 
Premier Clubhouse. The Corona Premier Clubhouse will come alive with fresh displays 
and always-on digital, plus a branded pro shop experience beachside in L.A. From 
March 1st through April 30th, consumers can enter for a chance to win a beachside stay 
along with tickets and VIP access to the U.S. Open.

Modelo: Brewed For 
The Fight
Modelo begins its 6th year as the Official 
Beer of UFC. This year UFC celebrates 
its 30th anniversary. To honor that 
milestone, Modelo and UFC are coming 
together for an epic promotion called 
“Brewed for the Fight”. From February 
1st to April 1st, consumers will have an 
opportunity to win the ultimate golden 
ticket including floor seats and travel with 
friends to a premier UFC fight, penthouse 
accommodations and VIP access.
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Samuel Adams 
Gameday Game Plan
In 2023, Sam Adams will make their 
spring portfolio synonymous with 
football and a “must have” for all 
football watching occasions! With a NEW 
smoother and more refreshing Cold 
Snap, a NEW variety pack, NEW POS and 
an exciting NEW media campaign, Sam 
Adams is set up to “move the ball down 
the field” and across the goal line.

Sam Adams 
Celebrates  
Dry January for  
Beer Lovers
Celebrate beer by giving beer lovers 
what they want – great tasting 
non-alc beer! Sam Adams non-
alcoholic Just The Haze focuses on 
flavor, quality and craftsmanship, 
making it the go-to option for 
drinkers who want non-alc without 
sacrificing flavor.

Samuel Adams 
Brackets & Beers
This year, Sam Adams is making their 
spring portfolio synonymous with March 
Madness and a “must have” for all of 
those college hoops watching occasions! 
With a NEW smoother and more 
refreshing Cold Snap, a NEW variety pack, 
freshened up “Brackets & Beers” POS 
and a NEW and exciting media campaign, 
they’re set up to win!

Grab Big 
Flavor for the 
Big Game with 
Twisted Tea
Twisted Tea is gearing 
up for Super Bowl 2023 
with the ultimate beyond 
beer gameday solution – a 
shopper-centric program 
encouraging shoppers to 
upgrade their gameday party 
list and score more flavor for 
the big game. Drive trade-up 
purchasing during a shopping 
occasion that’s traditionally 
mass domestics.
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Cheers to a Drier Jan with 
Heineken 0.0
Throughout this Dry Jan, Heineken will celebrate 
consumers’ big & small victories by inspiring them to 
keep going, start again or even start late� Partnering 
with Cameo, Heineken will provide lucky sweepstakes 
winners with some advice and encouragement from 
their favorite celebrities� This January on social, 
consumers will tag @Heineken_US and a friend they’re 
rooting for with the hashtags #CheersForJanuary 
and #Sweepstakes for a chance to win a personalized 
message from the celebrity of their choice to keep them 
both motivated all Dry Jan long!

The Moose 
is Loose Epic 
Adventure Sweeps
The Moose is Loose again in 
2023! From January 3rd through 
December 31st, consumers 
can enter to win an epic North 
American travel adventure� To 
enter, consumers will submit a brief 
video that shows how they “Let the 
Moose Loose” via QR code scan 
on themed POS or Moosehead’s 
social media platforms. Kicking off 
the weekend with friends, hitting 
the slopes, celebrating a birthday, 
enjoying a BBQ, tailgating with 
friends or hitting the beach are 
just some of the ways consumers 
can “Let the Moose Loose.” One 
lucky winner will receive an 
epic adventure featuring the 
Canadian Rockies, the Great 
Plains of Yellowstone, the reefs 
of Dry Tortugas and the towering 
Mount McKinley in Denali – a prize 
package worth over $50,000!
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Win a Culinary 
Adventure with 
Tsingtao
This Lunar New Year, Tsingtao 
wants to spread luck and 
prosperity by sending some 
lucky winners to Las Vegas for 
a culinary adventure hosted 
by the legendary Chef Martin 
Yan� Starting on January 
1st, consumers can head to 
TsingtaoLunarNewYear.com to 
play the Tsingtao casino game 
for a chance to win! Other prizes 
include limited-edition Tsingtao 
cooking tools�

Win a Trip to Sundance Festival with 
White Claw
This winter, White Claw is giving away a trip for one winner and a guest to the 
Sundance Film Festival in 2024! Consumers will scan the QR code on themed 
POS to enter for a chance to win tickets to the event/films, as well as flights, 
hotel accommodations and a stipend for incidentals.

Double the Flavor and Double the 
Rewards with Paulaner Salvator
From January 1st through February 28th, fans can follow @paulanerusa on 
Instagram, look out for the Salvator Double Rewards posts and tag a friend 
they’d like to double up with in the comments. The two friends will then both 
be entered to win double the rewards including a trip for two to Munich’s 
Salvatorfest (also known as Starkbierfest) in 2024 and other winter-themed 
Paulaner prizes!
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For many centuries and in many languages, we have raised a glass of 
beer and toasted to good health, always believing it to be wishful thinking. 
Recently, science has provided some confirmation that a toast to good 
health may go beyond the fact that enjoyment, refreshment and good times 
with good friends can lead to a healthier life. There is growing evidence 
that moderate consumption of beer brings health benefits. While nothing is 
conclusive and certainly moderation is the key, there is good news, both 
on the nutrition and the health side.

There is evidence to suggest that 
light drinking reduces the risk 
of stroke and heart disease by 

as much as 20%, or more. Dr. Norman 
Kaplan, a researcher at University of Texas 
Southwest Medical Center, conducted a 
study of 70,000 health nurses. He reported 
that those who consume one or two beers 
each day had a 30-40% lower rate of 
coronary heart diseases and a 20% lower 
rate of stroke than the control group who 
did not drink regularly. Healthcare giant 
Kaiser Permanente conducted a similar 
study using almost 130,000 people with 
similar results.

Studies have also shown that moderate 
alcohol consumption may help increase 
high density lipoprotein or HDL, also 
known as good cholesterol. Statistically, 
alcohol drinkers generally have 
significantly higher levels of HDL. They 
also have lower levels of fibrinogen, a 
protein associated with blood clots. Beer 
specifically contains higher levels of 
polyphenols, which cut levels of LDL, or 
bad cholesterol.

The ingredients in beer serve to increase 
anti-oxidants in the blood stream. Barley 
and other grains, hops and yeast all 
contain anti-oxidants that survive the 
brewing process and make it into the 
consumer’s blood stream. Anti-oxidants 
serve to protect the cells against the 
damaging properties of reactive oxygen, 
reducing oxidative stress. Oxidative 
stress has been shown to have a link to 
cancer, aging, atherosclerosis and neuron-
degenerative diseases like Parkinson’s 
and Alzheimer’s. That doesn’t mean beer 
prevents these diseases, but it can help 
create an environment that supports 
resistance to them.

Besides the soothing experience of 
enjoying a beer, there is also scientific 

evidence to suggest beer can actually 
lower blood pressure. The alcohol we 
consume is ethanol, which is shown 
to have substantial antithrombotic 
effects, similar to aspirin. Many doctors 
recommend a daily aspirin for their 
patients over 50, especially those at risk 
for hypertension or heart disease. Dr. 
Kaplan’s studies at the University of Texas 
also seemed to support this theory.

One of the biggest questions surrounding 
beer is: “Does it have any nutritional 
value?” It does! There is quite a variety 
of nutrients in beer, and beer contains 
many essential vitamins and minerals. 
Richer beers have long been considered 
“liquid bread”. For years, monks in Trappist 
orders throughout Europe have used rich 
beers to provide basic nutrients during 
times of fasting. Specifically, beer contains 
a substantial amount of B-complex 
vitamins, which provide some very key 
health benefits. The most powerful of 
the B vitamins is B6 which lowers levels 
of homocysteine, which can increase 
the chance of heart disease. Beer also 
contains magnesium, selenium and dietary 
silicon, which improves bone density and 
can postpone the onset of osteoporosis.

It cannot be stressed enough that 
moderation is important (one to two 
beers per day is considered reasonable), 
and any information provided herein is 
not to be considered in lieu of a trained 
medical opinion. As with most medical 
studies, correlation does not necessarily 
equal causation. The evidence may just 
suggest that healthier people drink beer, 
rather than beer makes people healthier. 
Regardless of the actual circumstances, 
it seems like one more good reason to 
consider a beer at the end of the day.

&
THE BEER GUY

Beer 
Health
by Chuck Noll

One of the 
biggest 

questions 
surrounding 
beer is: 
“Does it 
have any 
nutritional 
value?”  
It does!
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RETHINKING RETAIL

What to Do with Too Many SKUs
Maximize customer happiness – and profits – with SKU rationalization customized to your business’ needs.

V ariety vs. shelf-space – just one of 
the many tightropes a business 
owner walks every day to keep 

their customers happy and their business 
healthy. You want to offer your customers 
a wide variety of products that excite and 
satisfy, but there’s only so much space 
in your store. Add to that the constant 
innovation and seasonal turnover of an 
industry like ours, and it may feel like 
your inventory is growing out of 
control – unless, of course, you have a 
plan in place.

SKU rationalization is a process that 
helps businesses track sales of individual 
products to make informed decisions 
about what to stock and when to 
cut underperformers – saving time 
and making money via freed-up shelf 
space for higher velocity SKUs. To 
better understand the benefits of SKU 
rationalization, Heady Times set out 
to get the details of Finley’s own SKU 
rationalization philosophy and processes 
and help retailers establish similar plans 
they can benefit from.

Finley’s approach to SKU 
rationalization is straightforward: 
Create sales thresholds for products 
and evaluate their performance each 
month. Then, if a SKU is not meeting 
the established threshold, Origlio 
works with the relevant supplier to 
come up with a plan for the product.

Having a SKU rationalization process 
allows conversations to take place 
between Finley and the supplier. With an 
outline of well-defined expectations, both 
sides are clear on what they each want 
to accomplish.

Failing to meet a threshold does 
not mean a product is immediately 
discontinued, only that more 
conversation and planning is needed 
to ensure that Finley’s efforts are 
directed at providing the right mix of 
products for you, our partners in the 
beverage business.

Arizona’s unique retail environment is 
critical in the SKU rationalization process. 

Because of the large amount of 
business done in chain retailers, what 
those chains choose to bring in helps 
us determine what the end customer 
likes and wants to buy, and knowing 
that helps all retailers. That purchase 
data is used to streamline Finley’s 
portfolio, and allows us to help 
independent retailers increase floor, 
cooler and shelf space for SKUs that 
have better velocity.

SKU rationalization can and should 
be practiced at all tiers of the beer 
industry. Though goals and benefits 
look different at every tier, the process 
helps any business, from the largest 
brewery to the smallest c-store, make 
thoughtful choices about inventory that 
maximize customer satisfaction. At the 
retail level, the process looks very 
similar to the steps Finley takes: 
tracking product performance, 
regularly evaluating data and making 
logical cuts to SKUs in your inventory. 
What those thresholds are and what 
failing to meet them means is up  
to you.

Finley sales reps are happy to help 
independent retailers with SKU 
rationalization and resets. It’s our job 
to know what products are doing well, 
what new products might be a good 
fit and what you may be able to cut to 
streamline your shelves. But, ultimately, 
accounts are in the best position to 
determine their own process, because 
they know their customers.

And because SKU rationalization can 
be tailored to your specific business 
and customer base, the risk of unhappy 
customers is low.

In fact, by opening up space on the 
floor and in the cooler, you’ll be making 
it easier for your customers to find the 
SKUs they’re looking for and to check 
out new innovations that are in line with 
their preferences, making for a more 
satisfactory shopping experience.

Want to learn more about SKU 
rationalization and how it can benefit your 
store? There’s never been a better time to 
get started. Reach out to your Finley sales 
rep today for more information!

SKU rationalization is important at all levels of the beer industry, from large breweries to small c-stores. 



After the last few years, we’re all tired of “settling”. 
Just like the nitrogen bubbles in Guinness Draught, 
we’re ready to surge forward and upward, so this 
year, we’re surging together! More momentum. More 
togetherness� More Guinness everywhere� Not only 
will Guinness celebrate St. Pat’s in a BIG way this 
year (Guinness will once again be the proud sponsor 
of the Tucson Saint Patrick’s Day Parade & Festival), 
they’re also offering consumers a chance to win 
some awesome prizes! Now through St. Patrick’s 
Day, consumers can get involved in a nationwide 
consumer Guinness toast contest� Consumers can 
enter to win prizes ($1M in total) by submitting a 
video entry. QR codes on themed POS will show 
shoppers how to submit the entry to win� There will 
be two winners in each state which will be announced 
and promoted during the lead up to St. Patrick’s Day.

The Guinness You Know and 
Love for Those Occasions 
When You’re Not Drinking
Brewed at St. James’s Gate in Dublin, the home of 
Guinness, each pint of Guinness 0 is packed with the 
same quality Irish malt and roasted barley to deliver 
the remarkably smooth and bittersweet Guinness 
Draught Stout that consumers know and love, without 
the alcohol! For those looking for a non-alcoholic option 
this St. Patrick’s Day season, why not offer Guinness 0 
Non Alcoholic Draught?

2104 S. Euclid Ave.
Tucson, AZ  85713


